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CHiCAGO, 


Our man Wiedrich flew halfway around the world 
because of these. 


When a story is important enough, we'll travel 
anywhere to get it. Skim over jungle treetops in 
a helicopter. Risk sniper fire. 

That's part of what Bob Wiedrich experi- 
enced recently in Southeast Asia to get a story. 
His reports covered every aspect of Southeast 
Asia’s opium trade —from farmers growing 


poppies fo Americans striving to cut the heroin 


pipeline to the U.S 

As Bob's investigative series illustrates, the 
Tribune offen goes to considerable lengths to 
cover important stories —sometimes to the 


other end of the world. 


Chicago Tribune 


A step ahead of the times. 


t 


“Nature and the laws of our country have 
given us a Right — that Liberty — both of 
exposing and opposing arbitrary power by 
speaking and writing the truth.” 

Andrew Hamilton,( — -1703) 


A Voice in the Future \ , 


Words from the past, concerned with a nation’s future. A reminder that 
the concept of a free press was one of the foundations of this free country. 


Copley Newspapers echoes this concept in embarking on a five year, $40 
million investment in the future, $2.5 million of which already has been in- 
vested in The Illinois State Journal and Illinois State Register of Spring- 
field. These two respected voices of their state capital represent a combined 
279 years of service to their communities, a service that prompted Abraham 
Lincoln to remark: “The Journal Newspaper was always my friend and, of 
course, its editors the same.” 


By fall, The Journal-Register’s new 36,625 square-foot production plant will 
house the press room, mail room and some sections of the circulation de- 
partment. The production building, located next to the historic Lincoln De- 
pot, will be joined in the future by a new office building. 


Copley Newspapers... We intend to have a voice in the future. 


Copley Newspapers 


California: The San Diego Union and Evening Tribune —The Sacramento Union — South Bay Daily Breeze — Alhambra Post-Advocate — Burbank Daily 
Review — Glendale News-Press — Monrovia Daily News-Post — San Pedro News-Pilot — Illinois: Illinois State Journal and Register — Aurora Beacon-News — 
Elgin Daily Courier-News — Joliet Herald-News — Wheaton Daily Journal — Hawaii: KGU (AM) 


Only a gentleman like 


Jim Berry 
could come up with a bum like 


It’s pretty unusual for an 
} editorial cartoonist to create a 
new comic strip. 

But it’s not unusual at 
all when he happens to be 
Jim Berry—the editorial 
cartoonist responsible for the 
most widely published satirical- 

socio-political cartoon in the country, 

“Berry’s World.” 

That editorial classic has made Berry one 
of the biggest winners in his field. 

Now, Jim Berry has a new creation: 

Benjy. 

He’s warm. He’s lovable. He’s a free 
spirit. And, it so happens, he’s a bum. 

Of course, since Jim Berry created him, 
Benjy’s more than a bum. 

As Berry observes, “This little guy is a 
dreamer, an idealist, an optimist. In his own 


7 Beniy’s aero than a bum. 


Benjy. 


way, Benjy tries to make the world a better 
place.” 

Through Enterprise Features, Benjy can 
be a happy part of your readers’ world 
beginning November 4th. For samples of 
daily and Sunday Benjy strips and rate 
information, write Dick Johnson or 
Jay Poynor at 1200 West Third Street, 
Cleveland, Ohio 44113, or call collect 
at 216-621-7300. 

One way or another, we suggest you find 
out about Benjy now. At the rate he’s going, 
he may soon become almost as big a name — 
though never as big a gentleman —as 
Berry himself. 


ENTERPRISE FEATURES 
A division of 
Newspaper Enterprise Association 


“a 


CATCH-lines 


By Lenora Williamson 
YES. THE BUTLER REALLY DID IT—When the London 


Times launched a nation-wide detective story competition, one 
of the judges, appropriately enough in this quest for a new 
Conan Doyle, was Lord Butler, president of the Royal Society 
of Literature and Master of Trinity College. Dame Agatha 
Christie also helped out with more than one thousand entries 
that poured into the Times office. First prize has been won by 
young, lowa-born John Sladek, now a London-based ‘writer. 
The ten top winners are being published in the U.S. by John 
Day Company as “The Times of London Anthology of Detec- 
tive Stories.” 


¥ * % 


“PLAYBOY EXPOSED” proclaimed an editorial headline 
in the Detroit Free Press. The editorial charged that Playboy 
reveals “a credibility cleavage” since the writer who picked 
the All-American football team explained he got a couple of 
Ohio State stars who wouldn’t show up for a team picture 
into the printed photo by snapping them separately and put- 
ting them in the group by a “complicated photographic 
process.” 

“In other words,” plaintively notes the editorial writer, 
“Playboy is doctoring its pictures—putting things in that aren’t 
really there, perhaps taking things out that are. Is there no 
place left where the naked truth prevails?” 

* * * 

TOO BAD WE CAN’T HAVE MORE SUCH BITING 
BREVITY, suggests Mynatt Smith, editor and publisher of 
the Whittier (Calif.) Daily News, re a Catch-lines mention of 
that nippy letter to the editor of the Omaha World-Herald 
(August 25). Mynatt writes that the item reminded him of 
the shortest letter he’s ever seen in 45 years on the news side. 
Tt was addressed to the editor of the Valley Evening Monitor 
back in the 1930s or 40s and was penned on a penny postal. 
Tt read: “Dear Editor: You stink. Yours truly,—.” Adds My- 
natt, “We printed it word for word.” 

% * * 

YOUNG DRAMA CRITICS attending the National Critics 
Institute at the Eugene O’Neill Memorial Theater Center in 
Waterford, Connecticut, heard a British Broadcasting Corpora- 
tion executive say that the critic owes readers “a readable, 
lively, intelligent review, whatever he thinks of the play.” 
Martin Esslin, a critic and head of the radio drama depart- 
ment for BBC, declared, “It is possible to write a very in- 
teresting review of a very uninteresting play, if you just start 
with the principle that the ugliest baby is loved by its mother.” 
The month-long institute is headed by the Philadelphia Bul- 
letin’s drama critic, Ernest L. Schier. 

A BAD CASE OF NERVES was the second reaction of 
Providence Journal newsman Bruce DeSilva after he yolun- 
teered as a favor to the police to be the extra body needed 
in a lineup. First, his composure was shaken because the 
lineup room didn’t conform to all those James Cagney movies— 
no stage to stand on and no numbers on the wall to indicate 
height but just wooden chairs in front of a huge mirror. Then, 
the inevitable thought, “What if the eyewitness picks me? That’s 
ridiculous, of course, but what if...” 

* * * 

TYPO OR TRUTH—In light of the current meat price 
situation, this typo in a supermarket ad from the Paducah 
(Ky.) Sun-Democrat, may be correct: “If you want quality 
meats, check us first. Certainly we will make our prime function 
to have quality meats, at prices you can ill afford. . .” 

x *& & 


WARNING THAT THE METRICS ARE COMING, Harry 
Hoffman, Knight Newspapers writer, forecasts that when the 
system is official, he'll probably still go around mumbling 
quarts, pounds, feet—and if the confusion drives-him to drink— 


fifths. 
* bo x 
And at the Rock Hill (S.C.) Evening Herald copy editor 
Bob Luckett came up with this on a story about reaction to 
the metric idea: “Industry likes metric system, but public 
doesn’t give a gram.” 
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EDITOR & PUBLISHER CALENDAR 
SEPTEMBER 


8-12—Canadian Circulation Managers’ Association Annual Sales Con- 
ference, Holiday Inn (downtown), London, Ontario, Canada. f 

9-21—API Advertising Executives Seminar (for newspapers under 75,000 
circulation). Columbia University. | 

11-14—Newspaper Advertising Executives Association of Canada-Eastern- 
25th annual Conference, Mount Royal Hotel, Montreal. 

13-I5—PNPA Classified Clinic, Hershey Motor Lodge, Hershey, Pa. 

14-16—Mid-America Newspaper Conference, Muehlebach Hotel, Kansas 
City, Mo. 

14-16—Pacific Newspaper Mechanical Conference. Southern Division. Bilt- 
more Hotel, Los Angeles. 

14-16—Maryland-Delaware-D.C. Press Association, Summer Conference, 
Beach Plaza Hotel, Ocean City, Md. 

16—South Dakota AP Association meeting, Holiday Inn, Aberdeen, S.D. 

17-20—Knight Newspaper Seminar, "Training, Developing and Evaluating 
Your Employees,’ Miami. 

19-21—Newspaper Color Seminar, Graphics Arts Research Center, Ro- | 
chester Institute of Technology, Rochester, N.Y. : 

20-22—Interstate Advertising Managers’ Association & New York Adver- 
tising Managers’ Bureau joint meeting, Pocono Manor Inn & Golf Club, 
Pocono Manor, Pa. 

21-23—IIlinois AP Editors Association meeting, The Hilton, Peoria, Ill. 

21-23—Indiana APME fall meeting, Holiday Inn, Interstate 65, Lafayette, 
Indiana. 

21-23—New England Press Association annual fall convention, (joint NYPA 
and NEPA meeting). Lake Morey Inn, Fairlee, Vermont. 

22—Minnesota AP Association meeting, Holiday Inn, Fergus Falls, Minn. 

22-25—Southern Circulation Managers’ Association Annual Convention, 
Hilton Hotel, St. Petersburg, Florida. 

23-Oct. 5—API City Editors Seminar (for newspapers under 75,000 circu- 
lation). Columbia University. 

24-26—INPA Southern Regional conference. Hyatt House, Houston. 

26-29—Pennsylvania Newspapers Publishers’ Association Annual Conven- 
tion, Pocono Manor Inn & Golf Club, Pocono Manor, Pa. 

27-29—Southern California UPI Editors’ convention, Palm Springs, Calif. 

28-30—Advertising Executives Association of Ohio Daily Newspapers sales 
clinic. Pick-Ft. Hayes Hotel, Columbus. 

28-30—Virginia Press Women, 15th annual convention, Holiday Inn-Scope, 
Norfolk, Va 

30—Oct. 3—INPA Eastern Regional conference. Colony Resort, Atlantic 
City, N.J. 


30—Oct. 5—Newspaper Food Editors Conference, Drake Hotel, Chicago. 
OCTOBER 


4-7J—Women in Communications, Inc., Annual National Meeting, Benson 
Hotel, Portland, Oregon. 

5-6—South Carolina AP News Council meeting, Adventure Inn, Hilton 
Head, S.C. 

7-10—UP| Editors & Publishers Conference, Camino Real Hotel, Mexico 
City. 

7-10—INPA Western Regional conference. Washington Plaza, Seattle. 

7-13—25th Annual Photo Workshop, University of Missouri School of Jour- 
nalism, Kirksville, Mo. 

7-19—API Classified Advertising Managers Seminar. Columbia University. 

9-13—National Conference of Editorial Writers 27th Annual Meeting, 
Honolulu, Hawaii. 


10-14—National Newspaper Association Annual Convention and Trade 
Show and Arkansas Press Association Convention, Arlington Hotel, Hot 
Springs, Ark. 

11-13—Illinois Press Association 108th fall convention, Holiday Inn-East, 
Springfield, Ill. 

12-13—Technology/Up Date conference, Rochester Institute of Technology, 
School of Printing, Rochester, N.Y. 

14-l6—Inland Daily Press Association Annual Meeting, Drake Hotel, 
Chicago. 

14-17—INPA Central Regional conference, Playboy Towers, Chicago. 

14-17—Institute of Newspaper Controllers & Finance Officers, 26th an- 
nual meeting, Royal York Hotel, Toronto. 

14-19—Inter American Press Association 29th annual meeting, Sheraton- 
Boston Hotel, Boston. 


16-19—ABC—Audit Bureau of Circulation annual meeting, Cosmopolitan 
Hotel, Denver. 


18-20—Florida Newspaper Advertising Executives Sales Conference, Cypress 
Gardens Sheraton, Lake Wales, Florida. 
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published every Saturday by Editor & Publisher Co. Editorial and business 
offices at 850 Third Ave., New York, N. Y. 10022. Cable address “‘Edpub, New 
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Editor & Publisher Co., Inc. All rights reserved. Annual subscription $10.00 
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Cover yoursel 
with a little 
eridiron glory. 


When the Alabama Crimson Tide next 
meets the Auburn Tigers at Birming- 
ham’s Legion Field the nation will be in 
for one of the most thrill-packed games to 
be played during this, the 41st season of 
Southeastern Conference football. Each 
year ten of the top teams in the NCAA vie 
for the conference championship and an 
opportunity to compete in six of the seven 
major post-season bowl games. Their 
success has been phenomenal. During the 
last decade alone SEC teams have receiv- 
ed over 39 per cent of all bids to the 
Sugar, Orange, Cotton, Gator, Liberty 
and Astro-Bluebonnet Bowls. And this 
year, with Auburn, Alabama, Tennessee, 
LSU and Florida in peak contention, the 
next twelve weeks should be sensational. 
Most important, your clients can capital- 
ize on all the excitement of SEC football, 
all season long, simply by buying a piece 
of the advertising action in the sports 
pages of 


The Birmingham News 
Birmingham Post-Herald 


“Alabama’s Most Powerful Selling Force” 
National Representative: Newhouse Newspopers (Metro Suburbia Inc.) 
. vs prone . 


Charter Member, 


. i 
Audit Bureau Monti ! 
of Circulations Amerkan | 

Member, American Business ’ 


Press 


Business Press, Inc. q 


itor & Publisher ee, 
a it so ® THE FOURTH ESTATE a): 


James Wright Brown 
Publisher, Chairman of the Board, 1912-1959 


Robert U. Brown 


6 mo. average net paid June 380, 1973—25,271 
Publisher and Editor % 


Renewal rate—75.18 


Newsprint crisis—good and bad 


The ramifications of the newsprint shortage are so vast that there 
are some good and bad things about it, even though most newspaper 
executives will find it hard to see anything good in it. 

The bad things are obvious. 

Inadequate expansion of production facilities to keep pace with 
expanding demand and consumption threatened a tight supply for 
newspapers even before Canadian mill and railroad strikes plugged 
the pipelines and created the present acute shortage. Even if all 
strikes were settled tomorrow, lost production cannot be retrieved 
and the shortage will remain for many months to harass all news- 
papers. 

The situation is ready-made for price increases which manufacturers 
have been saying they needed for several years. Publishers are the 
subjects of a perfect squeeze play. Manufacturers have let it be known 
there will be no new newsprint capacity until the price is increased 
to the point where a higher return on the investment justifies it. 

Most publishers realize this, but even if they are willing to pay the 
price for salvation they are once again in the middle with the Cost of 
Living Council compelling them to hold the line on advertising and 
circulation rate increases. 

If, and it’s a big “if,” newspapers are permitted to raise rates to 
pay for a higher price-per-ton that will stimulate mill expansion, it 
will eventually alleviate an acute shortage of supply that could face 
publishers for many years. Even though it takes two or three years to 
get a new machine in production, the current rate of increased news- 
print consumption, and forecasts for continuing increases in years to 
come, indicate that more production capacity is a must. More do- 
mestic production might result, and all this can be viewed as good. 

Finally, newspaper executives for the first time in 25 years are 
being forced to examine closely their own consumption and to 
eliminate possible wasteful practices. It is of major importance, of 
course, that the product so vital to more than 62.5 million buyers 
every day not be watered-down or impaired. There is the challenge. 
If newspapers can do that and weather this crisis they will be stronger 
than ever before, and that will be good. 


Open NCEW sessions 


While all members of the National Conference of Editorial Writers 
did not take advantage of the opportunity to express their opinions 
in an informal poll, those who did voted two-to-one in favor of com- 
pletely open critique sessions at their annual meetings. That is as it 
should be and we hope NCEW will follow through by opening its 
sessions to full reporting at its next Honolulu meeting and changing 
its restrictive by-laws after that. 

Editorial writers who expound in print on the merits of open 
meetings of others, notably public bodies, should not be in the un- 
tenable position of holding closed meetings themselves. They will 
find open sessions will not inhibit discussions of important matters. 


The Oldest Publishers’ and Advertisers’ 


Newspaper in America 


With which have been merged: The Journalist 
established March 22, 1884; Newspaperdom 
established March, 1892: the Fourth Estate 
March |, 1894; Editor & Publisher, June 29, 
1901; Advertising, January 22, 1925. 


Managing Editor: Jerome H. Walker, Jr. 


Associate Editors: Margaret C. Fisk, Mark 
Mehler, Jeffrey J. Mill, Edward M. Swietnicki, 
Lenora Williamson, 


Editorial Assistant: Marie Stareck. 

Midwest Editor: Gerald B. Healey. 
Washington Correspondent: Luther A. Huston. 
Advertising Manager: Ferdinand C. Teubner. 


Sales Representatives: Donald L. Parvin, W. F. 
Pierce, Richard £. Schultz, Kenneth R. 
Schmitt, Earl W. Wilken. 


Advertising Production Manager: Bernadette 
Borries. 


Assistant to the Publisher and Promotion Man- 
ager: George Wilt. 


Circulation Director: George S. McBride. 


Classified Advertising Manager: Virginia Ann 
Stephenson. 


Marketing and Research Manager: Albert E. 
Weis. 


Librarian: Adelaide Santonastaso. 


OFFICES 


General: 850 Third Avenue, New York, N.Y. 
10022. Phone: 212 752-7050. TELEX 12 5102 


Chicago: 111 East Wacker Drive, 60601. Phone 
312-565-0123. Gerald B. Healey, Editor. Wil- 
lard L. Pierce, Richard E. Schultz, Advertising 
Representatives. 


Los Angeles: 1830 West 8th Street, 90057. 
Phone: 213-382-6346. Scott, Marshall, Sands 
& Latta, Inc., Advertising Representatives. 


San Francisco: 85 Post Street, 94104. Phone 
415-421-7950. Scott, Marshall, Sands & Latta, 
Inc., Advertising Representatives. 


Washington: 1295 National Press Building, 
Washington, D.C. 20004. Phone: 202-628- 
8365. Luther A. Huston, Correspondent. 


London: 23 Ethelbert Road. Birchington, Kent 
England. Alan Delafons, Manager. 
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CLUB NEWS 
Sports editors and women’s page editors 
on small city daily newspapers have some- 
ching in common. 

The sports editors are plagued for poli- 
ey about Little League baseball box scores 
and bowling league scores. The women’s 
page editors must deal with club reports. 

And with public relations a little frayed 
and the publisher asserting that the club 


reports will be published, what then? 


The Chanute (Kan.) Tribune, faced 
with improving public relations and justi- 


fying as many as 75 club and church 


circle reports a month, first developed a 
philosophy for such coverage. The 
Tribune has a circulation of 6,000. 

A basic premise was that, as weddings 
stories are not printed for the family and 
friends but for the curious neighbors and 
acquaintances who were not invited to the 
ceremony, so club reports must contain at 
least a kernel of news for the general 
reader. Sometimes the kernel comes from 
the small end of the cob but only in des- 
peration does a club report in the Trib- 
une begin with the inanity that the club 
met, although all report notes are turned 
in with just that beginning. 


Tribune club reports lead with the 


lesson or program and include a sentence 


or two summarizing the topic. Tribune 
reporters are relieved when an election of 
officers can be featured, or establishment 
by a club of a scholarship at the local 
junior college, or contributions to the child 
care center, or service to nursing home 


_ residents. 


Most of the reports still begin with a 


statement explaining that the club met 


and when and where. Reporters for clubs 
often use the secretary’s minutes for their 
news copy. 

In the paragraph citing the lesson, 


title, and leader, however, club reporters’ 


now include something about the topic, if 
only an explanation of the title. Of 


course, a few reporters have used the 


lesson as a springboard to creativity and 
have written a page or two detailing the 
lesson. 

It is no trick for Tribune reporters to 
select a few remarks from the full ac- 
counts, nor to lift the lesson from the 
fourth paragraph of the notes and make 
it the lead. Working up club reports is 
facilitated because the notes must be 
turned in to the newspaper written or 
typed in outline or sentence form. Thus 
Tribune telephone lines are available for 
other news research and club reporters 
are less liable to forget something they 
wanted to include. 

When club notes held little news value 
or missed the Tribune’s deadline, they 
were condensed and carried in a column, 
“Society Sidelights.” The idea was eventu- 
ally to relegate all club reports to such a 
column and discontinue separate stories. 

The club reporters countered, however, 
by no longer submitting accounts of meet- 
ings which were little more than social 
gatherings, or by making reports 
newsworthy and meeting deadlines. 

Are the club and church circle reports 
read by the general reader? I am skep- 
tical. After all, what Billy Graham, Nor- 
man Vincent Peale or Heloise says has 
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more authority than what a club mem- 
ber develops from library research or 
from instruction through the Kansas 
State University Extension Service. And 
amateur travelogs hardly compete with 
television documentaries. 

The Tribune will change to offset pro- 
duction in autumn and one of many deci- 
sions will be whether to continue to pub- 
lish club reports regularly. If club and 
church accounts have not been successful 
in the past three years, however, it won’t 
be because 75 “unpaid reporters” have not 
tried. 

JANE BLADES 


(Blades is women’s editor of the Chanute 
Tribune.) 
* * * 
EX-GOVERNOR 

Your lead editorial, headlined “A de- 
mand for credentials,” August 18, 1973, re- 
fers to “the governor of Florida, Farris 
Bryan.” 

The name is Bryant and his last day as 
governor was January 5, 1965—more than 
eight years ago. We’ve had three governors 
since then. These changes of chief execu- 
tives were reported in most newspapers and 
I’m sorry you missed it. 

I am surprised at the prominence (E&P, 
August 11, page 28) you gave Bryant’s re- 
marks to a Rotary Club in Jacksonville. 
Very few persons in Florida have paid much 
attention to him for eight years, but you 
consider him such a threat that you devote 
your lead editorial to his misguided per- 
sonal views. 

You have done Bryant a great service, 
but you have done a disservice to your 
readers who might have been led to be- 
lieve Florida’s governor has proposed un- 
constitutional restraints on the press. 

Our present governor, Reubin Askew, 
has not and would not do that. He is an 
enlightened public official and Bryant is 
from a different era. 

Rosert M. StirFr 
(Stiff is editor of the St. Petersburg (Fla.) 
Evening Independent.) 
* * * 


POINT MISSED 

Your editorial (August 25) on the 
Wire Service Guild’s request for an in- 
vestigation of video display terminals by 
the U.S. Labor Department misses the 
point. 

Neither the guild nor its members is 
interested in impeding progress. In fact, 
most wire service staffers, myself in- 
cluded, would welcome anything that 
would make the preparation and trans- 
mission of news more efficient and less 
time-consuming. 

You say the guild mentions “only head- 
aches and eyestrain similar to over- 
lengthy and close watching of television”. 
It may be “only” to you; to me it’s a 
dreary prospect if I must get used to liv- 
ing my life with sore eyes and a throb- 
bing head. Unlike VDT users at airlines, 
banks and credit card companies, wire 
service personnel will work in very close 
proximity to the VDTs for extended peri- 
ods of time. 

I hope the VDTs are safe because I 
welcome their possibilities. But I’ll take 
a determination of their safety from the 
Labor Department over the assurances of 
the VDT manufacturers, thank you. 

ARTHUR W. FREDERICK 
(UPI staffer, Augusta, Maine) 
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Making¢-CutOxzts” 
ITS OUR BREAD & BUTTER! 


Saves Bperiobs.. 


BLL ScCHATTIAN—FH.#Z... 


Bill Schattan, a paper-handler with the New 
York News, has produced a series of cartoons 
aimed at reducing newsprint waste. The draw- 
ings, which have been reproduced and posted 
in the press rooms and reel rooms of all News 
printing plants, offer tips on how to minimize 
damage to newsprint rolls through proper han- 
dling. Each cartoon carries the slogan, "Save 
Paper Plus Jobs." 


ACTION DEPLORED 

As professional journalists and writers, 
Women in Communications, Inc., deplores 
the action of self-styled journalist Lu- 
cianne Cummings Goldberg in accepting 
an assignment last fall to “ride along” 
on the McGovern campaign plane and re- 
port on “daily activities which were not 
always available through normal news 
channels.” 

This acceptance reflects on the integrity 
and professionalism of all people in the 
fields of communications and on women 
practitioners in particular. 

FRAN HARRIS 
(Harris is president of Women in Com- 
munications Inc.) 


PE 


Short Takes 


Mr. and Mrs. (X) received word that 
their daughter and her husband and their 
foul children moved to Washington, D.C. 
—Wildwood-by-the-Sea (N.J.) Leader. 


7 * * 


Burial will be at 4 p.m. Monday with a 
one-over-par 75 ...— Augusta (Ga.) 
Chronicle. 


* * * 
Despite Haig’s retirement from the 
Army to serve in the White House, his 


duel status still raises legal questions.— 
Sacramento (Calif.) Union. 


* * * 
Headline: ATHENS WOMAN FOUND 


GUILTY OF SHIPLIFTING—Athens 
(Ohio) Messenger. 


(E&P pays $2 each for amusing typo- 
graphical errors found in newspapers and 
reprinted here.) 
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More college-educated 
New Yorkers 
read The New York Times 
than read both other 
New York newspapers 
combined. 


Quality of journalism education 


‘to be examined by ANPA and AEJ 


A three-day conference on the chal- 
lenges which journalism education and the 


press face in preparing future newspaper 


journalists will be sponsored by the 
American Newspaper Publishers Associa- 
tion Foundation in cooperation with the 
Association for Education in Journal- 
ism. 

The conference, entitled “Education for 
Newspaper Journalists in the 70’s and 
Beyond,” will be held October 31, Novem- 
ber 1 and 2, 1973 at the Sheraton Inn and 
Conference Center in Reston, Virginia. 

The conference will bring together 100 
journalism educators, university adminis- 
trators, and newspaper publishers and ed- 
itors. They will discuss how journalism 
education can better prepare the coming 
generation of professional newsmen and 
women, the place of journalism in univer- 
sity education and the role of profession- 
als in strengthening the education of 
newspaper journalists. 


Study papers 


Sixteen specific challenges in the prepa- 
ration of newspaper journalists were 
identified by the ANPA Foundation and 
an ANPA-AEJ Conference planning com- 
mittee. Working papers based on these 
challenges were then commissioned by 
ANPA Foundation. The authors of the 
papers, both newspapermen and educa- 
tors, are completing their papers this 
summer. 

Final manuscripts will be mailed to 
participants well in advance of the con- 
ference, giving them the opportunity to 
review the papers and then prepare writ- 
ten or verbal comment for presentation. 
To allow maximum time for discussion at 
the conference, the authors will summar- 
ize their papers, not present them in full. 

Initial planning for the conference be- 
gan in the fall of 1971 by ANPA Founda- 
tion staff assisted by Professor Hillier 
Kreighbaum, the president of AEJ, and 
the late Chilton R. Bush, director of 
ANPA News Research Center. Planning 
of the conference has continued under the 
leadership of Professor James KE. 
Schwartz, Iowa State University Depart- 
ment of Journalism and Mass Communi- 
cation and Eugene C. Dorsey, publisher, 
Gannett Rochester Newspapers, Roches- 
ter, N. Y. Schwartz and Dorsey are co- 
chairmen of the AEJ-ANPA Joint Com- 
mittee on Journalism Education. 

A special planning committee assisting 
ANPA Foundation was formed and in- 
cludes Schwartz; Dorsey; Kreighbaum; 
Kenneth MacDonald, Des Moines (Iowa) 
Register and Tribune; Donald Carter, 
Macon (Ga.) Telegraph and News; Pro- 
fessor James Carey, Institute of Commu- 
nications Research, University of Illinois; 


Professor Harold L. Nelson, School of 
Journalism and Mass Communication, 
University of Wisconsin; Professor 


William E. Porter, University of Michi- 
gan’s Department of Journalism; Profes- 
sor John L. Hulteng, School of Journal- 
ism, University of Oregon; and Professor 
Galen Rarick, Ohio State University 
School of Journalism. Rarick is also the 
present director of the ANPA News Re- 
search Center. 

Commenting on the conference, Joe D. 
Smith, Jr., publisher of the Alexandria 
(La.) Town Talk and president of ANPA 
Foundation, said: “Responsibility fo- jour- 
nalism education does not belong to the 
educators alone. It is also a responsibility 
of the journalism profession itself. Educa- 
tors and professional journalists in the 
past have often failed to identify and try 
to solve common challenges. By holding 
this conference, ANPA Foundation offers 
newspapers and journalism educators a 
major opportunity to improve journalism 
education.” 

Neale Copple, current president of the 
AEJ, and director, School of Journalism, 
University of Nebraska commented: 

“This conference might well be a mile- 
stone in journalism education. We all 
spend a good deal of time discussing what 
journalism education should be, but unfor- 
tunately we don’t sit down often enough 
and put the whole picture into perspec- 
tive. In preparation for this conference 
we have several highly qualified people 
thinking through specific areas of the 
challenges facing journalism education. I 
hope that when we put it all together in 
the October meeting, we will have the 
beginnings of a blueprint for the future.” 

The location of the conference, the 
Sheraton Inn and International Confer- 
ence Center in Reston, Virginia, is adja- 
cent to the new headquarters of ANPA 
and ANPA Foundation. 


Program highlights 


Wednesday, October 31 

Welcome by officials ANPA Foundation 
and the Association for Education in 
Journalism. 

Opening Remarks: Kenneth MacDon- 
ald, vicepresident, Des Moines (la.) Reg- 
ister and Tribune. 

The Skills and Practice of Newspaper 
Journalism in the Liberal Arts Curricu- 
lum. 

Journalism and a Liberal Education by 
Paul L. Dressel, Director of Institutional 
Research, Michigan State University. 
“Journalistic skills are intellectual abili- 
ties. To acquire them is to acquire a liber- 
al, not a highly technical or specialized 
education.” 

Non-verbal Communication by Gene S. 
Graham, Professor, College of Communi- 
cation, University of Illinois. “Though 
words are the basic tools of the journal- 
ist, it is clear that non-verbal communica- 
tion has an important role to play in 
newspaper journalism.” 
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Every Saturday Since 1884 


Professionalism of the Press by William 
BE. Porter, Chairman, Department of Jour- 
nalism, University of Michigan. “The 
journalist must understand his profession 
and the broad and controversial changes 
in beliefs about the profession and how it 
relates to this society. Journalism depart- 
ments should be concerned with teaching 
about the journalist’s commitments to, and 
relations with, his fellow workers, his em- 
ployers, and the public.” 

What is the Body of Knowledge of 
Journalism? 

Body of Knowledge by Howard M. Ziff, 
Director of Journalistic Studies, Universi- 
ty of Massachusetts. “Journalism has a 
body of knowledge with which every jour- 
nalist needs to be familiar.” 

Attitude Formation by John P. Robin- 
son, Study Director, Survey Research 
Center, Institute for Social Research, The 
University of Michigan. “Every journal- 
ism student should understand the role of 
mass communication in attitude forma- 
tion, reinforcement and change.” 

Economies of the Press by John H. Col- 
burn, Vicepresident, Landmark Communi- 
cations, Inc., Norfolk, Virginia. “There is 
a cost in acquiring information and there 
is cost in disseminating information. Ey- 
ery journalist needs to understand how 
these costs relate to his work as a jour- 
nalist.” 

New Technology by John E. Leard, Ex- 
ecutive Editor, Richmond (Va.) Newspa- 
pers. ‘To prepare journalism students for 
newspaper journalism, journalism schools 
must provide them with working knowl- 
edge of the new technology.” 

Panel Discussion: Recent Graduates 
Look at Journalism Education. 

Thursday, November 1 

Research for the Newspaper Journal- 
ist. 

Social Science Reporting by Philip E. 
Meyer, National Correspondent, Washing- 
ton Bureau, Knight Newspapers, Ine. 
“The journalist needs to understand and 
apply the research methods and techniques 
of the social sciences not only to the study 
of communication behavior, but most im- 
portantly to the substance and content of 
reporting.” 

Professional Media Experience by Rich- 
ard G. Gray, Chairman, Department of 
Journalism, Indiana University. ‘‘Success- 
ful teaching of the skills of journalism 
requires teachers with professional media 
experience. The PhD is desirable, but 
should never be required for all members 
of the journalism school faculty.” 

Necessity of Research by Maxwell E. 
McCombs, School of Public Communica- 
tion, Syracuse University. ‘One cannot be 
a good journalism teacher unless he en- 
gages in significant professional activity 
beyond the classroom. Such activity should 
lead to better teaching and should add to 
the knowledge of journalism.” 

The Non-Journalism Curriculum. 


Mastery of a Non-Journalism Disei- 
pline by Keith Spalding, President, 
Franklin and Marshall College. ‘The 


journalism student should acquire some 
(Continued on page 8) 
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Study indicates psychographic 


data is weak media buying tool 


Personality and life style analyses 
(psychographics) can be an effective aid 
in identifying the best sale prospects for a 
product or a brand and in devising adver- 
tising appeals, but they are much less 
useful as a guide in selecting media. 

Dr. Leo Bogart, executive vicepresident 
and general manger of the Newspaper 
Advertising Bureau, Inc., reported (Sep- 
tember 6) these findings in a presentation 
entitled, ‘Personality Plus: Marketing 
Beyond Demographics,” to an audience of 
advertising and marketing executives in 
New York. 

The research was based on national 
projectible sample of over 4,000 men and 
women in 2,500 households. 

The Bureau presentation also makes the 
following points: 


ANPA-AEJ 


(Continued from page 7) 


mastery of a discipline beyond the skills 
and knowledge he acquires in journalism 
and in general education courses.” 

Study of Urban Life by Jack Lyle, Di- 
rector of Communication Research, Corpo- 
ration for Public Broadcasting, Washing- 
ton, D.C. “Since understanding his own 
community and its people is essential for 
every journalist, schools of journalism 
should acquaint journalism majors with 
the data and research basic to the study 
of urban life.” 

Great Issues Course by Edward W. 
Barrett, Director, Communications Insti- 
tute, Academy for Educational Develop- 
ment, New York, New York. “Every jour- 
nalist needs a broad understanding of the 
major issues of our time. Courses which 
would bring together many disciplines and 
focus these on today’s issues should be 
provided all journalism students.” 

Friday, November 2 


Purposes and Role of Journalism 
School. 
Objectives of Journalism Schools by 


Charles T. Duncan, School of Journalism, 
University of Oregon. “In the light of 
today’s rising enrollments every journal- 
ism school is called to define its objectives 
with a new precision. Schools should de- 
velop these objectives to strengthen news- 
paper journalism through education.” 

Criticism of, the Press by James W. 
Carey, Director, Institute of Communica- 
tions Research, University of Illinois. 
“Journalism schools must contribute to the 
development of a tradition of systematic 
evaluation and public criticism of the 
newspaper press.” 

Evaluation of Journalism Schools by 
Sylvan H. Meyer, Editor, Miami (Fla.) 
News. “There is a great need for constant 
evaluation of organization, administration 
and teaching in journalism schools. This 
should include an improvement in the pro- 
cess by which journalism programs are 
accredited and classroom teaching is as- 
sessed,” 
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—FPersonality and life style analyses 
can be extremely useful in devising copy 
and art appeals in advertising because 
they provide insights into the individual 
differences between consumers and their 
preferences for particular brands of prod- 
ucts. 

—The personality and life style ap- 
proach is most useful for defining product 
prospects when markets are specialized 
and limited. For products that are almost 
universally used, such analysis helps most 
in defining prospects for individual 
brands. 

—Heaviest users of a product do not 
account for total usage. A significant part 
of total sales, often the largest part. may 
be made to lighter using groups. There- 
fore, the advertiser who selects special- 
ized media needs broader media choices, 
too, in order to reach the major portion of 
the market for a product or service. 


For purposes of the study, the over 4,000 
respondents were classified into 16 person- 
ality/life style or psychographic groups— 
eight male and eight female—on the basis 
of their answers to some 300 checklist 
questions. Each group was measured as to 
media, product and brand usage and prod- 
uct volume to arrive at the findings of 
the study. 

Groups were given short, descriptive 
names as convenient handles although 
each is made up of individuals with a 
complex series of related attitudes, life 
styles, characteristics, personality traits, 
social roles and aspirations. For instance, 
the “Career Seekers” are women who, 
among other things, value their indepen- 
dence, seek gratifications apart from the 
housewife role, tend to have definite and 
forcefully expressed opinions and spend 
freely and impulsively. 


Similarly, the “He-Man” group is made 
up of physically active, extroverted, seek- 
ers of excitement who stress youth and 
pleasure seeking and who tend to keep a 
bachelor outlook on life even after mar- 
riage. 

Newspaper readership was high among 
respondents in all of the personality and 
life style groups. Among the eight wom- 
en’s groups, the readershin of daily news- 
papers over the course of a week ranged 
from 84 to 93%. For the eight men’s 
groups the range was from 82 to 90%. 


Illustrative of the study findings with 
respect to product usage were the follow- 
ing: 

Women classified in “The Career Seek- 
er” group are the best prospects for such 
diverse goods and services as instant 
coffee, deodorants, Bourbon, domestic and 
imported wines and both foreign and do- 
mestic air travel. They are the poorest 
prospects for fabric softeners, white 
bread and cereals, as might be expected of 
women whose interests lie largely outside 
the house. 

Similarly, males in the “He-Man” group 
are the best prospects for beer, tooth- 
paste, deodorants and shaving cream, but 
are the poorest prospects for decaffeinated 


EDITOR & PUBLISHER for September 8, 


bg 


ground and instant coffee. 

In all, the study developed data on the 
prospect status of the various personali- 
ty/life style groups for 23 products. 


Overall, it found that the more univer- 
sally a product is used, the less extreme — 


are the differences in the extent of use 
between one psychographic group and an- 
other. For example, paper towels are 
widely used by 92% of all the women in 
the study sample. Here the highest using 


psychographic group is only 4% above av- © 


erage, and the lowest using group is only 
3% below average for a total spread of 7 
percentage points. 

By contrast, only 8% of all the female 
respondents traveled by air outside the 
U.S. in the year before the interview and 
the spread between the highest and the 
lowest groups ranged from 184% above 
average to 57% below average—a spread 
of 241 percentage points. 

The same situation was noteworthy 
among the male respondents. Here 83% 
reported using a deodorant daily, and the 
spread between the groups of heaviest 
and lightest users was 17 percentage 
points—from 9% above to 8% below the 
average. But when it came to imported 
wine—consumed by only 11% of all the 
men—the spread between the heaviest and 
lightest users was from 184% above aver- 
age to 84% below average. 

On the other hand, personality and life 
style segmentation is a sensitive tool for 
analyzing brand choice. Even when fairly 
equal proportions of each personality life 
style group use a particular product, each 
group tends to favor a different brand as 
the one to buy, the study found. 

Thus, among the 92% of the women who 
use paper towels, the total spread between 
the highest (14% above average) and the 
lowest (26% below average) concentra- 
tions of users of the leading brand came 
to 40 percentage points. Among the 84% 
of all men who use toothpaste daily, the 
spread between the high and low usage of 
the leading brand by psychographic group 
amounted to 55 percentage points from 
27% above average to 28% below aver- 
age. 

The shorthand titles for the groups 
identified in the study and the percentages 
of the sample in each group were as 
follows: 

Males—“Quiet Family Man,” 8% “Tra- 
ditionalist,” 16% ‘“Discontented Man,” 
13% “Intellectual Type,” 14% ‘Pleasure 
Oriented Man,” 9% “Achiever,” 11% “He- 
Man”, 19% and “Sophisticated Man,” 
10%. 

Females—“Conformist,” 8% “Puritan,” 
13% “Drudge,” 16% “Free Spender,” 9%; 
“Natural, Contented Woman,” 8%; “In- 
dulgers,” 16%; “Suburbanites,: 17%; and 
“Career Seekers,” 13%. 

This new study of personality and life 
style is the seventh in a series sponsored 
by the Newsprint Information Committee 
in association with the Newspaper Adver- 
tising Bureau, Inc. Members of the News- 
print Information Committee include: An- 
glo-Canadian Pulp & Paper Mills, Ltd., 
British Columbia Forest Products, Ltd., 
Consolidated-Bathurst Limited, The Great 
Lakes Paper Company, Limited, James 
Maclaren Company, Ltd., MacMillan 
Bloedel Limited, and MacMillan Rothesay, 
Limited. 
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Ways to adapt life styles in newspaper ads 


To give advertisers an idea of how personality/life style in- 
sights can be used creatively in newspaper advertising, the 
Newspaper Advertising Bureau invented a brand of toothpaste, 
called “Foam at the mouth,” and created ads so that each one 
appeals to various psychographic types. 


fhe action toothpaste 


AD APPEAL is directed to the “he-man.'' He 
can relate to this ad even though the product 
may be fairly low on his interest scale. 


52 reasons to use 
FOAM toothpaste 


Danger 
signal 
Plaque buildup 


Hot fudge 
surilite 
al work 


3 \ Wisdom tooth 

Tard forming weakening 
Cams i fj 

inflained 


Guin drops 
sticking here 


Corio 
the cob 
from haich Over dose 
of sofedrink 

attacking 

cnamel 


The dependable one We 


“QUIET FAMILY MAN" is the personality to 
which this ad is directed. 


How to face 


the business day 


Shine color 


"HOW TO FACE THE BUSINESS DAY" is mes- 
sage to appeal to the ''career seeker" 


al havea taste 
for natural 


great laste, 
after every meal. 


HG 


AD APPEAL is for the ‘natural contented wo- 


man.'' It takes toothpaste out of the aura of 
health and beauty aids, and invests it with 


natural qualities. 
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Enjoy another tc 5p 


Straight talk from the Journal 
of Dental Therapeutics ahout tooth decay 
and the four leading brands of toothpaste 


Conysuring the leading brands 


What makes the difference? 


Teelutiqne 
| How anew 


is ae ee 


Laboratory testsand the results 


lneriminating evidence 


The toothpaste tat works 


STRAIGHT TALK is for "the achiever''—an am- 
bitious, hard-hitting, hard working executive 
type. 


The right toothpaste 
S a basic part of every 
gentleman life style 


A} 


Yor the good life 


THIS AD APPROACH is directed to the 
"sophisticate." 


bet 


¥ ee of Soc es Les x 


Syndicates 
and ads feel 
paper pinch 


By Lenora Williamson 
and Mark Mehler 


Newspaper syndicate executives con- 
tacted at mid-week for a spot check on 
how the newsprint shortage and space 
situation has affected operations evidence 
growing concern over the space allotted 
to features by their clients. 

Several have issued “write tight” or 
ders or made outright cuts in column 
lengths, and all admit to some cancella- 
tions but generally see no particular pat- 
tern emerging as yet, with editors not 
touching strong features. 

One opinion emerging in several tele- 


- phone calls is that the eventual outcome 


of present cutbacks will be higher quality 
and elimination of the marginal, second- 
line offerings. 

James L. Freeman, managing editor of 
United Feature Syndicate, told Eprror & 
PUBLISHER that the syndicate sent a notice 
at the end of last week to writers to cut 
their column length back about 256¢ and 
that the columns coming in by mid-week 
show that writers have responded and 
“realize the space shortage and want to 
keep their columns in the paper.” 
Freeman said they have had some “tem- 
porary” column cancellations, adding, “I 
am sure everybody has.” Payments are 
suspended in such instances. 

Bill Anderson, production manager for 
United Feature Service, said the syndi- 
cate is In the third week of its size redue- 
tion of comics. “We went right down the 
line at the time because so many papers 
were going offset,” but commented that 
this has now coincided with the space 
problem. He said UFS had gotten no com- 
plaints, but that he has one. “It’s not the 
best thing in the world” to paste down a 
whole page of comies and then reduce the 
whole page, as some papers are doing 
now. He thinks the lines will hold taking 
ene at a time. 

Robert Roy Metz, president/editor of 
Newspaper Enterprise Association, told 
E&P that the space shortage was the sub- 
ject of discussion at the last two general 
staff meetings. In general, NEA has re- 
quested columnists, reporters, and editors 
to keep in mind that space is tremendous- 
ly tight. He said obviously NEA can’t 
drop features out of the basic service to 
S800 dailies but that material will be 
presented in tightest possible fashion. 


No pattern 


Metz said that reports from salesmen 
indicate no particular pattern in news 
and/or features, but that reductions are 
pretty much across the board in text, com- 
les, ete. He said some papers have reduced 
the fixed comic pages to half size and then 
run other fixed features on remaining 
Space. He added some are floating comics 
throughout the paper rather than lose 
continuity and some have dropped filler 
text material and are using comics to 
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brighten pages. S Mabiveat fs 
Metz said that NEA has added new 


it, he declared mentioning the success of 
Murray Olderman’s “All You've Gotta Do 
Is Ask” which is doing well—“even on 
tight sports pages.” 

Metz forecasts the current situation 
may result In a shake-out of secondary 
material both on local and feature basis 
and expects tougher standards to result. 


Write tight 


The Register and Tribune Syndicate is 
“very aware” of the situation the news- 
print shortage is creating for the feature 
industry, according to Allan Priaulx, di- 
rector of the New York office and director 
of international operations for the syndi- 
cate and its affiliated Christian Science 
Monitor New Service. He stressed in- 
creasing the value of the product in such 
a situation and -said their writers have 
been told to “write tight” and pack much 
more information into each column. 

Priaulx said that they have had no 
cancellations or cutbacks but have been 
alerted that they should expect some. A 
flexible billing procedure that will take 
account of special situations has been set 
up. The executive said the syndicate will 
work with papers individually and in 
cases where a paper can't get a feature in 
for a long time, adjustments will be made. 
Priaulx added the situation is much worse 
in Europe and Asia. 


Quality feature OOK 


Neal Freeman, editor of King Features 
Syndicate, explained that the syndicate is 
actively consulting with many clients to 
see how it can help, but added it is too 
early to see what kind of pattern will 
result. 

Freeman forecast, as did Metz of NEA, 
that the newsprint shortage will accelerate 
a trend to higher quality and he observed 
that second line features and perhaps sec- 
ond line syndicates will have a rough 
time. New features King is bringing out 
this Fall, he said, will have a space saving 
angle. Freeman said the syndicate con- 
Stantly makes an effort to “tighten and 
brighten” its features, but is aware that 
some writers are only at their best with 
length and are difficult to cut. 

John P. McMeel, president of Universal 
Press Syndicate, said they have had spot- 
ty cancellations, all a result of cutting 
back, but termed them “minimal.” He said 
he had talked to syndicate representatives 
and other executives and is of the opinion 
that the newsprint shortage is having a 
“devastating effect on features”. 

McMeel thinks that “a lot” of editors 
are using the situation as an excuse to get 
rid of marginal and mediocre services. He 
says none of the “strong features” have 
been touched, but that editors are taking a 
hard look and getting rid of marginals— 
both text and comics. Universal, he said 
has finished a successful campaign on two 
new features, art and text, adding that 
“when there’s a good thing, editors will 
buy.” But he does hint syndicates will 
have to change their strategy. 

Arthur Laro, president of the Chicago 
Tribune-New York News Syndicate, is 
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columns In recent months. If it’s a good _ 
idea and the time is right you can still do’ 


Space 


comments, but is “particularly rough’ 
now for some papers. He said his syndi- 


cate has had a few cancellations, “but not_ 


any more than the syndicate business nor- 


j 


mally has.” Laro says editors are being 
“rather judicious” in what they put in the 


papers, cutting back a little here and 


there but not across the board. i 
Laro de 


It would be “calamitous,” 
clared, to drop all features, “especially 
now that features are more important 
than ever. Newspapers can’t deliver spot 
news anymore. I’m not minimizing spot 


news. We need to print more, but more — 


features too.” Laro said there had been no 
length reduction order to writers. 


John Osenenko, manager of the New 
York Times Special Features, noted that 
the difficulty is in not knowing when the 
situation is going to end so volume of 
production must be continued. The Special 
Features market is equally as large 
abroad as domestically, he explained, but 
“We have been hurt more by the summer 
vacations abroad than by lack of news- 
print. The pavers shut and there’s nobody 
to talk to.” While a lot of their material is 
individual, he says the continuing features 
haven't been cut nor have they had re- 
quests to curtail or suspend billing. 

Osenenko also shares the opinion that 
What will emerge is that papers are going 
to be more selective. He notes a “more 
than normal” amount of interest from 
weeklies and smaller dailies—which could 
be from a number of causes such as post- 
summer interest or, he suggests, these 
papers are trying to produce better news- 
papers while their bigger brothers and 
sisters have had to cut back. 


Conseryation steps 


The newsprint situation has forced pa- 
pers throughout the country to limit ad- 
vertising and news space, eliminate 
features, and drop some editions. In addi- 
tion to those cut backs previously reported 
in E&P, the following papers have taken 
conservation steps: 

@ Jackson County Floridan, (Marianna, 
Fla. 5,000 circulation) has suspended 
Monday editions; with only 10 tons of 
newsprint on hand and no shipments ex- 
pected until mid-January, the paper will 
publish Tuesday through Friday and Sun- 
day morning. 

e@ The Baltimore Sun did not publish a 
Labor Day edition. At the time the deci- 
sion was made, the Sun only had enough 
newsprint to last through September 10. 
Since then, according to a spokesman, the 
paper has received large-volume truck 
shipments and the Canadian rail settle- 
ment will further ease the situation. 

©@ The Wall Street Journal said it has 
suspended all circulation and promotion 
activities, has reduced the number of co- 
pies to newsstands, put a limit on the 
amount of advertising it will accept, and 
eliminated or curtailed certain features. _ 

e The Birmingham (Ala.) News Au- 
gust 23 suspended temporarily its “News 
Dimension”; an eight-page magazine in- 
sert distributed Mondays. 

e Because of the serious shortage of 
newsprint, plans for publication of the 

(Continued on next page) 
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Pacific American—which was to be dis- 
cributed in Asia and South Pacific—have 
een indefinitely postponed by the Gannett 
acific Corp., according to Webster K. 
Nolan, general manager. 

e The Paris (Tenn.) Post-Intelligencer 
‘(circulation 7,000) suspended Saturday 
aditions with its August 11 issue. 

e The Lompoe (Calif.) Record (7,400) 
'has suspended Saturday morning editions, 
reduced the comic page to a half-page by 
phototechnology, and reset classified ad- 
vertising to smaller type size. Two comic 
strips were eliminated in the page reduc- 
tion. Following a survey of readers. 

e The Arizona Republic is discontinu- 
ing issuance of its earliest edition, and 
has reduced copies at newsstands and 
vending racks. 

e The Cuero (Tex.) Daily Record (3,- 
700) has ceased its Saturday edition. 

© The Waterbury (Conn.) Republican 
and American have temporarily discontin- 
ued use of four-color photos on news 
pages. The waste of newsprint is normally 
about 2 percent during a press run, the 
‘paper told its subscribers, while with 
four-color photos the waste is about six 

percent. 

e The Fargo (N.D.) Forum has elimi- 
mated radio schedules and confined ty list- 
ings to evening hours. It has also reduced 
size of comics, and limited some columns 
to two or three publications a week. “We 
are editing tighter and writing tighter, 
and learning in the process,” said execu- 
tive editor Lloyd Sveen. 

e The Winchester (Va.) Evening Star 
(16,000), has eliminated the editorial 
page and restricted its Saturday edition to 
eight pages, with only classified advertis- 
ing. Other deletions: crossword puzzle, 
letters-to-the-editor column, racing re- 
sults, and Saturday church page. Earlier, 
the paper had dropped tv listings and 
reduced comics to three-column width. 

e@ The Cumberland (Md.) News (14,- 
000) has discontinued all classified and 
display advertising, except for preprints. 

e The Salina (Kans.) Journal (34,- 
000), has reduced its size 10 percent and 
selectively cancelled out-of-state subscrip- 
tions. The La Junta (Colo.) Tribune, (4,- 
000) has aimed for a 20 percent cutback 
in pages. 

e Gannett’s Westchester-Rockland 
(N.Y.) papers have stopped market re- 
ports in three afternoon editions, the Chi- 
cago Tribune is also reducing space al- 
lotted to market. 

e The Williston (N.D.) Daily Herald 
(7,400) has discontinued Saturday publi- 
cation, as has the Rapid City (S.D.) Jowr- 
nal. 

e The Pittsburgh Press has cut back on 
circulation promotion and_ curtailed 
features and ads. The Allentown Call- 
Chronicle newspapers have cut deliveries 
beyond the trading area, cancelled an 
eight-page Saturday tabloid, and cut six 
pages off a 68-page tv tabloid. The Car- 
lisle (Pa.) Sentinel has dropped some 
story strips, and halved the editorial 
page. The Titusville (Pa.) Herald 
dropped editorial cartoons and is carring 
ads on the editorial page. The Reading 
(Pa.) Times and Eagle cut one of its two 
comic pages. 

e The Burlington (Vt.) Free Press has 
reduced use of color photos. 


e The Lee Enterprises Newspapers, 
with headquarters at Davenport, Ia., are 
requiring a five-day leeway on all national 
advertising insertion orders and there 
were indications that other newspapers 
will come to this point in the next few 
weeks. 

Glenn Coffelt, Lee’s marketing director, 
said there will be cases where the time of 
publication will be of the utmost impor- 
tance and efforts will be made to honor a 
specified date. He said that if all national 
advertisers meet Lee’s requirements, it 
will contribute greatly to maximizing the 
use of the newspapers’ newsprint. 

The Lee papers have reduced the edito- 
rial page. moving some features into that 
page, Coffelt said. 

The Idaho Statesmen at Boise foresees 
the possibility of dropping various 
features and rationing advertising space, 
but not in the immediate future. 

A newspaper advertising bureau tele- 
phone survey completed after Canrdian 
rail workers had been ordered back to 
work found “without question, newspapers 
have the capacity to handle any advertis- 
ing” placed with them. 

The outline of the survey, completed 
the night of September 5, was revealed 
by bureau president Jack Kauffman at 
the September 6 unveiling of the bureau’s 
psychographics presentation. 

Kauffman said the NAB had contacted 
“thirty publishers and ad directors” and 
found that despite the current newsprint 
shortage, “newspapers will find a way to 
run advertising.” 

At a subsequent communications meet- 
ing for newspaper ad_ representatives, 
Kauffman amplified his remarks. He said 
answering the question of space availa- 
bility was “vital at this particular time,” 
as agencies and advertisers plan forth- 
coming ad budgets. 

° 


Court bars union 
chapel meetings 


The New York Times has obtained a 
temporary court order restraining mem- 
bers of Typographical Union No. 6 from 
interfering with normal production of the 
newspaper. 

The action came after the union held 
two meetings September 3 in the Times’ 
composing room during working hours. 
Supreme Court Justice James Leff signed 
the order and set a September 6 hearing 
on the paper’s request for a permanent 
injunction. 

The union is presently holding contract 
negotiations with the Times, New York 
Daily News, and New York Post. 

The Times contends that the meetings 
violate work provisions of the three-year 
contract which expired March 30. The 
provisions state that there should be no 
strikes or other interruptions of work at 
the Times and that these prohibitions 
“shall be maintained after its expiration 
date until a new agreement is reached or 
other action authorized by either body.” 


Dividend declared 


A quarterly dividend of 12¢ per share 
was declared by Post Corporation’s (Ap- 
pleton, Wisc.) board of directors. 
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Abitibi seen 


near pact, 7 
mills still out 


Bulletin: As Epiror & PUBLISHER was 
going to press, it was reported that Great 
Lakes Paper Co. had reached a “pro- 
visional settlement” on Wednesday night 
(September 5). The two year pact, which 
was to be ratified by the union members 
on Saturday (September 8), calls for an 
844% wage increase for each year plus 
improved fringe benefits. 

Abitibi Paper Co. Ltd. said this week it 
expects newsprint shipments to resume 
this week while negotiations continue with 
representatives of 6,000 company employ- 
ees. 

The talks are being held under a mutu- 
ally agreed news blackout, which the sour- 
ces say, is a hopeful sign that something 
might be brewing. 

James Buchanan, vicepresident for Cen- 
tral Canada of the United Paper Workers 
International Union—which constitutes 
about 95% of the work force affected— 
said the unions are seeking a wage in- 
crease of 12 percent or 50 cents an hour 
minimum the first year, and 12 percent or 
60 cents an hour minimum the second 
year of a two-year pact. This is the same 
proposal the union submitted in May, said 
Buchanan, and the company “went 
through the roof” at that time. 

Sources believe the settlement will 
probably be for about 8.5 percent a year 
on a two-year pact. This would correspond 
to the West Coast settlement headed by 
MacMillan Bloedel, and the recent pact in 
Kimberly-Clark’s Terrace Bay, Ont. pulp 
mill. 

Peter Izzard, public relations officer, 
said the company would begin filling its 
backlog of orders as soon as rail ship- 
ments begin. The nationwide rail strike 
forced the closing of Abitibi plants in 
Smooth Rock Falls and Sault Ste. Marie, 
Ont. and Pine Falls, Man. 

Four other Abitibi newsprint plants, 
two in Thunder Bay, one in Iroquois 
Falls, and another in Beaupre, Que., are 
still producing, and shipments from those 
plants also are scheduled to resume as 
soon as rail service is back to normal. 

Striking railway workers were ordered 
back to work by special legislation passed 
Saturday morning at an emergency ses- 
sion of Parliament. 

Three newsprint plants of Canadian In- 
ternational Paper Co. have been shut 
down by strikes since late July. Negotia- 
tors have not met since August 2 when 
the union turned down a company offer. 

Two plants of the Price Co. Ltd., in 
Alma and Kenogaini, Que., have been shut 
down by strikes since August 10 and there 
have been no announcements of negotia- 
tions resuming. 

Other talks are underway this week at 
Great Lakes Paper Co. (432,000 tons a 
year) in Thunder Bay, Ont.; Spruce Falls 
Power and Paper Co. (332,000 tons), Ka- 
puskasing, Ont.; and MacMillan Rothe- 
say, St. John, N.B. (341,000 tons). The 
latter has been authorized to take a strike 
vote September 7. 
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Special section 
calls attention 


to anti-drug law 


New York State has enacted the 
toughest anti-drug law in the nation. The 
legislators and Goy. Nelson A. Rockefeller 
said that this law, which mandates prison 
terms, is designed to deter illegal drug 
use. 


The problem, as the editors of the 
Poughkeepsie Journal saw it, was that 
few persons knew about the harsh law 
and even the police and judges were un- 
prepared for its implementation. The 
Journal decided to print a special 4-page 
supplement dealing with the drug law on 
June 29. 

Two reporters, Joe Tinkelman and Ed 
Baron, were assigned to look into the law 
and its ramifications. Richard K. Wager, 
managing editor, coordinated coverage 
and layout. 


The supplement which resulted pointed 
up inconsistencies in the law. For exam- 
ple, an error in wording made possession 
of hallucinogens a more serious crime 
than sale. Another section equated the 
penalties for possession of large amounts 
of heroin with moderate or minute 
amounts of other drugs. 


The Journal discovered that judges and 
policemen were not ready for the impact 
of the law. One judge said the added 
caseload might cause an already overload- 
ed system of justice to collapse. 


Defense attorneys and public defenders 
see the law as a legal disaster. They 
predict that many miscarriages of justice 
will result. 


The cost of new courts to implement the 
law was covered in the Journal special 
supplement. It was estimated that each 
new court part in New York City would 
cost about $600,000. But the legislators 
approved far less. 


Recently a state official said that the 
funding for new court parts was $25 
million short. 


Copies of the supplement were sent to 
every state legislator. Many of the incon- 
sistencies pointed out were subsequently 
corrected in a special session of the legis- 
lature. 


But the main thrust of the special effort 
by the Journal was aimed at warning the 
young people in the area of the potential 
sentences they faced for using illegal 
drugs. 


To that end, copies of the supplement 
were sent to the county youth board, 
which distributed them, and to various 
school districts in the Journal’s circulation 
area. 


An editorial in the supplement said: 
“Young people in this state must be made 
aware of the great penalties they face if 
convicted of using, selling or giving away 
drugs to friends. 

“The Poughkeepsie Journal feels 
strongly that only through an awareness 
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Bill Lehman, general manager, Guthrie (Okla.,) 
Daily Leader, presents Debbie Copp of Cres- 
cent, Okla., a United Press International Editors 
of Oklahoma $500 educational scholarship. The 
check is presented annually during the summer 
UPIEO convention, to an outstanding journal- 
ism student. Lehman is this year's president of 
UPIEO. 


———— 


of this law will the goal of deterrence be 
met. 


“Those who would indulge in the use of 
illegal drugs must be made aware of the 
grave penalties they face, those who will 
adminster the law must know of the great 
responsibility they have. 


Response to the supplement in the Jour- 
nal has been excellent. College teachers 
have asked for copies to use in their 
courses, legislators have looked upon it as 
a valuable explanation of the law. 


AP starts sending 
condensed news reports 


The Associated Press began transmis- 
sion Monday (August 27) of condensed 
news roundups for both AMs and PMs 
members affected by the tight supply of 
newsprint. 

The day’s news is being summarized in 
three tight roundups covering world, na- 
tional and Washington news. These move 
on the nationwide A and Interbureau 
Wires. The roundups move in sequence no 
later than 4 p.m. EDT for morning papers 
and 4 a.m. EDT for afternoon papers. 


In addition, AP also is transmitting a 
summary of sports news on its nationwide 
sports wire and a similar roundup of 
financial news on its D, financial news 
wire. 


The sports roundup for AMs newspa- 
pers moves by 6 p.m. EDT and for PMs 
by 4 a.m. EDT. 


The morning paper financial news sum- 
mary is transmitted about 3 p.m. EDT. A 
second summary for afternoon papers of 
the following day moves at 6 p.m. EDT. 
The financial summaries are a maximum 
of 300 words. 


Press will get 
more into, says 


new FBI chief 


Clarence M. Kelley, the new director of 
the Federal Bureau of Investigation, has 
announced an “open door” policy for the 
press and hired William D. Ellingsworth 
as a press officer, in a reversal of policy 
followed by his predecessor, J. Edgar 
Hoover. The anticipated result will be 
that FBI agents at Washington headquar- 
ters and in the field will be more acces- 
sible to and more communicative with the 
press. 


Hoover kept a tight rein on all informa- 
tion given the news media and enforced 
FBI regulations circumscribing the free- 
dom of agents to disclose their activities. 


Kelley said that FBI management 
would give field agents an outline of what 
they can and cannot talk about. The prin- 
ciple taboo would be against talking about 
investigations that are underway. That 
was always a restriction, not only in the 
FBI but in the Department of Justice, of 
which the FBI is the chief investigative 
agency. The rationale was and is that 
information or evidence obtained in inves- 
tigatory proceedings, if disclosed prior to 
production in judicial proceedings is pre- 
judicial to impartial administration of 
justice. 


Ellingsworth was a reporter and pho- 
tographer for the Kansas City Star for 
seven years before becoming media liaison 
officer for the Kansas City police depart- 
ment, which Kelley headed before his ap- 
pointment as director of the FBI. Pre- 
sumably one of his functions will be revis- 
ing and implementing guidelines for FBI 
agents in dealing with the press. 


UPI condenses news 
during paper shortage 


United Press International has begun 
offering daily condensed world news sum- - 
maries as an aid to newspapers faced 
with newsprint shortages. 

The summaries, which move for after- 
noon and morning papers, capsulize 10 to 
12 stories from around the world. They 
may be used as Page One indexes if de- 
sired or run partially or in full as a 
roundup of top stories of the day. 

Editor-in-chief H. L. Stevenson said 
daily newspapers throughout the country 
had written or phoned to report that de- 
creasing newsprint stocks had forced 
them to cut back sharply in space devoted 
to news. 

“For the duration of the newsprint 
shortage, we will continue to keep copy 
concise and wordage down,” Stevenson 
said. “We will move roundups of related 
stories, in addition to the packaging we 
are already doing.” 

The daily summaries are in addition to 
normal coverage of the top stories, giving 
editors the choice of which to run. 
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ees Die 


Typographically speaking 


NEW HEAD SCHEDULE 


Too many newspapers, while converting 
from hot to cold type, fail to take advant- 
age of a major asset inherent in the 
change. Not so the Washington Star- 
News. 

In hot metal, the selection of headline 
letters is severely curtailed. Bodoni, Cen- 
tury, a Sans Serif and, with heavy limita- 
tions, Square Serifs such as Memphis, 
Cairo or Stymie. 

Cold type offers many other headletters, 
some excellent, some passable, a few 
lousy. But it’s a rare editor who uses the 
occasion to spruce up his paper. Newbold 
Noyes of the S-N did choose a new face. 

In so doing, his became the first metro- 
politan newspaper in the United States to 
use that headline. I will call it Optima. 
For that is the name given it by its great 
designer, Hermann Zapf of Germany. 
Since then, alas! The great design has 
been copycatted by “designers” who aren’t 
worthy of sharpening Brother Z’s pen- 
cils. 


Good body type 


Optima—or whatever name is given it 
by the imitators—is technically a Mod- 
elled Gothic. It has the thicks and thins 
and modulated curves of the Roman type 
face. But its serifs have been eliminated. 
The result is a face with the crispness of 
the San Serifs and the high readability of 
the Roman. (It’s so high, in fact, that it 
makes an excellent body type. Hint, 
hint!) 

As the S-N adopted the new head 
schedule, it also acquired a new name- 
plate. Until this time the two nameplates, 
that of the broadsheet Star and of the tab 
News, had run atop page one. The two 
were not typographically harmonious and 
the combo took a lot of room. 

The new flag is in a modified Blacklet- 
ter. Note the pleasant touch of the g 
breaking through the Oxford rule under 
the element. 

A Sans Serif face is used as an accent 
face. That head in the skyline box— 
SECURITY OR COMFORT—is the Ex- 
trabold version. The catchline in the boxed 
picture and the head at the foot of 
columns 38-5, are in medium weights. 

Note that that boxed picture carries a 
catchline, the display type between the pic 
and the cutlines. The pic at the lower 
right has no catchlines. 

The rationale is that the first photo is a 
wild one, not associated with any story. 
The lower pic is associated with the story 
above it. 

We newspapermen love such subtle dis- 
tinctions. Alas! our readers don’t. 

As far as the reader is concerned, every 
picture is a wild one. For he “reads” the 
picture first, then looks to see if there is a 
story attached. 

Catchlines increase readership of sto- 
ries in the picture area by as much as 
25%. That’s a handsome return on the 
investment of halftone production and 
space. 

But we ought not to deny any picture 
that typographic aid. If a catchline is 
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it’s Either 


Security or 


Comfort 


By Thomas Crosby 


To eliminate a potential breeding 
place for crime, Metro will not have 
Public restrooms at any of its 85 
subway statons 

All the stations will have taiers, 
bt "they will basically be for the 
Metro employes at the sta. 
id Angus McClean, head uf 

tice of security 
‘Clean is investigating possible 
ways fo make the tollets available 
to the public “for emergency. pur- 


poses 
"] just learned about if last week 
My first reaction was ‘ouch,’ it's 
Koing (9 be extremely inconven 
tent,” Tedson J Meyers, « D C 
City Council member, raid 
Winfield MeConchie, a Metro 


By Edmund C. Arnold 


board member. said the lack of pub 


CONSTRUCTION of the mile, 
$2.98 billion subway is “the largest 
public works project in the world 
‘and there are no restrooms. Some- 
times it's a natural thing (0 have to 
g0 (0 the hathroom,"” McConchio 
said, 

‘The basic question af whether the 
public wants security more than 
convenience has never been a mat 
ter of public debate by citizens 


However, Meyers speculated that 
if it were put (6 a Vole, opinion 
“sould be evenly divided "” A Vir 
ginin transportation specialist anid, 


"There's no doubt {t's a subject that 
‘needs to be debated.” 

The stations also will not have 
ary concessicns, 60 as not to attract 
thieves 


“Why Invent the wheel again 
Other (subway) ayaterns have cried 
the public toilet, and it haso’t 
worked," anid McClean 


FOR EXAMPLE, New York has 
had to board up many of its rest 
rooms because of crime. Hawever 
Ure newest Kubway system in the 
United States has public restrooms 
inal x 34 stations 

The Bay Area Rapid Transit xyx 
tem in the San Francison ares has 
restrooms designed for only ane 


orson at # time Me must contact 
the station attendant, who pushes & 
button allowing him to enter 
DART has had “no incidents" in 
the revtroome since it opened tast 
year, spokesman Mike Mealy ssid 
major subway system, 


Toronto, also hax public 


ry a6 bus stops, 
FYou don't have public 
restrooms at bus stops. 


adding 


Capital Special 


CLEARING, BUT FIRST. Showers this 


Washington Star-Tews 


tonight, low in 60s 
BD Detoils: 0-4. 
121st Year, No. 234 mw tli we WASHINGTON, D. C., WEDNESDAY, AUGUST 22, 1973 —100 PAGES Phone (202) 484.5000 SSOLATON satscn0 10 Cents 


Pentagon to Close More Bases 


Deteoaeteecr tary ares 7 Schlesinger has told 
the armed services to prepare for possible new base 
closings and cuthacks before next year's congres- 
sional elections, 

This would be the second wave of base cutbacks 
in about a year 

‘The Pentagon in April clasod, reduced or cansai 
dated 274 installations in 32 states at a claimed sav: 
ings of $8.5 billion over the next 10 years, 


SINCE THEN, Congress has been cracking down 
hard on defense money requests for new weapons 
ant one key committee has voted to cut the armed 
forces 156,000 men below what the Nixon adminis 
tration has planned for the post-Vietnam era. 
Pentagon sources said Schlesinger has directed 
the Army, Navy amd Air Force to review their re- 
quirements and to send him a list of expendable in- 


stallations by mid-December 


Congress will have finished work on the defense 


AIR WAR ON FOREST FIRE 


tanker plane drops chemical retardant 


Sierra timber country east of Piacerville, 


Tapes Hearing Begins 


the deciion probably will wmpred to minimiae them 
8. and focus i 
facts in thas particular case 


reach to Supreme Court, 
She ero ees are rolling ou 
tes amet pure 

‘Argues thatthe courts 
can, Sn inthis case un 
c Srder Presideni Nixon to 
reeds! “ at ‘comply with » subpoena and 

rtinn a Rreeeen give White House tape re- 
wera curt oer rn he Worse 
Regreme Court fora full. srand jury will be Water 
realerarqenent io US. DS SS AES Ce, n Harvard 
x law professor. 

The argument before — arguing that the courts 

Gomcectwietienoesed tbe eae teceasee o 
he thar institution 

to be several before the the presedency is threaten: 
case Is over, peal oy 104 ed here, will be Charles 
pa hl Cb. Alon Wright, professor of 
Perennial courecom oye’ th Gaver 
Gerreceral: comctionwes ean rere 
which holds over 200 people. chief counsel in the case. 

Sipce the arguments 
ase act in vet wil WHEN the ron 
Teams sis cl ove that_are trou slasiog Ou, 


By Barry Kalb 

‘The question that began 
fas an incidental part of the 
Watergate caso and grew 


_ SPORTS GREEN LINE 


-AN s 
in an out of pitching a no-hitter 

CRITIGS of Secretariat's trainer, Lucien Laurin, are 

‘twking potshots again Page Bl. 


JOE KELLY AT TIMONIUM 
DEST RET SURI ACH i Ow 6 mee 


; 


ant ERA END tt 78 rm 
COAGRROT POSSIBILITY ~INCQURS TOC ete 8h re 


Today's Star-News 


dete Loe Os Farce A226 
en fer) Food ern 
Socks £9 Hormcope B10 
cs 1) Metee Lite Ons, 
Coated ATIT Mew un 
Comin Foams DBI) Chitwan Os 
oer DS Pentaho en 
owl A Seow cary 
bane bewte an ow o 
Woot Mow os 


Calif, Because of hazardous conditions, 
om the flaming and smoking ridges in the restriction has been placed on camping in 
10 national forests. (See Story on Page F-3.) andy.” 


‘being asked is: Can the fed: Solely in 


eral courts—ooe coordinate terms They do this primary 
branch—order the Presi- ly by arguing that tuning 
over the tapes would de 
branch—to produce presi- siroy the confidentintity 
dential documents which necessary to the functioning 
the President feels cOm- of the presidency. 


dent—another coordinate 


pelled to withhold? 
Cox, in his court papers 


the obvious constitutional 
considerations but has a¢ 


= Study Hits Grid Blackout 


Reaskins fans won't have to rent 
Predericksburg motel rows to catch 
home games on television Mf a congres: 
sslonal cornmitee has is wy, 

The spec! investigatims subcommit. 
tee of the House Comrimerce Committee 
recommends that arca TV blackouts of 
professional foothall home Rarnes be 
banned when the games Are sold out 
before the season hepins —~ 2 situation 
that has prevailed for years with the 
Redskins. 

‘The House panet concluded that the 
nation’s pro football tears are now rich 
enongh to do without the home-game 
blackout protection Congress granted 
them in 196). Tt was argued then that if 
far could see the bore tea on the 
ube, attendance at the ball park would 
drop — as baseball's did in the-early 
days of television — and the 
Yona would be too mach for the weaker 


teares, 
Chairman Harley ©. Staggers, D-W. 
Vo., haw introduced a bill based on the 


neys. an the other hand, 


have attempted to minimize = Pat pel tts 
a the facts in the case and to Weta Uhh a4 
The central question place the matter almost 


As the President's brief of Perversion of justice 
Aug 7 put ft, “The (stue 
sofar, hax acknowledned for ie starkly simple: wil espouse was tepid. Rich: 


See TAPES, AS 


budget by then, and Pentagon leaders will know 
where they stand. 

SOURCES said Schlesinger has not given the 
services specific guidelines in determining which 
bases could be closed. The number could run into 
the hundreds, and probably would include some 
overseas. There are 451 major hases in the United 
States and 323 abroad. 

Any new base closings and cutbacks probably 
would be announced early in 1974 when the next 
badget goes to Capitol Hill but would not take effect 


Agnew Pushes for Talk 
With U.S. Prosecutors 


publicity, He mak, however, Department that “the way grand jury so far. Beall exid 
tat hie vt wasnt open for the vice prest- 

Teaponsitig for i. And a dott talk to the pron pesecors wil Ble 
Justice spokesman said oo tore if he wishes.” He said, after Labor Dey, if they do 
Agew |. Lullexcale inquiry inta the “I dowiek: ite 

ing that tbe Justice Depact- ek waa conterplares ATJUSTICE, @ spokes gives have been quseed By 
ment Keep pledge 0 let Agnew, who Iavunder in- man xaid-the- oiler hed come. sources close to Une aves 
him teil his stary to prose- vestigation for possihle 

cutors, inthe Marylond 

Kicktacks probe—air offer 
apparently made by Asst 
Aity. Gen. Henry E. Peter 


until after the voters pick their representatives and 
senatars in next November. 

Congressmen can be expected to fight the loss of 
bases in their states, and the jobs that go with them. 

‘There are indications that the Air Force miy 
have to close the most hases. Officials sy bases 
that have been reduced in stages over the years 
probably will be the first ro go. 

Shrinking faster than the other services, the 
Army seems likely to close at least one of its six 
Training centers, probably the one at Ft, Dix, N.J. 


Bynes F Pal 


mansnen: 
Vice Presideot SpiroT 
* on 


ig with Beoll’s prosecu- 
ore, has mec also with Ag tracts 

new's lawyers to brief them “Agnew, upset by soch 
09 the probe, the official printed accasaticas, as well 
and a3 9 magazine article pre 


See AGNEW, Ad 


Ducting whst was virtual 
ly an open attack on the 
conduct of federal officials 
handling the case, Agoew 


added 
to hear the truth."* 

Aunew sald his lawyers 
singled out the uncertainty had becn told by the Justice Agnew has gore to a federal 


‘No evidence touching on 


Bauman Beats Malkus 
For Mills’ House Seat 


withstood much impact, he Republican party would 
said. have lost miserably,” Bau- 

5 si roan said last night 
Snot E Boucan,'s _ OTHER OBSERVERS — Watergate did notemerge 
Ve URme store fend the results as more as « campaign issue be- 
ve Upper Shore jndiconve of voter apathy tween Bauman, aod his 
any in Marton and perhaps disgust with cqually conservative Lower 
the entire political process. Shore Democratic oppo- 
ed that only about nent, Malkus. But a spioott 
‘of the sprawlitg, from the scandal wan felt 
unchly conserva- through the May 2 suicide 
ed of Rep. William O. Mills, 
the Republican Baaman 

replaces, 


investipation, 

Within minutes after 
Asnew's public criticism of 
him yesterday, Beal) said 
he was still undecided 
whether to Interview (he 
vice president—that the 
question was “under active 


By James B. Rowland 
‘Agnew, in his second tes 

news conference since it 
was made public he was 
being investigated — in 
connectim with a Baltimore 
grand jury probe, blamed 
the Jostice Department for 
ceurs leaks that have quoted 
tources a3 linking him to © 
cash payments made 1 et ™ 
riteud on the RovErHANENt contracts jobs 


Neer, “SOME Justice Depart 
a attr MILLS DEATH, necessh 
Dermocratic legatia Tating yesterday's special 


old-line consery 


Constitutional Agnew charged 


tigating aro, $018 cam 
oign reports did not reflect 
$25,000 Mills received for 
his 1971 campaign from 

White House sources. 
Bauman failed to carry 
five of the 13 counties (n the 
ruro} district that stretches 
the length of the Eastera 
Shore and jumps the Chess: 
peake Bay to include 
Seo BAUMAN, AZ 


duste steps lo stop this wross fy 
The Justice Department 


ardvon said be shared Ag- 
new’s concern over unfair 
‘vote margin could oot have been a0 issue I acd the 


committee study, which he relonsed 
Tuesday. He said hearings on the bil 
would be held when Conpress recon: 
Yenis Sept $ after a summer recess 

‘A bill under consideration in the Sen 
ate would lift the blackout for home 
games sold out 48 hours in advance 
Staggers’ bill would require that the 
entire regular season homes schedule be 
sold out seven days prior to the start of 
the season before home games would 
have to be televised 

For post-season games, including the 
‘Super Bowl, blackouts would be prohih- 
ited if the games were sold out 48 hours 
in advance under Staggers” bil, as well 
as the Senate version, 

‘The Stagers Dill also would lirait any 
blackout to the same city in which a 
game is being played 

‘The committee report says thot if the 
ball had been in effect last season. 1 of 


Republican Bob Bauman talks to supporters at his campaign 
beadquarters in Easton, Md., after his election victory. Flanking 
Bauman are his wife Carol deft) and son Ted, 11. Ar right is Fed- 


+ Swould bave begn Macked out. ral Maritime Commission chatrman Mrs. Helen D. Bentley 


Conspicuous on the front page of the restyled Washington Star-News is its new nameplate and a 
headline schedule in Optima, a contemporary Modelled Gothic. 


good for Picture A (and it is) then Pic- 
ture B deserves one, too. 

But back to the S-N overall. We have 
an open format—no column rules or cut- 
offs. Headlines are highly functional, 
stripped to a bare one-thought form. 

I wish we had space to show you some 
of the interesting inside pages, too. Take 
my word for it: They sparkle. 


The “new” paper has been getting its 
1973 


goodly share of exclusives and has been 
all charged up editorially. The new typo- 
graphic packaging is worthy of that good 
content. 


ARNOLD’S ANCIENT AXIOMS: 


When changing to cold type, be sure to 
look at all the new faces suddenly avail- 
able to you. 
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Five Monday photo pages show 


human side of gang warfare 


A BANDAGED THUMB and a gun— 
photo from the opening pages of Bill 
Peronneau's series. 


A TINY CHILD looks back over the 

patch of dried blood marking the spot 

where a gang member was killed the 
day before by a sniper's bullet. 
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Photographing the human side of the 
tragedy in the streets of Philadelphia, 
where 30 people have been killed in gang 
warring this year, became the special 
assignment of Philadelphia Daily News 
photographer Bill Peronneau. 

Peronneau, who lives in West Philadel- 
phia and has been on the newspaper staff 
a year, spent more than a month on his 
photo series. The News ran an installment 
of pictures and copy by the photographer 
on five successive Mondays, believing im- 
pact might be greater on the reader with 
this continuity. 

The picture story opened July 30 with 
two pages of pictures on “The Weapons & 
Results.” Then followed coverage of the 
funeral and memorial service for Harvey 
Wearing, a 27-year-old city gang control 
worker; a walk through the streets, a 
study of the younger children, and finally, 
Peronneau’s comments on “Understanding 
the Value of Life” in which he wrote, 
“Gang members see only the vaguest of 
futures from themselves, at 18 or 18. Or 
they see no future ... The monotony is 
broken only by the planning of warfare, 
warfare itself and defense.” Peronneau 
told readers that “gang members identify 
most closely with their own neighborhoods. 


“Tf we are ever to meet this problem, 
we must first understand it. We must 
understand that gangs reflect their neigh- 
borhoods and what might work in one 
area might not work some blocks distant. 
Understand that jealousies exist between 
rival social agencies, and that public and 
private dollars often are wasted because 
of this. Understand that police are largely 
ineffective because they respond to trage- 
dy rather than seeking the causes. Under- 
stand that most whites consider gangs a 
black problem, as they did drugs only a 
few years ago. 

“Understand that most parents do care. 
Understand that few, if any, politicians, 
both black and white care. 

“Understand that all of us, living wher- 
ever, will pay the price if we let this 
tragedy continue.” 


THE BULLET'S PATHMARK on the back 
of the paralyzed gang member. 
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THIS STUDY of a father and his son 
was used by the Philadelphia Daily News 
in the installment on "'The Young.” 


Bo : 


A GANG MEMBER, lost in thought, 
outside the church where the funeral for 
a gang control worker was held. 


Process line and halftone films automatically. 


With superior results. 
In less space. 
And at lower cost. 


Pakonolith 24 


The Quality Processor 
everybody can afford 


The Pakonolith 24 automatic proc- 
essor handles cut or roll film up to 

24” wide — by virtually any length — dry-to- 
dry in less than five minutes. 

It takes up less floorspace than your 
present sink (measures only 74¥2” long x 
3812” wide x 431%” high). 

Users the world around praise its “ex- 
tremely high quality processing” and for 
cutting their opaquing needs dramatically. 

Yet it costs only about one-half as much 
as other models. 

And because it’s automatic (just place 


the film on the feed table), it smooths your 
work-flow, gives you positive quality con- 
trol, and more actual production hours per 
day without overtime. Big savings in chem- 
istry too. 

A day or two of training in your plant will 
enable virtually any employee to operate — 
and perform routine, 15 min./day mainte- 
nance — on your Pakonolith 24. 

There’s lots more to tell. Ask your Pako 
Distributor or contact us today. 


GRAPHIC ARTS PRODUCTS 


Pako Corporation, 6300 Olson Memorial Hwy., Minneapolis MN 55427 


Washington buredi » ssc: soso 


FIELD ENTERPRISES 


Marshall Field, IV, head of Field En- 
terprises, Inc., is the only newspaper pub- 
lisher who has two Washington bureaus. 

The senior is the Chicago Daily News 
bureau which has a 70-year history of 
journalistic achievement in the Nation’s 
Capital. The junior is the Sun-Times, 
which first shone in the Washington jour- 
nalistic firmament when Marshall Field 
Ill founded the Chicago Sun in 1941. It 
became the Sun-Times with the merger of 
The Sun and The Times in 1948. The 
Times had operated a one-man bureau 
since 1939. 

The Daily News bureau was born in 
1903 when Leroy Tudor Vernon arrived in 
Washington as the paper’s first correspon- 
dent in the national Capital. Vernon cov- 
ered Washington through six administra- 
tions, becoming intimately acquainted with 
every president from Theodore Roosevelt 
to Herbert Hoover. 

Vernon was succeeded as Daily News 
bureau chief in 1933 by Paul R. Leach 
and, in 1945, when the newspaper was 
bought by the Knight interests, Leach was 
made chief of the combined Daily News- 
Knight Newspapers bureau. 

Edwin Lahey, one of Washington’s best 
loved reporters, became chief of the com- 
bined bureau in Dec. 1955. Four years 
later, when Marshall Field IV purchased 


the Daily News from John Knight, Lahey 
was named bureau chief for the Knight 
Newspapers and Peter Lisagor, who had 
been a staff man in the Daily News bu- 
reau, became the head of the bureau. 

Lisagor still heads the bureau and is 
one of the most active reporters in Wash- 
ington. In addition to directing a staff 
which includes William McGaffin, Robert 
Gruenberg, Pulitizer prize winner William 
J. Eaton and Peggy O’Neill, he covers the 
White House, travels with presidents in 
political campaigns or when they go to 
Russia or China, and frequently appears 
on network television programs. 

The first bureau chief for the infant 
Chicago Sun was a veteran of the Wash- 


ington press corps, Bascom N. Timmons - 


who was also the head of the Timmons 
News Service until his recent retirement. 
As bureau chief for the Sun, he directed a 
staff of some 15 people, including Gerry 
Robichaud, who succeeded him as Sun bu- 
reau chief in 1946 and served as head of 
the bureau until 1951 when he transferred 
to Chicago as an editorial writer. 

When Marshall Field III, purchased 
The Times and merged it with the Sun, 
the head of The Times Washington Bu- 
reau was Carleton V. Kent, known to ev- 
eryone in the Washington press corps as 
Bill. Kent, now retired, lives in Ireland. 


Yesterday’s news doesn’t rest in peace in Facts 
On File. It’s referred to daily by reporters, 
editors and editorial writers on hundreds of U.S. 


newspapers. Whether 
they need a full back- 
grounder on the latest 
crisis, a sidebar ona 
recent historic parallel, 
or simply a quick check 
of a questionable point, 
Facts On File makes it 
easy. 


Using our descriptive 
index, they locate im- 
portant, but only half- 
remembered, news 
items in seconds. Turn- 


ing to the page indicated, they find a concise, 
accurate and factual summary of the event— 
correct names, titles, places, dates, key quotes. 

Facts On File has recorded and indexed the news 
each week as it developed since 1941. In the past 
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Vesterday’s News....R.LP? 


three decades it has become the _ professional 
newspaperman’s encyclopedia because it delivers 
information on thousands of subjects, quickly 


Landon Jr., president, M.S & C. 


Kent became head of the Sun-Times bu- 
reau in 1951, succeeding Robichaud, and 
remained in charge of the bureau until © 
1970, when he was succeeded by Thomas 
B. Ross. : 

Ross, regarded as one of the nation’s — 
foremost reporters on national and inter- | 
national issues with many exclusives to — 
his credit, directs a staff which includes © 
Morton Kondrake, David Murray, Row- — 


land Evans, Robert D. Novak, Charles — 


Bartlett, William Hines and Thomas B. 
Littlewood. Besides his Washington 
career, Ross reported for two years on 
astern Europe and the Middle East for — 
the Sun-Times overseas news bureau, and 
has co-authored three books with David — 
Wise. 

The Field bureaus are rivals to some 
extent, although the Sun-Times is a morn- — 
ing and Sunday newspaper and the Daily 
News operates in the evening field. They 
are members of the same newspaper 
family and are on speaking terms with 
each other but if a Daily News reporter 
gets an exclusive story he is under no 
obligation to give it to a Sun-Times man 
and does not. There is no black-sheeting 
between them. ; 


e 

Rep is hired 
The Amsterdam (N. Y.) Recorder & 
Democrat has appointed Mathews, Shan- 
non & Cullen Inc. as its national advertis- — 
ing sales representative. The paper has © 
not had outside national representation — 
for over 40 years, according to Owen E. 


and effectively. That’s 
how Facts On File has 
earned a place in thou- 
sands of newsrooms, 
television and radio sta- 
tions, libraries and 
government offices. 


Now you can test Facts 
On File in your news- 
room or library at our 

expense for two months. 


Drop us a note and 
we'll send you a recent 
issue of Facts on File’s 


Weekly News Digest, a sample index and com- 
plete information about this special trial offer. 


Facts On File Publications 
119 West 57th Street 
New York, New York, 1OO19 
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STARTING SEPTEMBER 9th 


this is 
being added 


New 8x10 TV magazine with full color roto printing, 
complete with daily log listing and professionally 
written TV feature articles. 


SENDS Gece E> 


SOR feiss exe de DER CST S Rime wean 


to this 


Prices. Hearings 
TV Week joins other great : 


features such as California : Ar e Demanded, 


Today (local roto magazine), or tm tere tee beer on : : _. — 
PARADE, Travel and Lei- Zi ye “ I, fe 
sure, Real Estate, Entertain- 
ment, Today’s Women, Focus 
and others. 


oe te de 
Ler ee Oe 
¥. 


eteosedt Hf tes 


g 
shes oe seg ster ee 8° HRS taal Sak 
TREN 


to make the San Jose Mercury-News 
the most complete Sunday Newspaper 


in Northern California. 
Circulation 214,452* and now watch it grow! 


For ad rates and other data on the new TV Week, please 
check with Million Market Newspapers, The Leonard 
Company, or write directly to Louis E. Heindel, Advertis- 
ing Director, Mercury and News, 752 Ridder Park Drive, 
San Jose, CA 95190. 


*Average as shown on March 31, 1973 ABC Publisher’s Statement. 


Sports page 


By Heber Taylor 


FRED MORROW: ARKANSAS DEMOCRAT 


Fred Morrow, sports editor of the 
Arkansas Democrat, Little Rock, is a 
sportswriter who takes writing seriously 
and sports lightly. 

Through hard work and imagination, he 
has established himself as one of Arkan- 
sas’ best sportswriters. For the past two 
years, he has won awards from the Na- 
tional Association of Sportswriters and 
Sportscasters as the state’s best sports 
columnist. 

His view of sports, however, is not far 
from that of Howard Cosell, who has com- 
pared athletics to the toy department of 
life. 

“J don’t believe a win over an arch-foe 
is the most important thing a quaterback 
will ever do,” Morrow says. “I don’t be- 
lieve a defeat is worse than death.” 

He disagrees with the late Vince Lom- 
bardi’s win-at-all-costs philosophy, calling 
it bad for the country. He also disagrees 
with sportswriters who get worked up in 
the press box before and during big 
games. He says a reporter should be an 
objective observer rather than a fan. 

“Being a St. Louis Browns fan as a 
youngster taught me how to live with 
defeat,” he says with a grin. 

Morrow grew up in Poplar Bluff, Mis- 
souri, where he played high school basket- 
ball and American Legion baseball. He 
played one year of basketball at the Uni- 
versity of Missouri-Columbia, making the 
varsity as a walk-on candidate. 

He majored in journalism at Missouri, 
graduating in 1964. Since then, he has 
worked for several papers, spent some 
time as an accountant, and served as a 
machine gunner in Vietnam. 

He came to the Democrat late in 1970 
from the Pine Bluff (Arkansas) Commer- 
cial, where he had been sports editor, then 
city editor. He was glad to get back to 
sportswriting, he says, and leave libel 
problems to city editors. 

And in spite of his crusade to keep 
sports on the game level he really likes 
them. They teach discipline, sacrifice, and 
teamwork, he says, adding, “Physical and 
mental fitness go together.” 

As sports director, Morrow writes five 
or six columns a week and covers some 
sports events. He also finds time to work 
on the sports desk with headlines and 
makeup. 

He divides sportswriters into two gen- 
eral schools: good-news writers vs. re- 
veal-more-conceal-less writers. He puts 
himself in the latter group, and says his 
philosophy has him in bad with some 
Arkansas sports fans. 


“My bad mail outnumbers my good 
10-1,” he says. “I have been called every- 
thing from a Communist to a Republi- 
can.” 

To some fans, he is “the guy who hates 
the Razorbacks.” Morrow explains that he 
is not against the University of Arkansas 
Razorbacks, who are “a great bunch of 
guys.” What he questions, he says, is the 
hypocrisy in college football generally. 

“Tt’s big business . . . and not for the 
student any more,” he says. And because 
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Fred Morrow 


college coaches “have their professors to 
send players to,” he would like to see a 
degree offered in football—with no classes. 

Reflecting perhaps his own athletic 
background, Morrow is competitive in his 
work. “We’re number two, so we try hard- 
er,” he says, referring to the Democrat’s 
position in circulation competition with 
the Arkansas Gazette, Little Rock’s morn- 
ing paper. 

To promote his column this year, Mor- 
row is engaging in George Plimpton-style 
competition with Arkansas athletes. The 
events call attention to him and the Dem- 
ocrat and also furnish column material. 

In January, he met Razorback basket- 
ball star Martin Terry in one-on-one com- 
petition. Terry won, 20-8. 

In February, he boxed Bobby Hold- 
erfield, a Golden Gloves flyweight champi- 
on. Holderfield, who said he felt threat- 
ened by Morrow’s 50 extra pounds, scored 
a second-round knockout. “After three 
shots to my stomach, I knew I was in 
trouble,” Morrow recalls. 

In the spring, he challenged tennis pro 
Gus Palafox, 49, and lost a 6-0 set. 

Later, Morrow entered motocross com- 
petition even though he had never ridden 
a motorcycle. He learned how to get one 
going, but forgot to ask how to stop it. 
Approaching a fence, he panicked and 
gripped the handlebars tightly, causing 
the cycle to go wide open. He bailed out 
just before a collision. 

Recently, a Little League manager 
challenged Morrow to bat against two star 
pitchers. There was no way Morrow could 
hit them, the manager said. It started out 
that way, with Morrow striking out. Then 
he found his timing and hit well in his 
other tries. 


The women’s libbers are after him now, © 


Morrow says, to swim 100 meters against 
a 12-year-old girl. Other possibilities for 
the rest of the year include quarterbacking 
the Razorbacks in a scrimmage; playing 
chess and golf and bowling; and referee- 
ing a basketball game. 


Morrow admits that he will be glad 
when the competition is over. His foes 
have taken him too seriously, he says; 
also he hasn’t had time to train for the 
events. 


Morrow is more successful writing than 
playing. He is good at column ideas, 
which come from reading and from ob- 
serving the local sports scene. 


He has a writing style that readers 
appreciate because it is simple, clear, and 
strong on human interest. Part of his 
reading is to see how other sportswriters 
are writing, but he doesn’t have many 
theories on style: “You just write and 
write, and you get where you tell your 
story a certain way. Each columnist has 
his own way.” 


Morrow thinks that sportswriting is 
better today than ever—better even than 
in the days of Grantland Rice. “Though 
he was great in his time, Rice’s flowery 
language would be cut by editors now,” he 
says. 

His advice to the young person who 
wants to become_a sportswriter is: “Get a 
job on a small weekly, where you do ev- 
erything and get great experience. Later, 
get on a daily with good sportswriters. 
Read all the sports you can. Check your 
writing, and try to improve daily.” 

He follows his own advice in trying to 
make every column good. 


His goal for his writing is more humor. 
“The world’s too sad. People take things 
too seriously. I would like to leave ’em 
laughing.” 

With his serious approach to writing 
and light view of sports, he should 
achieve that goal. 


Publish and perish, 
coach tells player 


Washington Redskin coach George Al]- 
len told Charlie Cantrell to stop keeping 
his diary for the newspaper and start 
concentrating on football, if he wants to 
make the team this year. 


Cantrell’s diary of training camp in 
Carlisle, Pa., had been appearing in the 
Washington Star-News. The coach or- 
dered the diary to cease with the August 
22 edition. 


“It was taking a lot of time,” said Can- 
trell, after speaking to Allen. “He said it 
was interfering with my chances of mak- 
ing the team .. .I could see his point.” 

Allen, in his third year as Redskin 
coach, has always had a tenuous relation- 
ship with the media. 

e 


Heads ad reviews 


Edwin D. Etherington, former president 
of the American Stock Exchange and 
Wesleyan University, was elected chair- 
man of the National Advertising Review 
Board to succeed Charles W. Yost. 
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Sta-Hi. 
We deliver. 


When time means money, a Sta-Hi Mailroom 
System can save you plenty. 


When you modernize your printing plant for faster more efficient 
operation, be sure your mailroom is ready to keep pace. Be sure 
with a Sta-Hi Mailroom System. The proven combination of 
Sta-Hi experience, Sta-Hi engineering, and Sta-Hi production 
techniques assures the best mailroom system to meet your specific 
needs. And Sta-Hi dependability assures installation on time. 

For everything you need between folder and dock, you can 


count on Sta-Hi. Let’s discuss it further. Call or write today. 


2601 Campus Drive, Newport Beach, California 92663 


(714) 833-1000 
A DIVISION OF SUN CHEMICAL CORPORATION a 


METRO-READER — the 
new high-performance 
OCR with reliable laser 
scanner. 
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good long look... 

youll be seeing a lot 
of these two machines 
from now on. 


METRO-SET—the new 
multi-purpose CRT photo- 
typesetter. 
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fully trained service team, the newspaper 

experience of MGD and the technological 

resources of Rockwell International. 
Take a closer look—write: 

MGD Graphic Systems Division, 

2735 Curtiss Street, 

Downers Grove, Illinois. 60515 

or call: (312) 963-4600. 


Here is the first of a new line of products 
from the new Information Products Division 
of MGD Graphic Systems. The purpose of 
the new division is simple and clear: build 
the highest quality composing equipment 
ever built and give the industry the products 
with the highest performance and reliability 
possible for a surprisingly affordable price. 
We're off to a good start with the Metro- 
reader and Metro-set. The machines you 
buy today will fit right in with the systems ; he eee 
designs of the future. They’re backed by a MGD Graphic Systems Division 
Rockwell International 


Where science gets down to business. 
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By Roy Copperud 
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Missing the Bus 


A new word, as far as I can tell, has 
been invented at the University of South- 
ern California. It is servery, used to 
denote the area in a cafeteria where the 
food is served out, as in signs reading, 
“No Smoking in Servery.’ I can find serv- 
ery in no dictionary, British or American, 
and cannot remember having seen it else- 
where. It displaces service (or serving) 
area, and has at least economy to recom- 
mend it. 


This brings to mind the transformation 
of bus into a verb in recent years. First, 
from the old and familiar busboy, we got 
the verb bus meaning to cart off dirty 
dishes. I remember feeling taken aback as 
recently as ten years ago when I first saw 
a sign, in a school cafeteria, inevitably, 
reading “Please Bus Your Own Trays.” 
The meaning, however, was inescapable. 


Then, with the onset of school inte- 
gration, e got bus meaning “to transport 
by bus.’ A handy and irresistible com- 
pression. Sometimes it was spelled buss, 
leading to indignant complaints that buss 
means to kiss. Buss, however, is a bookish 
word in that sense, familiar only to those 
who have taken courses in English litera- 
ture, and in any event can hardly be 
called common parlance. It is, in fact, 
quaint. 


It is the past tense and participle 
(bused, bussed; busing, bussing) that 
have given rise to most of the complaints, 
however. Dictionaries recognize both the 
single- and double-s forms, so the objec- 
tions seem footless. It is intellectual snob- 
bery to pretend that the contexts of the 
contemporary bussed, bussing would per- 
mit misunderstanding. 


Wayward Words 


I have an indignant letter to the effect 
that there is widespread misapprehension 
about the spelling of the plural of flun- 
key. The complainer wrote, “The peerless 
satirist Art Buchwald said recently, ‘If I 
had thought he was going to turn over the 
presidency to two flunkies, I would have 
thought twice about it.’ Consider that this 
went from Mr. Buchwald’s typewriter, 
through the syndicate editors, and 
through the eiditors of the great newspa- 
per where I read his column. Still Mr. 
Buchwald may well have spelled the word 
correctly, and have been the victim of 
misguided zeal on the part of some copy- 
reader.” 

My correspondent must have been an 
Englishman, for British dictionaries ad- 
mit only flunkey, flunkeys. Both versions 
(flunky, flunkies and flunkey, flunkeys) 


have been used in America for at least a 
century. Not only that, but flunky, flunkies 
invariably appears first in American dic- 
tionaries, which means that this version 
predominates in this country. 
* * * 

Perhaps the controversy over the “May 
I tell him who’s calling?” syndrome will 
never die. A reader recently wrote that 
anyone with an ounce of knowledge con- 
cerning telephone etiquette or manners 
knows that the caller should always iden- 
tify himself to the person answering the 
telephone. That shows where your humble 
servant belongs in the manners (or is it 
etiquette, or both?) department. 

Whatever, I explained earlier that 
doing this often leads to a time-wasting 
and annoying colloquy, involving several 
spellings of my name and sometimes an 
impertinent suggestion by a _ secretary 
that I state my business. Recently, I have 
made a couple of calls to an outfit that 
hits a new high in rudeness. The secre- 
tary, in answering the phone, blurts out, 
“Nutzanboltz, Inc., who’scallingplease?” 

@ 


President appointed 


W. A. Goodson, president of the Mon- 
treal Standard Publishing Co. Ltd., was 
appointed president of the Montreal Star 
Ltd., succeeding Derek A. Price, who re- 
mains chairman and publisher of the 
Montreal Star and the Montreal Standard 
Publishing Co. Ltd., an associated com- 
pany. 

In addition to his new duties, Goodson, 
49, will continue as president of the Mon- 


treal Standard Publishing Co. Ltd. 


Tell your customers 
to cut out their advertising. 


Surprisingly enough, it can be very profitable for both of you. 


And all you have to do is make sure they have a Lester A. Stone scrapbook to put their ads in. 
Have them keep marginal notes so they can see the results of their advertising, color and 


preprint inserts. 


There's no better way to show someone how newspaper advertising helps and, more impor- 
tantly, that newspapers want to help. We Stones have been selling scrapbooks for a long time, and 


we think they help your sales as your ads 


help your customers. 


And the best way to show them that 
is to tell them to cut out their ads. 


PES ester A. STONE ING. 


P.O. Box 590, Holyoke, Mass. 01040 
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This free 12—page booklet 


shows you how fo lower your 
high volume transmission costs, 


You have enough problems keeping up with Scanatron System is for you. It’s clearly not 
the latest trends in the business without intended for casual or low volume usage. 
getting mired in the pros and cons of facsimile But if your business requires high volume 
transmission systems. That’s why we’ve transmission—and we'll tell you how high is high— 
assembled a mass of key information on you can effect substantial savings in your costs. 
this burgeoning m——-—-————————————~—~~~___ 7 Send in this coupon 
field, and put it into EP.98 for information on 


a concise little VICTOR GRAPHIC SYSTEMS ac Scanatron applications 


booklet. You'll find Scanatron Facsimile/Electrowriter Systems to your ingustry: ¢ 
out in minutes 3900 North Rockwell Street, Chicago, III, 60618 There’s no Obligation, 
whether Victor’s Subsidiary of Victor Comptometer Corporation So do it today. 


Please send me your Scanatron System booklet that 
describes facsimile applications for my industry. 
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camera to press 
in o minutes 
or less 


The new KODAK PMT Metal Litho Plate 


for newspapers 


Here’s the easy way to get from press- 
ready art to the press. The KODAK PMT 
Metal Litho Plate gives you runs of up to 
25,000 impressions with halftones, line- 
work, or art. And you save more than 20 
minutes, because there’s no film negative, 
no stripping, and no dry- 
ing time. 

Just expose your press- 
ready art to KoDAK PMT 
Negative Paper. Sandwich 
it with a presensitized 
PMT Plate. Run the sand- 
wich through a plate dif- 
fusion-transfer processor. 


Rochester, N.Y. 14650 


Peel the plate from the paper, fix, gum, 
and you’re ready to go to press with a 
metal plate of uniform high quality. You 
save more than 20 minutes of valuable 
time and get uniform, high-quality results. 
The PMT Plate’s fine-grained, anodized 
aluminum surface helps 
you get uniform printing 
from first sheet to last. 
Arrange for a KODAK 
PMT Metal Litho Plate 
demonstration today. 
There is no easier way to 
get from copy to the best 
impression you can make. 


Eastman Kodak Company, Dept. 412L, 9-36 


OD Please send me more information on the Kopak PMT Metal Litho Plate 
and other PMT materials. 


O Please call to arrange a demonstration. 


Name 


Company 


Title 


Address 


City 


State Zip 


Type for this advertisement was set photographically on KODAK Phototypesetting Film. 


Peccy McCRACKEN, family editor and 
general news reporter for the Pecos 
(Tex.) Enterprise, has assumed the duties 
of managing editor; LYNN WEBB, onetime 
news correspondent for the Enterprise, 
has joined the staff as sports editor. 

* * * 

JERRY RANKIN, city hall reporter for the 
San Diego (Calif.) Evening Tribune, was 
named general assignment reporter for 
the Santa Barbara (Calif.) News-Press; 
LAURIE BECKLUND, general assignment re- 
porter for the Costa Mesa (Calif.) Orange 
Coast News Pilot, was appointed to a 
similar position at the Evening Tribune. 

* a * 


KENT FREELAND, managing editor of 
the Newburgh (N.Y.) Evening News— 
appointed assistant managing editor of 
the Cocoa (Fla.) TODAY; SipNey H. 
HURLBURT, news editor in the Gannett 
News Service Rochester, N.Y. bureau, 
“succeeds Freeland as managing editor of 
the Evening News. 

BRUCE SKINNER, 25, news editor of the 
Longview (Wash.) Daily News — ap- 
pointed assistant executive director of the 
Fiesta Bowl, Phoenix, Ariz. 


* 


JOHN MCWILLIAMS Sn., retired business - 


editor of the Portland (Ore.) Journal has 
opened a Portland/Salem public relations 
office handling business newsletters, agri- 
business assignments and travel promo- 
tion work, some multi-lingual. 

* * * 

RoBERT J. ALANDER, vicepresident and 
director of community affairs at Knight 
Publishing Company, Charlotte, N.C., 
which publishes the Charlotte Observer 
and the Charlotte News—retired. 

* * * 

IRV GROSSMAN, public relations director 
for the San Diego Padres and onetime 
general manager and managing editor of 
the Oceanside (Calif.) Blade-Tribune— 
appointed president of a new San Diego- 
based communications firm, KL/PR pub- 
lic relations. 


ACB WORKS FOR THE 
NEWSPAPER INDUSTRY 
to increase newspaper ad- 
vertising, both national 
and local. ACB Reporting 
Services build national 
linage. Our co-op advertis- 
ing services build local ad- 
vertising. ACB republishes 
advertising ideas that help 
publishers, ad agencies, ad- 
vertisers and stores. Serv- 


ing newspapers since 1917. 


We read every daily 
newspaper advertisement 
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ENTERTAINMENT EDITORS—Arriving for a series of interviews with Hawaii 5-0 star Jack 

Lord and other personalities are entertainment editors, left to right, Dick Kleiner, NEA; Nancy 

Anderson, Copley News Service; Morton Moss, Los Angeles Herald Examiner; Penny Anderson, 

New York Times Syndicate; Dave Anderson, photo journalist; and Betty Lamm, CBS-tv public 
relations, Los Angeles. 


W. P. BILL ATKINSON, publisher of the 
Oklahoma City Oklahoman Journal, is a 
principal in a multi-million dollar partner- 
ship agreement, to build in Oklahoma City 
the largest diversified regional shopping 
center and business complex west of the 
Mississippi River. Associated with W. P. 
Bill Atkinson Enterprises are Dayton 
Hudson Properties, a division of Dayton 
Hudson Corp., department store organiza- 
tion, and JCP Realty, Inc., wholly owned 
subsidiary of the J. C. Penney Co. 

x ok x 

Tom Horrvon, columnist for the Sacra- 
mento (Calif.) Union—appointed colum- 
nist of the Honolulu. (Hawaii) Adver- 
tiser; KAREN VITLIP HorTON, city hall re- 
porter for the Union—appointed feature 
writer for the Advertiser. 

* * * 

PHIL JORDAN, former press secretary to 
California Lt. Gov. Ed Reinecke, was 
named Sacramento correspondent for the 
Los Angeles California Daily News and 
La Opinion and the San Francisco North 
American Daily News. 
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New AP staff titles 


The following new staff appointments 
were recently announced by the Associated 
Press: 


BINAYA GURUACHARYA, an AP stringer 
in Katmandu, Nepal, was appointed cor- 
respondent and head of the new AP Kat- 
mandu bureau; 


CHRISTOPHER CONNELL, a member of 
the Newark, N.J.. AP staff, was named 
Atlantic City, N.J. correspondent, succeed- 
ing Ewart Rouse, who was promoted to 
the Washington staff; 


GEORGE E. ROWLAND, a member of the 
Charlotte, N.C. AP staff, was appointed 
Columbia, S.C. correspondent, succeeding 
Ros Woop, who will specialize in enter- 
prise reporting; 

ALEXANDER G. HIGGINS, who has been 
acting Concord, N.H. AP correspondent 
since the resignation of RoBert H. Mot- 
TRAM, was appointed Concord correspond- 
ent; 

Henry S. ACKERMAN, who worked on 
the world service desk in New York, was 
named news editor in the Buenos Aires 
bureau. 

e 


UPI names Waters 
Belgrade manager 


Barry R. Waters has been appointed 
United Press International bureau man- 
ager in Belgrade, Yugoslavia. He succeeds 
David Spurr, who has left for the United 
States to resume postgraduate academic 
studies. Waters, 26, was born in England 
and is a graduate of Cambridge Universi- 
ty. He joined UPI two years ago and has 
served in the Brussels divisional news 
center and in the Madrid bureau. 
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in the news 


Leo J. KELLY, circulation manager of 
the Akron (Ohio) Beacon Journal, has 
joined the Chicago Tribune and Chicago 
Today as assistant to the circulation di- 
rector. 

“Larry LYON, sports editor of the Old 
Gold and Black at Wake Forest Univer- 
sity, Winston-Salem, N.C., has joined the 
sports writing staff of the Charleston 
(S.C.) News and Courier. 

GENE CUBBISON, editor of the San Diego 
(Calif.) Independent — appointed staff 
writer at the San Diego Daily Transcript, 
a legal publication. 

WILLIAM T. BENHAM, news editor of 
the Hilo (Hawaii) Tribune-Herald, was 
named editor of the Kainaliu, Kona West 
Hawaii Today, a weekly newspaper serv- 
ing the western portion of Hawaii. 

* * * 

DANIEL F. MaArTIN, former promotion 
manager of the Springfield, Mass. news- 
papers —- appointed display advertising 
manager of the Waterbury (Conn.) Re- 
publican and American, succeeding WIL- 
LIAM F. RYAN, who has been with the 
newspaper for 47 years. 

* * * 

H. MITCHELL BLIss, county courthouse 
news reporter for the Janesville (Wis.) 
Gazette, was named news editor, succeed- 
ing Donatp R. JOHANNING—resigned; 
PETE FRIEDRICH, a 1973 graduate of the 
University of Wisconsin-Madison - School 
of Journalism, who worked as an intern 
reporter for the Gazette during the sum- 
mers of 1971 and ’72, was: appointed-a 
staff writer. 


Don SCHLICHTING, assistant to the pub- 
lishers and a director of the Durango 
(Colo.) Herald—appointed associate pub- 
lisher of the Herald and will be responsi- 
ble for the business operations of the 
newspaper. 

FREMONT POowER, executive editor of the 
Indianapolis News and author of the “On 
the Other Hand” column, was voted the 
1973 Indianapolis Press Club ‘Newsman 
of. the Year.” 

* * * 

S. EUGENE BUTTRILL, production direc- 
tor of the Gannett Co., Inc., Rochester, 
N.Y.—named production director of the 
Newspaper Printing Corp., El Paso, 
Texas, succeeding F.-JUDD BRENNAND— 
who will remain as a consultant until his 
retirement on December 31. 

* * * 

WILLIAM C. WERTZ, AP correspondent 
at Sioux Falls, S.D., was. appointed cor- 
respondent in charge of the Illinois state 
capital bureau at Springfield, succeeding 
“MIKE RoBINSON, who is transferring to 
Chicago. THOMAS R. BRETTINGEN, a mem- 
ber of the Minneapolis AP staff, succeeds 
Wertz at Sioux Falls. 

* * % 

Mort YouNG—named travel editor for 
the Hearst Newspapers, New York City, 
succeeding BILL SLocuM—retired. 


Eric D. Gites, staff member of the 
Bristol (Va.-Tenn.) Herald-Cowrier and 
Virginia-Tennessean—appointed publisher 
of the Blacksburg (Va.) Sun, succeeding 
RoBeRT RoY—resigned. 

OK * * 

Rotuie A. LEFEByRE—industrial rela- 
tions director since 1970 was named di- 
rector of employee relations at the Minne- 
apolis Star and Tribune. JAMES DENNI- 
SON, an attorney in the legal department 


was named labor relations manager. 


Lester Kraft heads 
marketing for Goss 


Lester A. Kraft has. been named 
vicepresident-marketing for the Goss Di- 
vision of MGD Graphic Systems, Rockwell 
International Corporation. Previously, he 
had been vicepresident-sales. 

In his new post, Kraft will have com- 
plete marketing responsibility for Goss 
newspaper presses sold both domestically 
and abroad. He will have his offices in 
Chicago headquarters. 

Kraft joined Goss in 1963 as a sales 
representative in the San Francisco office, 
became central sales manager and in 1972 
was promoted to head of sales. 

He previously had been manager of ad- 
vertising for Tri-County Publishing Co., 
Lemont, Ill., and sales training manager 
for the Chicago Sun-Times and Daily 
News. _ 

Donald F. Long has been named direc- 
tor-management systems for MGD, mov- 
ing from Rockwell’s corporate office in 
Pittsburgh, Pa., where he was manager- 
systems analysis. He joined Rockwell in 
1966. 


Robert S. Sutherland 
named office manager 


William McKenna, director of advertis- 
ing, Scripps-Howard Newspapers, has an- 
nounced the appointment of Robert S. 
Sutherland as manager of the firm’s New 
York office, and. the addition of Richard 
F. Lyons to its New York advertising 
sales staff. 

Sutherland is a career employee of 
Scripps-Howard Newspapers. Lyons came 
to Scripps-Howard from the. New York 
office of Million Market Newspapers Inc. 
He also has worked in various sales and 
administrative capacities for Army Times 
Publishing Company. 
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Aguirre is honored 
on 20th anniversary . 


Twenty years ago Horace Aguirre es- 
tablished a little newspaper in Miami to 
serve displaced Latin people. With a 
booming population of Cubans and other 
families from Central and South Ameri- 
ca, Diario Las Americas is now one of the 
largest Spanish language newspapers in 
the United States with daily circulation of 
more than 50,000. 


The 20th anniversary was the occasion 
for a festive party (July 21) in the Fon- 
tainebleau on Miami Beach. Of the 1,230 
guests, 130 were seated at the head table 
and each one was introduced before the 
state flag of Florida was presented to the 
guest of honor. 

Celebrities from the worlds of journal- 
ism, government and religion paid their 
respects to Aquirre. Among them were 
Dr. Rodrigo Madrigal Naeto, of San Jose, 
Costa Rica, president of the Inter Ameri- 
can Press Association; German Ornes of 
El Caribe, Santo Domingo, chairman of 
IAPA’s Freedom of the Press committee; 
Hugh Patterson, publisher of the Arkan- 
sas Gazette; Tom Harris, editor of El 
Mundo, Puerto Rico; Carlos Prio Socar- 
ras, ex-president of Cuba; and Dr. Paedro 
Penzino Fleury, of El National, Caracas. 

* * * 

JosEPH D. Rice, who has covered local 
and state politics for the Akron (Ohio) 
Beacon Journal, and who has written a 
weekly column, “Political Parade,” was 
appointed political writer for the Cleve- 
land Plain Dealer. 

* * * 

RALPH L. HOAGLAND, motor route dis- 
trict manager for the Des Moines (Iowa) 
Register and Tribune—named circulation 
zone manager, succeeding GEORGE R, 
MARTZ, who will soon retire. 


* * * 


Martin named publisher 


W. H. Martin, formerly corporate direc- 
tor of advertising sales, and manager of 
Harte-Hanks’ Dallas office, has been 
named publisher of the Paris (Tex.) 
News, one of the oldest Harte-Hanks affil- 
iates. 


® 
PURE WOOL 


Wool is warmer 


in winter. 


Weekly Editor 


By Margaret Cronin Fisk 


QUIET DAY, TOWN EXPLODES FOR NEWSMAN 


Don Cole, reporter, photographer, assis- 
tant managing editor and all-around ev- 
erything for the Mohave County (Ariz.) 
Miner, was sitting quietly in the Miner 
office one day in July when he heard a fire 
whistle blow. 

He called a_ police dispatcher who said 
there was a fire in the area which he 
didn’t think was too big. But, Cole said “TI 
decided I better go over there anyway and 
get a picture. As I left someone said there 
was a tanker on fire.” 

Cole drove out to a section of Kingman, 
Ariz., called Hilltop, a strip on U.S. 66 
covered with motels and gas stations. 
There a tank car loaded with 30,000 gal- 
lons of liquid propane was burning. 

As Cole got out of his car, he dropped 
his fountain pen. He stooped to pick up 
the pen, his car between him and the fire 
and then the tank car exploded, engulfing 
in flames everything in a four-square 
block area. People all around Cole were 
burning and dying. Miraculously Cole was 
uninjured. “I don’t know how I didn’t get 
burned,” he said. 

As the explosion hit, Cole’s camera was 
knocked out of his hands. When it fell the 
shutter clicked and took a photo of a man 
at the moment he was charred. However 
the photo is blurred, as are several others 
taken at the time because of damage to 
the camera. 

An ambulance was nearby but Cole said 
“the driver and firemen were all badly 
burned. I recognized one of them when he 
called me by name.” Then Cole began his 
ordeal as an ambulance driver. 

For five hours Cole kept making trips 
from the fire scene to the Mohave General 
Hospital. In all 12 people were killed and 
over 100 burned. 

Cole came back to the Miner after 
clearing out many of the most seriously 
injured and after he found a qualified 
ambulance driver. Back at the Miner he 
helped put out an extra about one of the 
biggest incidents that has ever happened 
in the Kingman area. 

Cole said the fire killed about one third 
of the area’s firemen. He added “‘this was 
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a pretty big thing all over the country” 
and said newspapers all over the country, 
and even outside, called the Miner to ask 
what was happening there. 

The Miner is still following up with 
more stories and editorials about the fire. 
“We're editorially pushing an investiga- 
tion of the fire.” The cause is still not 


determined. 
The Miner is also supporting other in- 
vestigations into how propane tanks 


burst. Cole said it’s not uncommon for a 
propane company railroad tank car to 
catch fire—the problem is with firefighting 
techniques, such as those used in Kingman 
that cost the lives of 11 fire departmen 
people. 

Ironically, Cole came to the Mohave 
Miner “to get away from it all.” Tired of 
chasing fires and explosions as a_ photo- 
grapher in big cities such as Houston, and 
because of a health problem with one of 
his children, Cole moved to Arizona, and 
“a normal small town.” 

The Kingman area has a population of 
about 15,000, the Miner has a circulation 
of 6500, primarily in Mohave County. 

With the fire over, Cole said he’s now 
happy to go back to covering the “few 
small towns, Indian reservations, ranch- 
ing areas, desert scenery and snakes” in 
Mohave County. 

* % * 
SUMMER JAM 

Watkins Glen, New York, a tidy and 
compact Finger Lakes resort community 
of less than 3,000 persons, did more the 
weekend of July 28-29 than merely host a 
historic rock concert. 

It pushed Watergate, out of its lead 
position on front pages across the country 
and for a weekend at least gave Ameri- 
cans something new to talk about. 

The revelations of the Ervin committee 
took a back seat to the Grateful Dead, The 
Band, the Allman Brothers and 600,000 
music worshippers. 

Roger Reinhart, 49-year-old publisher 
of the Watkins Review and the Watkins 
Express, both weeklies, said press creden- 
tials prepared for 500 newsmen and wom- 
en were gone by the time the concert 
began. Reporters on the scene estimated 
there were 350 of their colleagues on the 
job along with hundreds of stringers. 
Reinhart said the total press corps may 
have numbered as high as 1,500. 

Reuters News Service, the Associated 

Press, United Press International and all 
three major television networks were rep- 
resented. Airplanes and helicopters were 
utilized in some cases to ferry personnel, 
photos and copy to and from the scene. 
Some of the new facilities of the Grand 
Prix Corporation, used normally by writ- 
ers covering auto races, were made avail- 
able. 
i Press representatives with reservations 
in village motels or hotels, five miles from 
the hilltop site of the concert, found it 
virtually impossible to get there unless 
they walked. A few hardy souls made the 
journey while others elected to remain on 
the hill. 

Watkins Glen is used to crowds because 
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it is the home of the U.S. Grand Prix — 


auto race each fall, an event which draws 


up to 100,000 people. Various other races | 


during the summer attract thousands. 

But 600,000 concert fans caught the 
Glen by surprise. Reinhart said promoters 
Sheldon Finkel, 29, and Jim Koplik, 23, 
sold 150,000 tickets and called it quits. 
But that didn’t deter non-ticket holders. 
They came anyway and it was soon ap- 
parent that “Summer Jam” would over- 
shadow the famous Woodstock Music and 
Art Fair of 1969 when 400,000 people 
showed up at a dairy farm in the Sullivan 
County community of Bethel in New 
York. 

Watkins Glen bound traffic was tied up 
in all directions for miles. Many motor- 
ists, Reinhart added, got tired of waiting 
for traffic to move so they abandoned 
their vehicles and struck out on foot. 
Some hiked as much as 20 miles to reach 
the concert grounds. 

Both the Express and the Review go to 
press at mid-week so Reinhart busied 
himself interviewing youngsters and 
preparing for the following week’s publi- 
cation. 

People continued to pour into the vil- 
lage all day Friday and that night Rein- 
hart joined his Glen neighbors in direct- 
ing traffic. His home was thrown open to 
the visitors and many welcomed the op- 
portunity to call home and inform anxious 
parents of their safety. 

In the meantime Reinhart was doing 
what he could in his office to keep up with 
phone calls. Parents in South Carolina, 
Maryland, Pennsylvania, New Jersey and 
elsewhere were asking practically the 
same question. 

“If you were a parent, would you let 
your child go?” 

Reinhart replied by telling them of both 
plus and minus sides to be considered. 
“But I also pointed out that if they felt 
they had done right in raising their chil- 
dren then they should have no real fear. 

“T mentioned the availability of medical 
people and facilities, fire departments on 
the job and the fact that we would have 
400 deputies and 60 state troopers here. It 
seemed to ease their mind somewhat. The 
people you had to feel sorry for were the 
vacationers. They got caught up in a real 
happening. Some took it in stride, but 
most of them left when they realized the 
extent of the concert.” 

Reinhart didn’t get to do much newspa- 
per work. His car became one of those 
voluntarily placed in use to help people 
find where they had left their transporta- 
tion. 

“It was really something,” he laughed, 
“all they could remember was that they 
had parked on a hill. So we spent our time 
riding the hills.” As the weekend closed 
out there were some 200 cars yet to be 


claimed. 

The date of the next concert? Reinhart 
smiled as he drove over concert grounds 
where members of two hippie communes 
are now working to clean up the after- 
math of “Summer Jam.” 

“We had our first and our last concert. 
It was just too much for the community to 
handle. The kids, overall, were very good. 
But it is unfair to ask the community and 
the people to go through it again. We’ll 
stick to auto racing.” 
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The software group at Composition display ad composition. It provides for 
Systems, Inc., is making the relatively proofing and correction. Automatically 
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What's NEW a 


NOW Linocomp 


the answer to an often asked question coe 


Mergenthaler announces the introduction of the LINOCOMP 
—a low cost, responsibly engineered, table-top photo- 


composing unit. It was built as a result of research among with a low-cost photosetter?” 


typesetters. You told us what you wanted. And 
Mergenthaler engineered the LINOCOMP to your 


needs! When you design photocomposing equipment it 
helps mightily if you grew up with printer’s ink on your 
fingers. The result is a no-nonsense unit that will work in 


today’s composing room or office. 


The Mergenthaler LINOCOMP was born out of experience 
with the total typesetting operation. Genuine type styles 
will expand your horizon. It fits nicely on the corner 


of a table or desk. We'll have more to tell you 
about font capacity, mixing, sizes, line lengths, 


quadding, inserting space, spaceband control, leading, 
and many exclusive benefits that may induce you to 


wait for the Mergenthaler LINOCOMP. 


MEW 
Base-aligning 
V-I-P 


. is capable of complex mixing from simply 
produced input of up to 20 sizes from 6 to 
72 point. Available in 45-pica models, the new 
base-aligning V-I-P incorporates a unique 
optical system in combination with new 
software to assure true character reproduction 
and fit, throughout the entire size range. And 
standard A-range fonts are used. Automatic 


incremental letterspace adjustment is provided. 
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Systems Support 


Off-the-shelf and special software are 
constantly being developed for the expanding 
line of Mergenthaler hardware and “total 
systems” by the largest and most experienced 
software group in the typographic industry. 
Included among the most recent developments 
are: a series of V-I-P modular typographic 
programs for automatic letterspacing and 
kerning control; wire service conversion and/or 
stripping for both V-I-P and 505; and ; 
classified ad systems that tie all hardware and 
peripherals, such as on-line external computer, VDT’s 
and disc storage units, into a complete system. 
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Mergenthaler? 


“Meloased! Linotron 5051c-100 


... the newest model 505, sets a full 100-pica line, 
and provides the hardware for setting a complete 
newspaper page in about 4 minutes. Type can be 
produced in position without the need of subsequent 
paste-up procedures, except for the insertion of 
half-tones and line illustrations. The 505TC-100, which 
can set back and forth across the page, can produce 
up to 408 equivalent 8 pt., 11-pica lines per minute. 
Twenty-two sizes are available from 4 to 72 point. 


Keeping abreast of ever-expanding 
S technical progress can be a virtue 
®@ @ when industry gets the help it needs. 
We take the position that an essential user-benefit 
must result from innovation. Mergenthaler doesn’t 
take its leadership lightly. Look around the print 
shops of the world where you find the honored 


name of Mergenthaler and you will see the 
atest Model result of our current developments in graphic 
| C R Te M/200 arts photocomposition. 
Lornecierm 


. .. is a major advance in video terminals for 
typesetting systems that extends the range 
of capabilities of the M/100. The M/200 offers PYY UTE 
this unique combination of features: scrolling MERGENTHALER LINOTYPE COMPANY — 
within a 3600 character memory; large 9x13 Mergenthaler Drive, P.O. Box 82, Plainview, New York 11803 
dot matrix characters displayed in 20 lines of 
| 80 characters or 40 lines of 40 characters in 
two columns; text blocks may be “moved” freely; 
and 10 formats permit fast insertion of 
frequently used text blocks or command codes. 
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Weight per cubic foot in pounds: 
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Steel is 31% lighter than lead 


Expansion-Linear, per unit length per deg. F. 
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Aluminun 
Cylinders? 


Not very likely! Yet we have heard of some unusual 
transactions. The Brooklyn Bridge has been sold quite a 
few times. It must have looked and sounded like a good 
proposition at the time. 


While we haven't heard of any newspaper presses with 
aluminum cylinders, we know of quite a few publishers 
who have purchased aluminum saddles to put on their 
steel cylinders. This mixed marriage is understandable 
though, because until this year steel saddles were not 
available. The great American romance between the 
publisher and the computerized composing room wouldn't 
wait. 


What about press saddles? For the publisher who wants 
a minimum cost, short term installation, there are several 
companies selling aluminum. Where presses run at high 
speed and the runs last several hours, a better shim is re- 
quired. Steel on steel is the only solution. The initial cost 
is about a third more than the cheapest aluminum saddle. 
However, when the publisher buys his second set of alum- 
inum saddles he will have invested a much more and still 
have aluminum! 


Graph-A-Tronics offers you a permanent solution to 
press conversion to thin plates. Our ‘‘Tension Bar’’ Steel 
Saddle will hold zinc, magnesium and all aluminum 
backed photo-polymer plates now being offered. Before 
you buy, compare: (1) Material compatibility (2) Durabil- 
ity (3) Accuracy (4) Simplicity of lock-up (5) Versatility 
(6) Cost. 


Pacific Newspaper Mechanical Conference 
14-16th, Biltmore Hotel, Los Angeles 


Inc. 


TELEPHONE (305) 424-6822 
316 SOUTH HUGHEY AVENUE ORLANDO, FLORIDA 32802 


Elkhart (Ind.) Truth to try 


horizontal web lead press 


The Elkhart (Ind.) Truth has pur- 
chased a new four-unit Harris-N-1650 
offset press to print the 30,000-circulation 
p.m. daily. 

The installation, to be completed by 
mid-year, is unique because it will provide 
a page-saving split webbing capability 
and web supply will be directly under 
press units that “float”? over the roll 
stands. 

The press is being assembled now at 
Harris-Intertype’s Cottrell Division in 
Westerly, R.I. 

The new press is replacing a vintage 
single-width 6-unit Goss Universal. The 
four double-width units of Harris N-1650 
will provide a capacity of 64 pages. 

Although the Truth is averaging 36 
pages now, paging varies greatly, and a 
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HISTORY IN SCULPTURE—This piece of 
welded sculpture made of old letterpress parts 
was placed on exhibit in the lobby of the 
Anniston (Ala.) Star, which recently converted 
to offset. The welded sculpture, which is fash- 
ioned in the likeness of a boy delivering pa- 
pers, is the work of Mark Lane who was commis- 
sioned by the newspaper. 
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28- or 64-page newspaper is not uncom- 
mon in Elkhart. 

According to General Manager John 
Dille, III, the demands for color and addi- 
tional paging will increase as a major 
regional shopping center is completed in 
Elkhart. For this reason there is room for 
a fifth Harris N-1650 unit in the designs 
submitted by Charles T. Main, Inc. 


Slab-supported units 


In the Main design for Elkhart, the 
press units are slab-supported. Weight of 
press units is transmitted through the 
building beams to perimeter building 
columns. The roll stands, on ground level 
below the press, are supported on a slab 
on grade. The major advantage in this 
type of installation is the ease—and com- 
parative economies—when adding addi- 
tional units and roll stands. This is impor- 
tant for expanding newspaper firms. 

The alternative method of installing 
large presses, according to the Main firm, 
is by supporting both the press units and 
the roll stands on massive columns. 

Although the slab-supported press in- 
stallation is about $5,000 more costly, it is 
eminently less expensive to add units and 
roll stands to a slab installation. 

The N-1650’s horizontal web lead lends 
itself easily to the economies of split 
webs. 

In the Harris design, half the web 
moves through all four units to emerge 
with four colors on eight pages of news- 
paper. The other half of each printing 
unit lays down black on eight pages. Re- 
sult is a 40-page paper with 32 pages in 
black and eight pages in four-color proc- 
ess, 

(In the archtype press—vertical web 
lead—the optimum number of black pages 
is 24 if eight pages are in four-color 
process.) 


More paging capacity 


Utilizing an infeed mechanism for the 
split web and going to direct lithography 
printing in one unit, says Cottrell, it is 
feasible to provide even more paging ca- 
pacity. The split web could be “S- 
wrapped” and the result would be 40 
pages of black, four pages of four-color 
process and four pages of two-color...a 
48-page total. 

The Truth will continue to be published 
in the downtown area of Elkhart. The 
new press will be housed in a 30 x 75-foot 
press and reel room addition to the exis- 
ting structure. 

Composition today is a combination of 
hot metal and photocomposition, although 
more type is now being set via photo 
techniques. The newspaper’s Harris Foto- 
tronic 1200 was the first to be driven by a 
DEC PDP-8, says Dille. In addition to the 
Fototronic 1200, two Compugraphics are 
producing both headlines and_ straight 
matter, while a newly installed Harris- 
Fototronic TxT is also setting straight 
matter. 

Eugene B. Askren is production manag- 
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er and George Henkler is pressroom fore- 
man. Both Askren and Henkler, along 
with Dille, were involved with the recom- 
mendation to purchase the N-1650. 
between units.” 

Askren sees more flexibility in color 
placement as well as a simplified press- 
room operation. “Shafts for our letter- 
press web rolls weigh 130 pounds each 
and each plate weighs almost 40. We’ll be 
glad to see all that iron out of here.” 


Ultra violet light 
drying system 


used in France 


Thousands of four-color pages for the 
weekend editions of one of France’s big- 
gest newspapers, the Sud Quest in Bor- 
deaux, are coming off the presses these 
days to be dried instantly by a new Amer- 
ican curing process in which ultra violet 
lamps play a major role. 

The French paper, which has a week- 
end edition circulation of 378,208, is the 
first newspaper in the world to use a 
process manufactured by Canrad-Hanovia 
of Newark, N.J. A number of other news- 
paper publishers around the globe are 
reported to be seriously studying the proc- 
ess for possible installation in their own 
plants. 

The drying of printed material—espe- 
cially four-color pages—has always been 
a big problem for newspapers and the rest 
of the printing industry. Not only have 
the old-fashioned methods required a 
lengthy drying cycle—but solvents that 
are driven out of the inks and expelled 
into the atmosphere add to the air pollu- 
tion problem. 


Ultra violet drying 


The new process, called photo-polymer- 
ization, works through the drying reac- 
tion of a new printing ink to the Canrad- 
Hanovia ultra violet light energy. Or- 
dinary printing inks dry by oxidation or 
heating. The first takes time and the sec- 
ond requires high temperatures. 

In contrast, the new inks dry instantly 
when they pass under UV lamps. This 
happens because the UV light energy 
smashes some of the chemical bonds of 
the monomer or prepolymer that carries 
the pigment and these unfastened atoms 
link up to form a solid long-chain poly- 
mer. 

Another important factor in the new 
process is the absence of solvent vapor. 
Ink solvents include hydrocarbons that 
contribute to smog. Newspaper and other 
printers, in large cities especially, are 
under increasing pressure to control the 
polluting vapors. 

Keene Addington, marketing vicepresi- 
dent for the Miehle Division of Rockwell 
International’s MGD Graphic Systems, re- 
cently predicted that “the UV process will 
be sold on every multi color press in the 
future.” 
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(1) The Ball System for producing direct printing newspaper plates 
utilizes the well known zinc powderless etching process. 
This eliminates costly and time consuming training programs. 
Newspapers can use their existing equipment to reduce 
capital expenditures. 


(2) Ball provides the finest copy-to-film-to-metal registration 
system available. 


(3) Ball’s on-press saddle and lock-up system provides fast, 
efficient plate mounting without inching the press. 


(4) The Ball System produces a better looking newspaper 
day after day. 


(5) The Ball System is the only system that recycles the plates. 
A “used plate purchase plan” substantially reduces page costs 
and eliminates the ecological problem of plate disposal. 


(6) Ball’s new large capacity, continuous casting and rolling 
facility assures the newspaper industry of a continuing 
availability of quality plates. 


Write for your copy of the descriptive 
brochure and get your platemaking 
operation on the BALL. 


DIVISION OF BALL CORPORATION 


Bi MA BALL METAL & CHEMICAL 
GREENEVILLE, TENN. 37A3 


On-line 


The Fairbanks (Alaska) Daily News 
Miner has begun work on a 20,000 square 
foot addition to its plant at 200 N. Cush- 
man St. The million-dollar addition will 
provide a full second floor, a partial third 
floor and a two-story newsprint storage 
area. 

The Grand Island (Neb.) Independent 
has announced the purchase of a 72-page 
Goss Urbanite offset press, as part of its 
conversion to photocomposition, offset. The 
nine-unit Goss press is scheduled to be in 
operation early next year. 

General Manager Ralph A. Clark said 
“while we’re in transition we’ll be print- 
ing a few weeks with half the present 
letterpress and then switch to offset with 
half a press, until we’re able to put it all 
together.” 

Ads are now set by photocomposition 
and the composing room is in the process 
of being computerized. 


The Hope (Ark.) Star is moving its 
plant following an urban renewal pro- 
gram condemnation of the Star’s news- 
print warehouse and parking lot. The 
Star has purchased a Safeway store 
building in downtown Hope. 

Editor Alex H. Washburn said the 
Hope urban renewal program had offered 
him land at the rear of his current build- 
ing on which to build a new warehouse, 
but would not sell him land for parking 
space for Star employees. 

“Therefore, I was faced with the pros- 


pect of spending $30,000 or $40,000 on an 
addition to the Star building and letting 
our staffers feed the municipal parking 
meters the rest of their lives,” Washburn 
noted in announcing the decision to move. 

The Toronto Star added nine new 
Viceroy Mark II press units to the 45 
units previously installed by Crabtree- 
Vickers. 

The Biddeford-Saco (Me.) Journal has 
announced plans to build a new 13,000 
square foot plant and convert to cold-type 
composing and offset printing. The 
90-year-old daily has ordered a forty-page 
offset press. 

Journal Publisher W. Paul Casavant 
said “our present equipment has served us 
well over the years but we no longer have 
the press capacity we need:” He added 
that the new building was planned away 
from the current downtown plant because 
no additional land was available for Jour- 
nal expansion. 

The Williamson (W. Va.) Daily News 
has leased the old N & W. Railroad 
freight depot in that town for its new 
modern printing plant. 

The Tiffin (Ohio) Advertiser-Tribune is 
phasing out the letterpress process used 
in the paper and its predecessors since 
1832. Six offset press units have been 
delivered to and are being installed in the 
Advertiser-Tribune plant. 


PLANNING 
ENGINEERING 
ARCHITECTURE 


forthe 


NEWSPAPER PUBLISHING INDUSTRY 
CHAS. T. MAIN, INC. and 


MAIN 
CHAS. T. MAIN, INC. 
Engineers 


TECHNICAL SERVICE CO. 

comprise a total professional capability 

to provide comprehensive engineering and 
architectural services. 


CONCEPTS AND PLANNING 


FOR PLANT OPERATIONS 
Requirements — Feasibility - Economics 


Location — Site — Plant Layout — Operating 
Systems — Material Handling — Environmental 
Impact — Occupational Safety and Health 


TECHNICAL 
SERVICE 
co. 


DESIGN OF SYSTEMS AND FACILITIES 
Studies — Working Drawings — Schedules 
Specifications — Procurement — Expediting 
Cost Control — Construction Management 


PROGRAMS 


New Plants — Additions — Alterations 
Modernization 


FOR A FULL RANGE OF 
PROFESSIONAL SERVICES 


Boston, Massachusetts 02199 
Charlotte, North Carolina 28204 
Denver, Colorado 80222 
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617-262-3200 


Southeast Tower, Prudential Center 
704-372-6420 
1301 East Morehead Street 


303-756-9463 
6630 East Hampden Avenue 
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The August 20 edition of Tucson 4 
(Ariz.) Daily Star is the first complete 
newspaper to be published at the new 
office and printing complex at 4850 S. 
Park Ave, 

The move to the $11 million, tri-level 
plant was completed August 19, the fifth 
home for the Star. The building also 
houses the afernoon Tucson Daily Citizen 
and Tucson Newspapers, Inc., the business 
and production agent for the two publica- 
tions. 

Future of the former downtown location 
remains uncertain. 

e@ 


NM paper finds 
benefits with 
plating switch 


A last minute change in platemaking 
plans by the Albuquerque (N.M.) Journal 
and Tribune has worked out fairly well, 
production manager Tillman Roberts re- 
ports. 

The Albuquerque papers had ordered 
eight units of a Goss Mark V letterpress 
and expected to stick to stereotype in its 
operation. Earlier the papers had under- 
gone a major conversion to photocomposi- 
tion. 

But to “get the full benefit of cold type,” 
the Journal and Tribune contracted with 
Dynaflex and sold all its etching and en- 
graving equipment. 

“When we placed the orders for the 
Goss presses,” Tillman said, ‘‘we still felt 
we would be stereotype with letterpress. 
At the last minute everything was off” 
concerning stereotype. That change re- 
quired some additional changes in the or- 
der—the cylinders had to accommodate the 
new Albuquerque .0020 plate. 

The .0020 plate is being specially made 
for the Journal and Tribune by Dynaflex, 
Roberts said. 

For awhile, production of the papers 
with the Dynaflex plate was less than 
adequate, particularly with reproduction 
quality. Roberts said at first “the plates 
were too rigid” and the standard .0016 
polymer plate was just not right for Jour- 
nal-Tribune use. 

Plate consistency was another problem, 
Roberts added. That has since been 
solved, he said, by Dynaflex “using a com- 
puter to control humidity and tempera- 
ture’ when manufacturing the polymer 
plate. “This added to the quality.” 

The plate costs are higher than stereo- 
type, Roberts said, but platemaking time 
has been shortened and the new process 
has decreased the loss of metal. 

The big advantage, of course, is in 
being able to take full advantage of the 
switch to photocomposition. Jobs were 
eliminated in that switch—most people 
were placed in other departments. 

The Journal and Tribune had been pro- 
ducing display ads by cold type for sever- 
al years. Roberts said the 100% conversion 
has “added savings as time goes on.” 

The morning Albuquerque Journal has 
a circulation of 80,000 daily and 110,000 
Sundays. The Tribune circulation is 40,000 
daily. 
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How to handle supplements, inserts 


and all that stuff. 


Sheridan innovations in automatic stuffing put a new profit 
potential in the insert explosion. For both daily and Sunday 
papers. 

Harris’ Sheridan Division offers stuffing machines for all 
size newspaper plants. And priced so that you can profit from 
the ever-growing trend to preprints, supplements and inserts. 

The Sheridan line includes stuffing machines to meet pro- 
duction requirements from 1 to 12 inserts. At speeds from 
13,500 to 40,000 cycles per hour. For sections of 4 to 96 pages. 

If you’re in the newspaper business, you're in the stuffing 
business these days. And, with the help of Harris technology, 
you can make the most of it. 

We'd like to give you more details. Write Harris-Intertype 
Corporation, Sheridan Division, PR O. Box 283, Easton, 
Pennsylvania 18042. 


HARRIS 


Communications and 
Information Handling 


Houston Chronicle finds new 


approach to photo department 


The Houston Chronicle’s new photogra- 
phy department designed by George Hon- 
eycutt, photo director, provides a 
workable, individual approach to photo- 
graphy. The 5,800 square foot facility “is 
the best, most modern newspaper photo- 
graphic department in the country,” Hon- 
eycutt claims. 

The department is divided into 10 film 
processing laboratories, two black and 
white printing labs, one Versamat dark 
room, color processing, printing, and 
finishing rooms, a studio with dressing 
room, reception area, radio transmitting 
and receiving station, and _ director’s 
office. 


Each of the Chronicle’s photographers 
has an individual film processing lab 
(each in a different color) equipped with 
a fiberglass, temperature controlled sink 
and ready-mixed, piped-in chemicals for 
developing film. 


Color film processing room with Metrotemp, 
temperature controlled storage tanks. 


COLD TYPE EQUIPMENT 


NAPSCO has one of the largest selections of 
cold type equipment in U.S. Many trade-ins 
from Compugraphic equipment, often 
priced lower than trade-in allowed. 


® Justowriters ® Compugraphics 
® Headliners ®@ Linofilm Quick 
® Varitypers @ TTS—IBM 

® Friden 8201 @ ATF 

®@ Photons @ Etc. 


LEASES — TERMS — CASH 
TRADE UP TO COMPUGRAPHIC 


Use your old cold type setters as down 
payment. 


Write for new list of Used Equipment 
& Prices 


NATIONAL PUBLISHERS’ SUPPLY CORP. 
Box 29, Berlin, Wis. 54923 * 414-361-0660 
18 W. 22nd St., NYC 10010 + 212-691-9850 
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Studio with Ascor strobe lights mounted on 
ceiling tracks. 


For automatic film processing, a Versa- 
mat film processor and dark room have 
been installed to provide for quick dead- 
line processing. In addition each photo- 
grapher has a Senrac speed reel dryer, 
and two Kindermann film dryers are also 
available for hanging film to dry. 

Two black and white printing rooms 
contain 2 Omega B-8 enlargers, 1-Omega 
D-II enlarger and a total of 15 Leitz 
Focomat enlargers mounted on 7” raised 
platforms. Each is housed on a custom- 


made cabinet with filtered air hoses 
providing versatile, individual working 
areas. 


Both printing rooms have sodium vapor 
safelights and have printing sinks with 
washers half exposed to the finishing 
room for quick easy accessibility for dry- 
ing prints. 

A chemical mixing area contains a 
80-gallon mixer which pipes film de- 
veloper to the film processing labs and 
pipes paper developer to the printing 
rooms. 

The color processing facility contains a 
film processing room with Calumet Proc- 
essor and H-4 basket line for color 


transparencies and a Mafi Servocolor 
which processes all color film and prints 
from sizes 35 mm to 20” x 24”. Tempera- 


SKIDMORE & MASON, INC. 


PRINTING PRESS ENGINEERS 
MACHINISTS + TRUCKMEN - RIGGERS 


1 Sherman Avenue, Jersey City, N.J. 07307 


(201) 659-6888 
Phone: (212) 267-3375 
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ture controlled Metrotemp tanks store 
chemicals. 

A Lektra color-analyzer, Besler en- 
larger, and Omega color enlarger in the 
color printing room are capable of han- 
dling negatives from 35 mm to 4” x 5”, 
And the finishing color room is equipped 
with a Pako slide mounter, MP-3 Polaroid 
copy camera and a Repronar slide copier. 

Photographs of all kinds—black and 
white, color, food, fashion—can now be 
shot in the new 26’ x 48’ studio. Hight 
Ascor strobe lights hung on ceiling tracks 
eliminate the problem of wires on the floor 
while giving more floor space. 

The new photography department is one 
addition in the overall plan to remodel 
and modernize the office facilities at the 
Chronicle. 


New methods 


to phase out. 
Etaoin Shrdlu 


It might not get as much publicity as 
Custer’s, but the Last Stand of Etaoin 
Shrdlu is at hand. 

The mysterious Mr. Shrdlu is the clas- 
sic typographical error, and he’s been 
making frequent appearances in newspa- 
pers ever since O. Mergenthaler invented 
the linecasting machine in 1894. 

The letters Etaoin Shrdlu are in ad- 
jacent vertical columns on the linecasting 
machine’s keyboard. An operator, knowing 
he had made a mistake in a line, would 
often simply run his fingers down the 
keyboard to fill out the bad line, intending 
to throw it away. 

Frequently, it was not thrown away, 
and the versatile Etaoin Shrdlu would 
appear perhaps as the starting quarter- 
back for the Los Angeles Rams, or maybe 
as a district judge—but always where he 
wasn’t wanted. 

The Detroit News thinks its newly- 
opened north Plant printing facility will 
finish off Etaoin Shrdlu, as the com- 
puterization of the newspapers has as one 
of its purposes the elimination of the 
typographical error. 

The North Plant computers, if pro- 
grammed correctly, will do the right 
thing, and won’t arbitrarily fill out a line 
with Mr. Shrdlu. News computers will 
assist in the setting of type, help control 
the presses, and control internal distribu- 
tion systems, as well as the normal multi- 
tude of tasks in the downtown Detroit 
business and editorial offices. 

Says Robert C. Nelson, vice-president 
and operations manager for The News, 
“Our goals are an increasing error-free 
paper with later news and on-time dis- 
tribution at a minimum of cost to our 
customers.” 

All of which spells the end for Etaoin 


Shrdlu. 
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New plant operative 


The afternoon Holyoke (Mass.) Trans- 
cript-Telegram has begun publishing from 
its newly-constructed, $1.5-million building 
on a 5.5-acre tract in Holyoke. 


1973 


Just developed...Powerdot LH... 
anew, wide-latitude film 


Powerdot® LH ean all purpose orthochro- 
matic film that delivers both line and half- 


tone results from the same _ high-speed,, 


highcontrast emulsion: You'll find Powerdot 
LH easy to work with. High dot quality is. 


constant: and because of the film's wide | 


development latitude, ef- 
fective film speed may 4 
be varied by changing 
processing time or 
temperature. Laterally 
reversed negatives 
are no problem 
either — a spe- 


Call your 
Chemcoman wy. 


and Something Great Develops (iairr!) 


cial anti-halo backing lets you expose right 


through the film base and still achieve fine 
dot reproduction. 
There's a complete range of Powerdot LH 
roll and sheet sizes to meet your every need 
in 004" .007” polyester and .0055;’ .0035” 
“acetate. 
For a Powerdot LH demonstration« 
in your darkroom, contact your 
Chemcoman, Or write, Chemco 
Photoproducts Co., Div. of Powers 
Chemco, Inc., 
Cove, New York 
W542. 


Leader in 


Glen » 


Automated Negative Making 


New products 


The Berthold Fototype Dialiner will be 
introduced at the National Association of 
Printers and Lithographers (NAPL) 
Show at the New York Coliseum Septem- 
ber 11 to 14. The new Dialiner is a day- 
light operated keyboard ruling machine 
that will accept eight level tape control 
for rule composition in any unit of mea- 
sure on a 18 x 1214” exposure area. 

rae nce 

Chemco is now offering a compact ta- 
bletop version of its Protocol Registatra- 
tor. Called the Registrator Model II, it is 
used for extremely accurate registration 
in stripping smaller formats in both 
newspapers and commercial graphic arts 
firms. 

In the camera room, for example, color 
separations and masks can be quickly 
drilled and positioned. In the stripping 
room, a four color set can be positioned in 
a fraction of the time required with con- 
ventional stripping methods. 

x Oe x 

A new Saxmayer mail bundling system 
designed to produce cross-tied bundles 
30% faster than conventional methods has 
been announced by the National Bundle 
Tyer Co. The system consists of two Mod- 
el 810 Saxmayer Tying Machine modules 
mounted in a steel framed table. Speeds 
up to 28 bundles per minute and bundles 
up to 10 inches in height are attainable. 

* bad * 


Custom-Bilt Machinery has developed a 
cover sheet, labeller and sheeter that au- 
tomatically labels and cuts Kraft paper, 
enabling newspapers to have bundle cover 
sheets ready prior to press run. An im- 
printing or color code unit can be obtained 
for bundle identification. 

* * * 


Ascor has developed a new Addalux 
Photopolymer lamp to match the spectral 
sensitivity of photopolymer plates. Ad- 
dalux sensitivity matched light output 
gives the platemaker faster exposure 


Engineers 


CONSULTATION 


NEW PLANT 
DESIGN 


PLANT EXPANSION 


CONSTRUCTION 
ADMINISTRATION 


Over four decades 
of service ... to the 
newspaper industry 
and the graphic arts. 


times, sharper dots, less heat and higher 
production. 


The new Addulux Photopolymer lamp’s 
spectral output is concentrated in the 
3650, 43850, 5500 and 5580 Angstrom 
range and provides an excellent light 
source for the exposure of materials 
which are sensitive to the ultraviolet and 
green-yellow part of the spectrum. 

* * * 

A. B. Dick will demonstrate a wholly 
automated system that produces bond- 
paper copies from any original at the 
NAPL show at the New York Coliseum. 
The 1500 Copy System combines elec- 


trostatic platemaking with offset duplica- 


tion to achieve complete on-line processing — 
at a maximum speed of 9000 copied per © 


hour. 
* * * 


MAGO, a new etching bach for mag- 


nesium plates has been announced by Fre- 
undorfer, Inc. The MAGO 20 is a high- 
speed chemistry for volume work in news- 
papers. The product is bio-degradable. 


/ 


The magnesium bath is faster, lasts long- — 


er and produces better shoulders in the | 


finished engraving, Freundorfer  an- 
nounced. 

The Detroit News, the Santa Cruz 
(Cal.) Sentinel, the Kenosha (Wis.) 


News and Fond Du Lac (Wis.) Common- 
wealth Reporter are now using the prod- 
WIC 


New Townsend Communications plant 


Townsend moves to new plant; 


all operations under one roof 


A public open house September 15 will 
climax dedication ceremonies for the new 
printing and publishing facilities of 
Townsend Communications, Inc., Kansas 
City, Missouri. 

Activities will include a VIP party and 
plant tour for specially invited friends 
and customers of the company on Septem- 
ber 13 and a ribbon cutting ceremony by 
area and state officials shortly before the 
public open house. 

The new 24,000 square foot facility en- 
closes all phases of the company’s oper- 
ation from its computerized accounting 
department to its web offset pressroom. 

TCI is divided into four divisions— 
newspaper publications, commercial print- 
ing, military publications, and specialty 
publications. It owns and publishes the 
five Dispatch Newspapers and three com- 
panion shoppers with a combined CAC 
audited circulation of slightly over 53,000. 

According to Harold G. Townsend, Jr., 
president and publisher of the company, 
the new facility came as a result of TCI’s 
constant growth over the past five years 
and culminates efforts to bring together 
under one roof all the company’s oper- 
ations. 


Continuous production 


Transfer of equipment from two old 
locations to the new structure was made 
over a three week period. This allowed 
continuous production during the move. 

The completely air-conditioned building 
is constructed of pre-cast, pre-stressed 
double T designed concrete panels. Each 
panel is welded to a steel beam and to 
steel plates embedded in concrete founda- 
tions and footings. This construction 
provides maximum flexibility for future 
expansion and growth. Production capa- 
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bilities include complete typesetting, 
platemaking, printing and binding facili- 
ties. 

Typesetting is handled by a Linofilm 
photo unit, three Linofilm keyboards and 
one Compugraphic phototypesetting ma- 
chine with three Friden keyboards. This 
area is separated from the layout, camera 
and plate areas by a glass wall. The com- 
position room has wall to wall carpeting 
and a T-grid lay-in tile ceiling. 


Camera, plate equipment 


The layout, camera and plate area has 
a 12 foot exposed concrete beam ceiling 
with tile floor. This room houses a Robert- 
son 380 camera, National 330 plate pro- 
cessor, Berkey plateburner and a Pako 
film processor as well as the company’s 
other basic equipment. 

The pressroom has an 18 foot high ex- 
posed concrete beam ceiling with a 6 inch 
concrete floor. Two overhead garage doors 
are used for shipping and receiving. Ma- 
terial handling is facilitated by use of a 
ride on fork lift. Printing is accomplished 
with an 8 unit V-22 Cottrell press 
equipped with two folders. 

New equipment purchased in conjunc- 
tion with the move was a Hans Muller 4 
pocket newspaper inserting machine, a 
Rosback 4 pocket collator, stitcher and 3 
knife trimmer, and a 3000 gallon tank to 
pipe ink to the press. 

The design of the plant provides a 
smooth U shaped workflow as production 
moves from one department to the next. 

The firm operates its production facili- 
ties six days a week on a three shift basis 
in producing its own Dispatch-Tribune 
Newspapers and servicing its customers 
with a variety of newspapers, tabloids, 
flyers, inserts, catalogs and magazines. 
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Are you 
looking for an 
electronic publishing system 
that provides 
OCR and VDT capabilities 
that... 


O eliminates re-keyboarding of news, ad and classified 
copy by capturing data at original input. 


Lallows on-line OCR toa storage and retrieval 
system. 


CO moves copy through the newsroom electronically 
via on-line input, editing and writing terminals. 


0 provides news copyfitting. 


Oi gives you an electronic directory of news stories in 
the system. 


O provides on-line editing. 
1 updates classified. 


$43,900 gives you all this 
right now... from 


QS Hendrix Electronics, Inc. 


645 Harvey Road Manchester, N.H. 03103 (603)669-9050 
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June linage 


The following linage tabulations have 
been compiled by Media Records, Inc., 
for the exclusive publication by Editor 
& Publisher. They may not be reprinted 
or published in any form without explicit 
permission from Media Records, Inc. 
NOTE: Newspapers marked with code 
below include advertising in Parade, 
Family Weekly or Weekend Magazine 
approximate linage as follows: 
*Parade—5|,736 lines 


+Family Weekly—62,156 lines 
1973 1972 
AKRON, OHIO 
Beacon Journal-e ...... 2,832,88] 3,200,542 
*Beacon Journal-S .... 1,171,042 1,266,644 


Grand Total 4,003,923 4,467,186 
NOTE: Part-run advertising— ‘Beacon Jour- 
nal-e Last Year—3,200,542 includes 43,- 

800 Lines. 

Beacon Journal-S This Year—1,171,042 in- 
cludes 95,380 Lines; Last Year—|.266,644 
includes 50, 500 Lines. 


ALBANY, N. Y. 
TKnickerbocker News- 


Union Star-e ...... 1,731,442 1,697,953 
Times Union-m ...... 1,419,501 1,564,699 
*Times Union-S ...... 866 401 909,470 

Grand Total: .2.5.-. 4,217,344 4,172,122 

ATLANTA, GA. 
Constitution-m ....... 4,063,668 3,804.48] 
Journnalse fife. ceca. 4,298,987 4,087,473 
Journal & 

GomstitutioneS  .....+ 1,856,233 1,515,594 

Grand Total ........ 10,218,888 9,407,548 
NOT: Part-run advertising—Journal-e This 

Year 4,298,987 includes 188,506 Lines: 


Last Year 4,087,473 includes 158,333 Lines. 


BALTIMORE, MD. 
*News American-S .... 777,228 
News American-e y 1,390,425 


718,362 
581,749 


I, 
Sun-m 1,714,830 | ‘617,703 
Sun-e 2,390,396 2 ‘247 368 
Sun-S 1,691,767 1,558,364 
Grandi Total’ cin... 7,964,646 7,723,546 


NOTE: Part-run advertising—News Ameri- 
can-e This Year 777,228 includes 62,282 


Lines; Last Year 718,362 includes 61.902 
Lines. 
News American-e Last Year 1,581,749 


includes 44,300 Lines. 


BATON ROUGE, LA. 
Advocate (see note) .. 2,572,368 2,479,041] 


SAcdVvocate:Siy suis. 730,323 665,774 
Grand Total ...5.... 3,302,691 3,144,815 
NOTE: Advocate-m and State Times-e 


sold in combination; Linage of one edi- 


tion, Advocate-m is shown. 

BERGEN COUNTY, N. J. 
Record -e) ites. sci. ss 2,827,269 2,676,702 
MRECOTASia Ae. eges a 939,067 840,902 

Grande ijotall *.,..... 3,766,336 3,517,604 


Noa Record-e published 5 days a week 
only. 
NOTE: Part-run advertising—Record-e This 


Year 2,827,269 includes 291,181 Lines: 
Last Year 2,676,702 includes 260,959 
Lines. 

Record-S_ This Year 939,067 includes 
120,328 Lines. 

BINGHAMTON, N. Y. 
PRess-@xameiaeni nia tiias ao 1,721,202 |,671,262 
WOES! “Nye ae nee 448,245 501,965 

Grand Total .... 2". 2,169,447 2,173,227 

BIRMINGHAM, ALA, 

Post™ ikleraldem: |. ).0s2. 1,568,011 1,462,468 
NE WStelnke stitte iss cares sine: 2,550,915 2,492,268 
BONS Ste ie title a oihaciaiee 1,128,401 946,265 

Grand Total ......., 5,247,327 4,901,001 
NOTE: Part-run advertising—News-e This 

Year 2550915 includes 68,844 Lines: 

Last Year 2,492,268 includes 106,121 

Lines. 

BOSTON, MASS. 

Herald 

American-d . 1,247,872 — 
Herald 

Advertiser-S ......,. 1,004,576 — 
Record 

American-d ......... — 1,108,877 
Advertiser-S .......... — 768,375 
ODEO L Merah th ony 1,810,091 1,910,659 
42 


1973 1972 

Globe-m . 2,250,331 2,259,498 
*Globe-S 2,277,858 2,153,531 
Herald Traveler-m : _— 647,409 
Herald Traveler-S .... — 421,020 
Grand! Total eee: 8,590,728 9,269,369 

NOTE: Record American-Advertiser ac 
quired Herald Traveler. Last publica- 

tions Herald Traveler—morning, June 

17, Sunday edition, June 18, 1972. 

Thereafter Record American Daily be- 

came Record American & Herald 

Traveler-Daily, and Advertiser—Sunday 

became Herald Traveler & Advertiser 

Sunday. Effective Jan. 1, 1973 above 

newspapers changed names to read: 

Herald American Daily and Herald 


Advertiser Sunday. 
NOTE: Globe-e Buclened 5 days a week 


only. 
advertising—Herald Ad- 


NOTE: Part-run 
vertiser-S. This Year 1,004,576 includes 


275,644 Lines: Advertiser-S -Last Year 
768,375 includes 316,515 Lines. 
BUFFALO, N, Y. 
Courier Express-m -. 984,630 962,619 
*Courier Express-S .. 1,163,422 1,218,932 
Newsse. 25.io) Sade 3,442,177 3,308,887 
Grand Totall s..es25. 5,590,229 5,490,438 
NOTE: Part-run advertising—Courier Ex 
press-S Last Year 1,218,932 includes 
14,784 Lines. 
News-e This Year 3,442,177 includes 
137,088 Lines; Last Year 3,308,887 in- 
cludes 120,276 Lines. 
Courier Express-m This Year 984,630 
includes 3,761 Lines. 
CAMDEN, N. J. 
Courier Post-e ........ 3,018,554 2,847,027 

CHARLOTTE, N, C. 

News-e; (cca. aaeuee 2,230,258 2,058,735 

Observer-m . 2,771,135 2,762,944 

*Observer-S 924,023 854,727 
Crandplotall essere 5,925,416 5,676,406 
NOTE; Observer-m Last Year 2,762,944 
includes 17,617 Lines of part-run ad- 
vertising. 

CINCINNATI, OHIO 
Enquiren-m) )dsscnemene 3,087,000 2,874,889 
EnguirersSw mee nae 1,800,968 1,557,159 
Post & Times Star-e .. 2,578,614 2,587,666 

Grand Total ........ 7,466,582 7,019,714 

CLEVELAND, OHIO 
Plain Dealer-m ...... 2,951,235 3,039,103 
Plain Dealer-S ........ 1,702,636 1,754,293 
Press-61) 2 A asaccrenmee 2,684,307 3,058,422 

Grand Total ........ 7,338,178 7,851,818 


NOTE: Part-run advertising—Plain Dealer- 
m—This Year 2,951,235 includes 127,966 
Lines: Last Year 3,039, 103 includes 135,- 


095 Lines. 
Plain Dealer-S This Year 1,702,636 in- 
Last Year |,754,293 


cludes 45,651 Lines; 

includes 34,51] Lines. 

Press-e This Year 2,684,307 includes 

467,700 Lines; Last Year 3,058,422 in- 

cludes 451,934 Lines. 

CEU aUS OHIO 

SAVES Sh, 

RPT |) 

. 1,243,641 1.217.485 

Grand Total .... 6,429,946 6,255,005 

NOTE: Dispatch-e This Year 3,242,578 in- 

cludes 15,105 Lines of Part-run Adver- 

tising. 


224,167 
813,353 


Dispatch-e 
Dispatch-S 
Citizen Journal-m 


DALLAS, TEXAS 

4,083,595 
- 1,389,276 
3,858,341 
1,520,775 


3,951,497 
1,307,435 
3,847,233 
1,446,478 


Times Herald-e . 
*Times Herald-S 


“68, 496, Lines; 
includes 159,372 


Year 1,389,276 includes 
Last Year 1,307,435 includes 


includes 


Last Year” 3,951,497 
Lines. 

News-S_ This 
26,064 Lines: 
38,400 Lines. 
Times Herald-e This Year 2,858,341 in- 
cludes 119,114 Lines: Last Year 3,847, 233 


includes 101,897 Lines. 


Times Herald-S This Year 1,520,775 in- 
cludes 13,162 Lines; Last Year 1,446,478 
includes 10, 080 Lines. 
DAYTON, Bor tS, 
Journal-Herald-m - 2,548,189 2,516,548 
OWS=O Wetnicnes Sean ee 2,756,813 2,601,183 
*ANIBWS=S.0 Tatas pena 850,214 903,181 
Grand! otal! (2 s.een 6,155,216 6,020,912 
NOTE: News-e This Year 2,756,813 in- 
cludes 50,292 Lines of Part-run Ad- 
vertising. 


1973 1972 
DENVER, COLO. 
Rocky Mt. News-m .. 3,815,107 3,443,483 
*Rocky Mt. News-S .. 697,568 639,106 
Posten trae stares 4,037,007 3,903,669 
POSstsS asi ahcrctbne veces 1,669,202 1,517,393 
Grand) Motal <4.:...- 10,218,884 9,503,651 
NOTE: Part-run advertising—Post-e This 
Year 4,037,007 includes 161,289 Lines; 
Last Year 3,903,669 includes 141,833 
Lines. 
DETROIT, MICH. 

Free Press-m ......... 2,145,366 1,901,997 
*Free Press-S . _ 826,382 715,396 
Newsze® “kiae.. 3,415,334 3,326,575 
NeWssSsttn mie m antares 1,606,812 1,601,496 
Grondmfotall tease 7,993,994 7,545,464 
NOTE: Part-run advertising—Free Press- 
m This Year 2,145,366 includes 333,243 
Lines; Last Year 1,901,997 includes 93,- 
224 Lines. 


Free Press-S This Year 826,382 includes 


200,461 Lines; Last Year 715,396 includes 
57,674 Lines. 
News-e This Year 3,415,334 includes 


382,753 Lines: 
283,464 Lines. 


Last Year 3,326,575 includes 


News-S This Year 1,606,912 includes 
138,840 Lines; Last Year 1,601,496 in- 
cludes 150,343 Lines. 
ERIE, PA. 
Times (see note) . 1,676,545 1,608,943 
*Times News-S .... 786,659 658,930 
Grand Total ...... 2,463,204 2,267,873 


NOTE: News-m and Times-e sold in com- 
bination; Linage of one edition, Times-e 
is shown. 


FORT LAUDERDALE, FLA. 


News-e 3,896,038 3,634,217 

*News-S . 1,375,832 1,172,270 

News-sat. 1,145,202 706,783 
Grande total 2. ssn. 6,417,072 5,513,270 

ACES News-e published 5 ‘days 3 week 
only. 

NOTE: Part-run advertising—News-e This 
Year 3,896,038 includes 91,26] Lines: 
Last Year 3,634,217 includes 112,084 
Lines. 

FORT WAYNE, IND. 

Journal Gazette-m ... 1,710,832 1,618,694 

*Journal Gazette-S 668,798 636,065 

News Sentinel-e ...... 2,267,200 2,168,940 
Grand) lotall ..sesn.- 4,646,830 4,423,699 

FORT WORTH, TEXAS 

Star-Telegram-m ..... 2,249,340 2,152,934 

Star-Telegram-e ...... 2,867,109 3,032,886 

*Star-Telegram-S 1,148,680 1,050,014 

Press-e 314,133 340,532 

7Press-S 180,355 176,968 
Grand Total ...... - 6,759,617 6,753,334 

FRESNO, CALIF. 

Bee elen cntieiadstee 2,071,593 1,987,889 

Pee Gwent einen 783,183 810,282 
Grands Vorall ieee 2,854,776 2,798,171 

HARTFORD, CONN. 

Courant-m 2,468 773 

*Courant-S 1,499,712 

Times-e 1,871,839 

tTimes-S 515,910 
Grands Total) yes. 6,481,904 6 356,234 

NOTE.  Part-run — advertising—Courant-S 
This Year 1,498,539 includes 197,200 
Lines: Last Year 1,499,712 includes 195,- 
280 Lines. 

Times-e Last Year 1,871,839 includes 
6 400 Lines. 

Times-S_ This Year 515,534 includes 
68,200 Lines; Last Year 515,910 includes 
100,540 Lines. 


HONOLULU, HAWAII 


AGVvertiser-m aa.eenn. 2,692,059 2,694,403 
Star Bulletin-e ........ 2,766,437 2,767,325 
*Star Bulletin & 
Advertiser-S ........ 968 376 889 506 
Grand Totall sansa 6,426,872 6,351,234 
HOUSTON, TEXAS 
Chronicle-e 4,666,737 4,595 503 
Chronicle-S 2 032,436 1,894,999 
POSE  conacwesnos 4,248,576 4,081,437 
APost?S? Riccio l, 317, 492 | ,344,874 
Grand Totalie..i.. 12,265,241 11,916,813 
NOTE: . Part-run advertisin 1—Chronicle-e 
This Year 4,666,737 includes 485,616 
Lines; Last Year 4,595,503 includes 460,- 


993 Lines. 
Chronicle-S This Year 2,032,436 includes 


73,232 Lines; Last Year |,894,999 includes 
101 406 Lines. 
Post-m This Year 4,248,576 includes 
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1973 1972 
461,185 Lines: Last Year 4,081,437 ine 
cludes 358,35! Lines. 
Post-S This Year 1,317,492 includes 
102,017 Lines; Last Year 1,344,874 in-— 
cludes 137,817 Lines. 
INDIANAPOLIS, IND. i 
2,582,201 2,699,228 | 
. 2:915.140 2,736,935 
1,558,181 1,507,450 | 
7,055,522 6,943,613 
JACKSONVILLE, FLA. 
Times Union-m ........ 3,180,975 3,044,127 
Times Union-S ... . 1,013,531 811,097 | 
Jounnialsemccre sneer: 1,979,986 1,784,833 
Grand Total J... +. 6,174,492 5,640,057 
KANSAS CITY, MO. 
Times-m 2,620,021 2,510,970 
- 1,678,206 1,714,880 
1,171,213 1,150,334 
Grand) Total, 726s... 5,469,440 5,376,184 
NOTE: Part-run advertising—Star-e This 
Year 1,678,206 includes 120,375 Lines; 


Last Year 1,714,880 includes 82,028 Lines. 


LITTLE ROCK, ARK. 


Arkansas Gazette-m .. 1,589,572 1,719,653 
*Arkansas Gazette-S .. 566,138 516,820 
Arkansas Democrat-e . 747,126 824 923 
tArkansas Democrat-S 291,440 254,617 
Grand Moral! 2..--n. 3,194,276 3,316,013 
LONG BEACH, CALIF. 
Press Telegram 
(see: note), Sok waa we 2,615,592 2,734,893 
*Independent Press 
Telegram=S ..5.....- 754,011 809,359 
Grands lotalie asses 3,369,603 3,544,252 


NOTE: Press Telegram-e and Independent- 
m sold in combination; Linage of one 
edition, Press Telegram-e is shown. 

NOTE:  Part-run advertising—Press_ Tele- 
gram-e This Year 2,615,592 includes 
351,943 Lines: Last Year 2,734,893 in- 
cludes 415,407 Lines. 

Independent Press Telegram-S Last Year 
809,359 includes 18,480 Lines. 


LONG ISLAND, N. Y. 


Newsday-e .......... 3,615,659 3,349,229 
Newsday-S ........... 525,975 564,228 
Grand ifofall eens. 4,141,634 3,913,457 
NOTE: Part-run advertising—Newsday-e 
This Year 3,615,659 includes 624,471 
Lines; Last Year 3,349,229 includes 
654,361 Lines. 
Newsday-S This Year 525,975 includes 
52,230 Lines; Last Year 564,228 includes 
59,602 Lines. 
LOS ANGELES, CALIF. 
TUMCSs Tain Reet care 6,707,704 6,396,738 
THimes=Si" a Awnrencnutacanten 3,701 844 3,502,431 
Herald Examiner-e . 1,033,222 1,010,638 
Herald Examiner-S 349,430 366,499 
Grand Totall 2. .a-0. 11,792,200 11,276,306 
NOTE: Part-run  advertising— Times-m 
This Year 6,707,704 includes 1,629,623 
Lines: Last Year 6,396,738 includes’ | ,433,- 
042 Lines. 
Times-S This Year 3,701,844 includes 
1,342,385 Lines; Last Year 3,502,431 in- 
cludes 1,316,135 Lines. 


LOWELL, MASS. 


. 1,070,545 1,154,869 
663,115 579,550 
Grand Total! .) .aa-- 1,733,660 1,734,419 
MACON, GA. 
Telegraph-m 1,236,159 1,258,772 
News-e ... 1,240,875 1,270,287 
*Telegraph & News-S . 398,256 374,176 
Srandetiotalimaeeneses 2,875,290 2,903,235 
MANCHESTER, N. H. 
Union Leader-d ...... 1,545,022 1,410,139 
tNew Hampshire 
Si Oecpen Seabees nice 463,210 401,839 
Grand’ Total’ ........ 2,008,232 1,811,978 
MEMPHIS, TENN. 
Commercial 
Appealem: .accrsaess 2,625,050 2,688,541 
Commercial 
Appeal-S 970,128 951,571 
Press Scimitar-e ...... 1,920,671 1,863,362 
Grand. Total) .0..... 5,515,849 5,503,474 
NOTE: Part-run advertising—Press Scimi- 
tar-e. This Year 1,920,671 includes 75,- 
391 Lines; Last Year 1,863,362 includes 
104,909 Lines. 
1973 
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! ‘MIAMI, FLA. 
5,545,931 5,356,438 
.. 2,360,593 2,045,709 
2,815,744 2,349,415 
Grand Total ........ 10,722,268 9,751,553 
| 1OTE: Part-run advertising—Herald-m 
| This Year 5,545,931 includes 267,670 
Lines; Last Year 5,356,438 includes 
194,792 Lines. 
Herald-S This Year 2,360,593 includes 
94.795 Lines: Last Year 2,045,700 in- 
cludes 76,438 Lines. 
News-e This Year 2,815,744 includes 
52,920 Lines: Last Year 2,349,415 in- 
cludes 55,440 Lines. 
MILWAUKEE, WIS. 
) entinel-m 1,874,739 1,623,102 
 ournal-e .. 3,766,111 3,538,811 
ournal-S 1,934,710 1,916,048 
Grand Total ........ 7,575,560 7,077,961 
NOTE: Part-run advertising—Sentinel-m 
This Year 1,874,739 includes 24,267 
Lines; Last Year 1,623,102 includes 17,- 
539 Lines. 
Journal-e This Year 3,766,111 includes 
24,327 Lines; Last Year 3,538,811 in- 
cludes 17,538 Lines. 

MINNEAPOLIS, MINN. 
‘ribune-m 2,282,018 2,186,654 
Tribune-S . 1,969,231 1,877,666 
BMT SO oP toicisys ed's cuales ois. eeeve 3,361,034 3,310,017 

Grand Total ........ 7,612,283 7,374,337 
NOTE: Part-run advertising— Tribune-m 


This Year 2,282,018 includes 72,338 Lines; 


Last Year 2,186,654 includes 51,722 Lines. 

Tribune-S This Year 1,969,231 includes 

19,392 Lines; Last Year 1,877,666 in- 
} cludes 31,512 Lines. 

Star-e This Year 3,361,034 includes 506,- 
| 786 Lines; Last Year 3,310,017 includes 
F 509,912 Lines. 

MODESTO, CALIF. 
Rea- Cheb secteur tate norninls 1,499,724 1,455,155 
Beer Se inet saints: 393,290 383,723 
Grand Total ........ 1,893,014 1,838,878 
NOTE: Bee-e published 5 days a week 
only. 
MUNCIE, IND. 
. 1,247,009 1,270,158 
. 1,120,690 1,301,739 
. 423,501 393,348 
2,791,200 2,965,245 
NASHVILLE, TENN. 
Banner-e7 ccc eacn te 2,370,002 2,396,249 
Tennessean-m ... 2,431,601 2,425,686 
Tennessean-S 845,862 779,078 
Grand Total ........ 5,647,465 5,601,013 
NEW ORLEANS, LA. 
Times Picayune-m .... 3,490,962 3,438,690 
Times Picayune-S . 1,463,940 1,284,302 
States & Item-e ...... 2,252,805 2,049,058 
Grand Totali.....-.- 7,207,707 6,772,050 


NOTE: Part-run advertising—Times Picay- 


une-S This Year 1,463,940 includes 81,- 
200 Lines; Last Year 1,284,302 includes 
67,720 Lines. 


States & Item-e This Year 2,252,805 in- 
cludes 9,165 Lines; Last Year 2,049,058 
includes 17,248 Lines. 


NEW YORK, N., Y. 

3,336,731 
3,104,165 
2,563,783 
2,075,599 
1,305,640 


12,385,918 


ene 12,291, 104 


Grand Total 
NOTE: Part-run advertising—Times-S This 


Year 3,215,052 includes 357,889 Lines; 
Last Year 3,104,165 includes 350,839 
Lines. 

News-m This Year 2,507,919 includes 
943,859 Lines: Last Year 2,563,783  in- 
cludes 964,492 Lines. 

News-S This Year 2,071,300 includes 


1,279,784 Lines; Last Year 2,075,599 in- 
cludes |,269,667 Lines. 


NEWARK, N. J. 
Star Ledger-m 3,112,358 2,536,592 


*Star Ledger-S ... 1,757,540 1,475,682 
NewWs-e co adasonsnen arte _— 795,449 
Grand Total ........ 4,869,898 4,807,723 


NOTE: Part-run advertising—Star Ledger- 


m This Year 3,112,358 includes 43,132 
Lines; Last Year 2,536,592 includes 42,- 
454 Lines. 

Star Ledger-S This Year 1,757,540 in- 
cludes 36,480 Lines. 

ae ceased publication Aug. 31, 
1972. 
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_ ORANGE COUNTY, CALIF. 
Register (see note) .. 4,249,402 3,881,715 
jRegister-S 1,248,277 1,136,360 


1972 


Grand eotalmacer nie 5,497,679 5,018,075 
NOTE: Register-e and Register-m_ sold 


in combination; Linage of one edition, 
Register-e is shown. 


ORLANDO, FLA. 


Sentinel Star-d ....... 3,635,131 — 
*Sentinel Star-S ...... 1,308,688 1,020,132 
Sentinel-mia.cnees eek _— 2,949,799 
Starre, vice eens _— 2,856,559 
Grand! otal sare 4,943,819 6,826,490 


NOTE: Part-run advertising—Sentinel Star- 


This Year 3,635,131 includes 445,230 
ines, 
Sentinel Star-S This Year 1,308,688 in- 


cludes 164,028 Lines; Last Year 1,020,132 
includes 142,709 Lines. 

Sentinel-m Last Year 2,949,799 includes 
389,626 Lines. 

Star-e Last Year 2,856,559 includes 302,- 
383 Lines. 

NOTE: Star-e ceased publication with the 
issue of Jan. 20, 1973; Sentinel-m be- 
came the Sentinel Star Daily effective 
Jan. 22, 1973: 


PHILADELPHIA, PA. 


Bullletin-ets imate ee tear 2,931,498 3,108,504 
*Bulletin-S ..... -» 1,359,578 1,157,303 
Inquirer-m ...... - 2,444,498 2,217,147 
Inquirer-S .. 2,104,514 2,315,085 
INGWS26 iene cements 1,170,517 1,110,387 

Grandilotalm genni. 10,010,605 9,908,426 
NOTE:  Part-run  advertising—Bulletin-e 

This Year 2,931,498 includes 667,209 


Lines; Last Year 3,108,504 includes 816,- 
683 Lines. 


Bulletin-S This Year 1,359,578 includes 
500.671 Lines; Last Year 1,157,303  in- 
cludes 351,875 Lines. 

Inquirer-m This Year 2,444,498 includes 

311,730 Lines; Last Year 2,217,147 in- 

cludes 200,107 Lines. 

Inquirer-S This Year 2,104,514 includes 

352,790 Lines; Last Year 2,315,085 in- 

cludes 590,727 Lines. 

PHOENIX, ARIZ. 
Republic-M .......... 4,540,004 4,213,871 
Republic-S . 1,609,947 1,396,007 
Gazette-e 4,535,818 4,201,688 

Grand ‘Total ©.....2.- 10,685,769 9,811,566 

PITTSBURGH, PA. 

Post Gazette & 

Sun Telegraph-m .. 971,437 — 932,984 
Press-e. ie vaineee sens 2,186,559 2,145,914 
SPhess=Si weeny dt ran 1,393,115 1,455,442 

Grand Total ........ 4 551,111 4534340 
NOTE: Part-run advertising— Press-e This 

Year 2,186,559 includes 34,314 Lines: 

Press-S Last Year 1,455,442 includes 

15,500 Lines. 

PROVIDENCE, R., I. 
Bulletin-cmest-weereasa.3 2,185,487 2,128,697 
Journal-m 1.578.535 1,760,012 
Journal-S 1,423,450 1,279,263 

Grand stiotall ase. 5,187,472 5,167,972 
NOTE:  Part-run —_ advertisina—Bulletin-e 


This Year 2,185,487 includes 89,836 Lines: 
Last Year 2,128 697 includes 90,000 Lines. 
Journal-m published five days a week 
only, effective Dec. 2, 1972. 


QUINCY, MASS. 


Patriot Ledaer-e . 1,480,346 1,493,566 
NOTE: Part-run advertising— _ Patriot 
Ledaer-e This Year 1,480.346 includes 


38.965 Lines: Last Year 1,493,566 includes 
34,626 Lines. 


ROANOKE, VA. 


Times-m 1,706,864 1,465,117 
*Times-S 548,004 442,033 
World News-e 1,655,152 1,408,540 

Grand Total. aioe... 3,910,020 3,315,690 


NOTE: Part-run advertising—Times-m This 
Year 1,706,864 includes 94,265 Lines. 
World News-e This Year 1,655,152 in- 
cludes 43,012 Lines. 
Times-S_ This Year 548,004 
9,280 Lines. 


includes 


ROCHESTER, N. Y. 
Democrat & 


Chronicle-m . 1,821,070 1,811,713 
Democrat & 
Chronicle-S_ ........ 1,236,036 1,107,743 
Times Union-e ........ 2,210,913 2,171,708 
Grand Total ........ 5,268,019 5,091,164 
NOTE: Part-run advertising—Democrat & 
Chronicle-S This Year 1,236,036 includes 
22,967 Lines; Last Year 1,107,743 in- 
cludes 16,940 Lines. 
for September 8, 1973 


1973 1972 
SACRAMENTO, CALIF. 
Bee-euriri rmenteuctree 2,743,571 2,825,545 
ATE stb niece anwerte 863 689 820,577 
Unien-nin. Paaneainre 1,754,968 1,589,980 
SUion=Site nanaveseeneets 238,567 278,222 
Grand Total ........ 5,600,795 5,514,324 
ST. LOUIS, MO. 
Globe Democrat-m .. 1,477,152 1,480,227 
Globe Democrat-we .. 562,487 570.646 
Post Dispatch-e ...... 2,262,915 2,548,760 
“Post Dispatch-S ..... 1,639,927 1,799,921 
Grand Total ........ 5,942,481 6,399,554 
NOTE: Globe Democrat-m published 5 


davs a week only. 

NOTE: Part-run advertising—Globe Dem- 
ocrat-m This Year 1,477,152 includes 
207,608 Lines; Last Year 1,480,227  in- 
cludes 187,544 Lines. 

Globe Democrat-we This Year 562,487 
includes 13,188 Lines; Last Year 570,646 
includes 11,245 Lines. 

Post Dispatch-e This Year 2,262,915 in- 
cludes 128,826 Lines: Last Year 2,548,760 
includes 155,474 Lines. 
Post Dispatch-S Last Year 
cludes 24,800 Lines. 


1,799,921 in- 


ST. PETERSBURG, FLA. 
Independent-e 2,600,229 2,206,735 


INTEC SITIN wee eeroeacyS ake 4,222,039 3,511,408 
*Times-S . 1,582,607 1,255,693 
Grand =Total «masse 8,404,875 6,973,836 
NOTE: Part-run advertising—Times-m This 
Year 4,222,039 includes 767,201 Lines: 
Last Year 3,511,408 includes 463,390 
Lines. 
Times-S This Year 1,582,607 includes 352,- 


398 Lines; Last Year 1,255,693 includes 
174,964 Lines. 


SAN ANTONIO, TEXAS 


Exoress-mraen. see 2,398,405 2,321,498 
tExpress-News-S ...... 956,425 862,124 
Express News-sat. 557,150 315,948 
NEWs=er rien aeons ete 2,178,153 2,119,630 
igitt@enw eres Supers 2,475,866 2,652,114 
BlrohteS. ne eensaese 1,054,928 1,071,933 
Eightisats “orcsen. 402,190 245 843 

Grand Total’... a. 10,023,117 9,589,090 
NOTE: Express-m, News-e, and Light-e 


published 5 days a week only. 


SAN BERNARDINO, CALIF. 


Sun (see note) ...... 2,598,016 2,345,505 
*Sun-S he 587,786 593,369 
Grand= Total)... ou. 3,185,802 2,938,874 


NOTE: Sun-m and Telegram-e are sold 
in combination; Linage of one edition, 
Sun-m_ is shown. 

NOTE: Part-run advertising—Sun-m_ This 
Year 2598,016 includes 86,595 Lines; 
Last Year 2,345,505 includes 76,600 Lines. 
Sun-S This Year 587,786 includes 15,581 


Lines; Last Year 593,369 includes 26,264 
Lines. 


SAN DIEGO, CALIF. 


De aIee oon 3,180,226 2,922,768 
Soccer 1,395,250 1,289,781 
. 3,864,179 3,603,755 
Btn ag 8,439,655 7,816,304 
SAN FRANCISCO, CALIF. 
Ghironicle- mille setae 2,152,790 2,174,533 
Examine Ge sanetenipenete 2,243,893 2,220,700 
Examiner & 

Ehironicie-Sue vaste 1,025,200 1,025,981 
Grand Total ........ 5,421,883 5,421,214 

SAN JOSE, CALIF. 
Mereury-m:» sae ndsc. aoe 4,547,607 4,595,319 
INGUOSEY Vene@eBaahoon ae 4,469,820 4,572,804 
*Mercury-News-S_ ..... 1,325,758 1,303,289 


10,343,185 10,471,412 


Grand Total ........ 

NOTE: Part-run advertising—Mercury-m 
This Year 4,547,607 includes 153.564 
Lines; Last Year 4,595,319 includes 194,- 
715 Lines. 

News-e This Year 4,469,820 includes 
153,594 Lines; Last Year 4,572,804 in- 
cludes 194,715 Lines. 

SEATTLE, WASH. 

Post Intelligencer-m .. 1,573,299 1,636,949 

*Post Intelligencer-S 511,549 490,617 
Grands fotali..---... 2,084,848 2,127,566 

SHREVEPORT, LA, 

Nlournelbe meets teietcraias 1,451,525 1,430,568 

Times-m .... 2,032,184 2,048,104 

iris: Siete nen create nent 748,927, 710,169 
Grand Total ........ 4,232,636 4,188,841 

SOUTH BEND, IND. 
Tribune-cweee mashes 1,927,221 1,855,883 


1973 1972 
Tin bUNeson meet atelawcte 668,196 600,854 
Grand Total ...... 2,595,417. 2,456,737) 
NOTE: Part-run advertising—Tribune-e This 
Year 1,927,221 includes 31,904 Lines; 
Tribune-S This Year 668,196 includes 
39,648 Lines. 


SPOKANE, WASH. 


Spokesrnan Review-m . 1,354,673 1,306,863 
*Spokesman Review-S 612,536 704,010 
Ghrronielie-es cmt 1,461,073 1,384,484 
Grand Total .....-. 3,428,282 3,395,357 
SYRACUSE, N.Y. 
Herald Journal-e ..... 1,941,015 2,213,226 
«Herald American-S .. 897,706 836,712 
Post Standard-m ..... 1,054,361 941,494 
GSrancilotaliee pest 3,893,172 3,991,432 


NOTE: Part-run advertising—Herald Jour- 
nal-e This Year 1,941,015 includes 17,- 
642 Lines; Last Year 2,213,226 includes 
17,770 Lines. 

Herald American-S This Year 897,796 
includes 24,773 Lines; Last Year 836,712 
includes 13,443 Lines. 
Post Standard-m This Year 1,054,361 in- 
cludes 13,484 Lines; Last Year 941,494 
includes 13,696 Lines. 


TACOMA, WASH. 


News Tribune-e ....... 1,923,402 1,940,829 
News Tribune-S ...... 538,176 595,421 
Grand: Total Goi... 2,461,578 2,536,250 
TALLAHASSEE, FLA. 
Democrateumeeras met. 1,562,387 1,404,328 
*Democrat-S . 606,680 437,453 
Grand Total ........ 2,169,067 1,841,781 
NOTE: Part-run advertising—Democrat-e 


This Year |.562,387 includes 22.967 Lines; 
Last Year 1,404,328 includes 17,620 Lines. 


TAMPA, FLA. 


Tnibune=tnie seen cee 3,738,688 3,389,813 
Tribune-S . 1,162,953 1.013.684 
Times-e 2,498,908 2,252,893 
Grand Total ........ 7,400,549 6,656,390 
NOTE: Part-run advertising—Tribune-m 
This Year 3,738,688 includes 223.803 
Lines: Last Year 389,813 includes 259,- 
294 Lines. 
TRENTON, N.J. 
MiMeSse Hews oh teeeereeree 1,431,072 1,360,979 
jTimes Advertiser-S .. 970,645 973,660 
PPEntOula nat meee eee es 1,343,022 1,170,378 


Grand Total 3,744,739 3,505,017 

NOTE: Times-e published 5 days a week 
only. 

NOTE: Part-run advertising—Times Adver- 
tiser-S This Year 970,645 includes 29,933 
Lines; Last Year 973,660 includes 16,940 
Lines. 


News-e)) 620508 2 : 1,197,835 
Post-rmieetes erochree- se 4,938,946 4,554,353 
*Post- Siu mente ome sree acts 2,111,692 1,869,247 
Starce? 7h teva ae ea eee 2,177,742 
StareSW annie sata sarc oot e OIAROTS 
Star & News-e ... .... 2,693,904) 2.2, lane 
Star & News-S ........ 806,422. wae 


Grand Total 10,550,964 10,613,792 
NOTE: News ceased publication July 12, 
1972. Star-e&S became Star-News effec- 


tive July 13, 1972. 

NOTE: Part-run advertising—Star & News- 
S This Year 806,422 includes 24,327 
Lines. 

Star-S—Last Year 814,615 includes 17,- 
535 Lines. 

WATERBURY, CONN. 
American (see note) . 1,406,076 1,451,203 
+Republican-S ........ 829,756 799,098 

Grand Total 2,235,832 2,250,301 

NOTE: American-e and  Republican-m 


sold in combination; linage of one edi- 
tion, American-e is shown, 


WEST PALM BEACH, FLA. 


Posteirie ies ce dnetleepenes 3,063,057 2,833,877 
imes-e2 fee torte ... 2,495,237 2,485,042 
*Post Times-S . 1,095,259 851,175 

Grand Total ........ 6,653,553 6,170,094 


NOTE: Times-e published 5 days a week 
only. 

NOTE: Part-run advertising—Post-m_ This 
Year 3,063,057 includes 22,848 Lines: 
Times-e This Year 2,495,237 includes 22,- 
848 Lines. 


WHITE PLAINS, N.Y. 


Reporter Dispatch-e .. 1,682,839 1,806,629 
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Ask these newspapers why 
they purchased a Star/Xylogics — 
Copy Processing System 


¢ Daily Pantagraph, Boomington, Illinois ¢ The Grit, Williamsport, Pennsylvania 
® Waterloo Courier, Waterloo, lowa e The Troy News, Troy, Ohio 

¢ The Daily Review, Hayward, California ¢ The News, Lynchburg, Virginia 

¢ The Warren Tribune, Warren, Ohio 


Chances are their response * Advanced copyfitting feature maintenance calls per year, as well 
will be... which test justifies any copy as all service calls required. 
upon request and reports the 
length of material in lines and 
its depth in picas and points. 


“After looking at all the other 
systems, we were convinced that 
a tape-oriented system, with all its 


Star also provides complete 
training for key employees 
through a one-week preinstallation 


storage and flow problems, would + Modular configuration which training program at the Clifton, 
give us a big headache." permits future expansion and N. J. plant and two man-weeks of 
eliminates system obsolescence, on-site training after the CPS 

“ONLY Star offered us a totally ; is installed 
integrated, truly tapeless system. The Star CPS gives the user com- : 
Star's system really works, and plete control of the entire editorial Here’s how the Star CPS operates: 
they proved it.” and production copy-processing 

; cycle. It lets him generate original INPUTS CENTRAL 

The new Star/Xylogics Copy copy, edit, format, and view the Simultaneous direct CONTROL UNIT ~ 
Processing System (OPS), designed end product before setting type. input of class ads, Dual 16-bit com- 
and developed by Xylogic Systems : display ad text, puters which 
Inc., combines the most advanced No other copy-processing and ang stad ani ve Dine cee ae 

m ; ae ‘| irectly Olf press ! | 
electronics with software to pro- composition'system has this total wires, office type- devices in the sys- 
vide automatic processing and capability. writers, video display tem; fixed head 
iti i A t 3 t inal di f 

A aah of ae ak ik Star maintains complete service high-soesd Banke iehtand prodane 
goby.) eaoune and text materia facilities throughout the United tape readers. storage. 


may be fed into the system directly 
from on-line keyboards, from 
press wires, or from punched tape. 


States and Canada to assist all 
owners of Star equipment. Tele- 
phone service is available to 
What the Star CPS means provide information at no charge, 
while on-location service will be 
to newspapers provided on a time and material 


* Automatic processing of news basis. Customers may desire a full 
matter, display ad text, and maintenance contract which 
classified ads — to promote entitles them to four preventative 


increased editorial control, im- 
prove page makeup efficiency 
and overall quality, and to 
significantly reduce composing 
room costs. 


* Classified Ad Sort/Merge for 
column makeup of the classified 
section. Ads are sorted (skips, 
deletes, insertions are auto- 
matic) and set in type. 


* Complete elimination of paper 
tape for input or output, or its 
selective use, as desired. 


Star Graphic Systems, Inc. 


240 South Main St. 
South Hackensack, N. J. 07606 
Phone: 201 - 489-0200 


EDITING 
Simultaneous editing 
capabilities from a 
bank of video dis- 
play terminals; in- 
stantaneous access 
to both original and 
edited copy; justified 
copy can be viewed 
complete with in- 
dents, notches, bold- 
face indicators, 
hyphenation points; 
paging and ad- 
vanced text correc- 
tion capabilities; 
pleasant character 
set. 


Featuring the output from the Compstar 191: 


The Compstar 191 phototypesetter is an integral part of the Star Copy 
Processing System (CPS) ... but it also can be used as a stand-alone, 
programmable, computer-controlled phototypesetting system for both news- 
paper and commercial operations. The built-in versatility of the 191 means 
the system can produce both text and display matter in type sizes from 

5Ve2 to 48 point with a typeface capacity of four, six, or eight 110-character 
fonts with full mixing capabilities at speeds up to 150 lpm. 

The sophisticated system software and standard 8K memory provide the 
typesetter with up to 27 separate typesetting functions included in the cost of 
the machine, either automatically under tape command or manually 

through panel switch selection. 


END PRODUCT 
Finished printout 
from CompStar 191 
is by column, ready 
for page paste-up. 
Virtually eliminates 
complicated strip- 
ping procedures. 


JUNE 1973 
LINAGE FIGURES 


SUPPLIED BY PUBLISHERS 


1973 1972 

ABERDEEN, S.D. 

American News-e ..... 478,702 487,228 

American News-S ..... 225,610 195,622 

Grand Total 704,312 682,850 
BANGOR, MAINE 

BROWSE Beef. cs eisle ac 1,263,833 1,350,626 
BOULDER, COLO. 

Camera-e ...... +++. 1,698,200 1,531,306 

Camera-S ....... 429,947 372,785 

Grand Total ..... . 2,128,147 1,904,091 
BURLINGTON, VT. 

Free Press-m ...... .. 1,627,948 1,639,694 
COLUMBUS, GA. 
Ledger-Enquirer-m .... 1,279,460 1,322,132 
Ledger-Enquirer-e - 1,299,592 1,267,546 
Ledger-Enquirer-S ..... 278,096 243,306 
Grand Total .. ... 2,857,148 2,832,984 
DAVENPORT, IOWA 
Times-Democrat-ekm .. 2,660,700 2,549,310 
Times-Democrat-S ..... 485,072 458 248 
Grand Total ......... 3,145,772 2,917,558 
DES MOINES, IOWA 
Register-m ............ 903,329 782,491 
Tribune-e ........ 1,289,789 1,378,858 
Register-S ...... 788,414 726,955 
Grand Total .......... 2,981,532 2,888,304 
NOTE: Part-run advertising—Register-S. in- 
cluded this year 135,930; Last year 

138,919 lines. 
DULUTH, MINN. 
News Tribune, 
Feral d=mjen oe: 2 .cs. 958,027 860,144 
News Tribune-S 576,485 577,778 
Grand Total . 1,534,512 1,437,922 
; GARY, IND. 
Tribune-e ...... -.+. 1,779,014 1,889,345 
Tribune-S ....... 662,260 731,305 
‘Granditiotalen anus. 2,441,274 2,620,650 
GRAND FORKS, N.D. 
Reraldse atin) mnie 746,550 755,342 
Tierala-Sumn eesti k -|, 282,688 246,064 
Grand Total ......... 1,029,238 1,001,408 
LETHBRIDGE, ALTA. 
leraid-6.. 5 ba) Gea... 877,286 


963,718 


1973 1972 
3 LINCOLN, NEB. 
Journal-Star-d&S ...... 1,980,398 1,761,984 
NOTE: Includes Inserts: 85,288 lines in 
(973; 69,468 lines in 1972. 
LOCKPORT, N.Y. 
Union-Sun and 
Journal-e iene. nenae 687,386 789,880 
LOUSVILLE, KY. 
Courier-Journal-m .... 2,439,898 2,193,138 
Tiimes-e- SE rccheu easter 2,793,586 2,696,263 
Courier-Journal 
WES: Seooesdocs 1,333,627 1,243,641 
Grand Total ........ 6,567,111 6,133,042 
NOTE: ROP Display Linage published on 
&-column basis, but converted to 8- 
column basis above. Classified pub- 


lished and reported above on 9 column 


basis. 


MADISON, WIS. 


Capital Times-e ....... 2,163,784 
State Journal-m ....... 2,201 542 
State Journal-S ....... 650,468 
‘Crandi lotalmeeeaeee 5,015,994 
MERIDEN, CONN, 
Record-m roe ... 1,136,772 
Journal-e 1,031,086 
Grand Total ......... 2,167,858 
MONTREAL, QUE. 
Gazette-mie-n trees 1,565,792 
Stare: nee . 2,928,738 


459,193 
80 


Le: Devoir:m: ites on 
Le Dimanche- 
Matin-S ...... 


2,142,966 
2,207,772 
593,194 


4,943,932 
1,166,732 
11068;438 


2,235,170 | 


1,573,288 
2,736,090 
420,158 


ercciae joy h lel 323,832 
NOTE: Le Dimanche Matin (45,869 lines). 


Includes 


NEW HAVEN, CONN. 


Perspectives’ and Inserts. 


Journal-Courier-m ..... 1,540,645 1,571,458 

Registere) aves 2,052,7 2,154,418 

Registen:Sicn centre 1,297,248 1,238,231 

Grandiliotaliew see 4,890,593 4,964,107 
NILES, MICH, 

Sias-e-sat. . «xen 545,650 570,486 
NORFOLK, VA. 
Virginian-Pilot-m .. - 2,788,862 2,766,695 
Ledger-Star-e ... 2,372,874 2,133,573 
Virginian-Pilot-S ...... 1,266,937 1,138,953 
Grand! hotal eesrencr 6,428,673 6,039,221 
NORTH PLATT, NEB. 
Telegram-e, sat. m. ... 549,006 522,816 
NOTE: Family Weekly included 67,522 lines 

1973; 62,398 lines 1972. 
OAKLAND, CALIF. 
Tribune-e .......... . 2,216,008 2,359,397 


1973 1972 
Tribune-Siesen soe 956,690 964,727 
Grandi total! 2). 00 3,172,698 3,324,124 


NOTE: Sunday includes 78,736 Lines Parade. 
Tuesday and Comics in 1973. Last Year 
includes 81,466. 


OGDEN, UTAH 


Standard-Examiner-e .. 1,450,928 1,457,798 
Standard-Examiner-S 485,724 432,450 
Grand) Total’ avcve. «st 1,936,652 1,890,248 


NOTE: Family Weekly included Sunday 
54,628 Lines 1973; 54,068 Lines 1972. 


OKLAHOMA CITY, OKLA 


Oklahoman-m ...... . 2,452,777 2,384,726 
TMM ES=6) Sores eo 2,193,210 2,128,099 
Oklahoman-S ....... 941,576 894,063 

Grandigkotalteeseesee 5,587,563 5,406,888 
NOTE: Part-run Linage—Oklahoman__ in- 


cludes 463,009 Lines 1973: 496,122 Lines 
1972. Times This Year 335,549 Lines: Last 
Year 449,305 Lines. 


OMAHA, NEB. 
World-Herald-m,e,S .. 3,265,262 3,128,468 


OTTAWA, ONT. 


We Droureume wie ititorercis 1,962,579 1,583,839 
PASADENA, CALIF. 
Star-News-m,e ........ 1,189,640 1,174,443 
Stac-News-S) 9 sn... 00... 314,240 314,935 
Grand Total ...... . 1,503,880 1,489,378 

NOTE: Does not include Parade. 
PORTLAND, MAINE 
Press Herald-m ...... 1,403,383 1,409,442 
Express-cimee risa cae 1,366,880 1,351,568 
Telegram-S_ ........... 575,225 524,270 
Grand Total ........ 3,345,488 3,285,280 
NOTE: Sunday includes Parade. 
PORTLAND, ORE. 
Oregonian-m,S_ ....... 4,614,414 4,384,282 
Oregon Journal-e . 1,192,030 1,124,866 
Grand Total . 5,806,444 5,509,148 
RICHMOND, VA. 
Times-Dispatch-m .. 1,914,694 1,904,297 
News-Leader-e . 1,981,533 1,957,706 
Times-Dispatch-S ..... 1,030,126 889,095 
Grand iltotalie ss... 4,926,353 4,751,092 


NOTE; Part-run and comics not included. 


ST. PAUL, MINN. 


Pioneer Press and 


Dispatch-m,e_ ....... 2,553,981 2,368,971 
Pioneer Press-S ..... . 1,105,032 1,072,873 
Grand Total ........ 3,659,013 3,441,844 


NOTE: Sunday does not include Parade. 


management consultants 


specializing in 
executive search 


We welcome an opportunity to discuss in detail our 
services, our methods, and our staff with respect to 
a specific situation in your General Management & 
Business, Advertising, Mechanical, Circulation, 

and Editorial areas. Cail Carl Young at 312-693-6171. 


Ron Curtis & Company 


O'HARE PLAZA, 5725 EAST RIVER ROAD, CHICAGO, ILLINOIS 60631 
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1973 1972 
SEATTLE, WASH. q 
Times-e,Si Suwa, das ak 3,316,348 3,593,044 | 
SYDNEY, N.S. i 
Cape Breton Post-e .. 1,042,311 950,349 © 
TACOMA, WASH. | 
News Tribune-e,S ..... 2,274,580 2,514,274 
TAMPA, FLORIDA 
Tribune-m «++» 3,498,774 3,131,607 
Tribune-S . 2,516,745 2,243,763 
Ihimes ses war nnocaet ace 1,193,745 1,029,345 © 
‘Grand otal! wa. ess 7,209,264 6,404,715 
NOTE: Part-run and comics not included. 
TOLEDO, OHIO 
Times-m 572,178 667,224 
Blade-e -. 2,254,215 2,209,294 
Blade-S. aS. ctreecases 1,129,783 1,075,667 
Grand Total ........ 3,956,176 3,952,185 


TOPEKA, KANS. 


Daily Capital-m .. 1,546,328 1,455,223 
State Journal-e .. 1,255,632 1,247,547 
Capital-Journal-S 398,720 380,352 


Grand sTotallesn-aesae 3,200,680 3,083,122 
TORONTO, ONT. 


Slalzereer seep ees 4,411,942 4,286,367 
SURI fly caste etes 701,246 389,000 
TUCSON, ARIZ. 

SHAT a. neta eee 3,070,718 3,190,558 
Citizen-er Oe eam cles 2,992,808 3,153,500 
SHS IES Aeeneile hts ev 870,828 711,102 

Grand Total ........ 6,934,354 7,055,160 


NOTE: Sunday includes ''Parade’’ linage. 
TULSA, OKLA 


Wenlckin ccastunisenk 2,191,707 2,192,912 
Digibdnese ses gee he, cee 2,223,376 2,199,687 
Worle <Sial gene pea ean 718,711 642,286 
Grand Total ........ 5,133,794 5,034,885 


WAUKEGAN, ILL. 
2,087,148 


WICHITA, KANS. 


News-Sun-e 


1,874,194 


Balesmvtic tess aie ie ite 2,203,357 2,192,407 
Eagle and Beacon-S 547,905 524,784 
Grand) Total) 22... ..6 2,751,262 2,717,191 


WILMINGTON, N.C. 


Star-News-m&e  ...... 1,371,888 1,248,702 
Star-News-S .......... 405,202 327,222 
Grand’ Total ........ 1,777,090 1,575,924 
WINSTON-SALEM, N.C. 
Journal-m) aeoacetenn ae 1,797,894 1,839,390 
Twin-City Sentinel-e .. 1,578,220 1,486,198 
Journal-Sentinel-S 682,794 562,394 


Grand: Tetall o....... 4,058,908 3,887,982 
NOTE: Part-run and comics not included. 


WORCESTER, MASS. 


lelegram-m © J)9).0.0ke 1,076,569 1,187,081 
'Gazetteenr acces 1,197,721 1,323,035 
Nelegram=Samer, fen mense 960,918 1,019,949 

Grand Total ...... . 3,235,208 3,530,065 


Railroad fined 


in Kokomo case 


| U.S. District Judge S. Hugh Dillin 
fined the Norfolk and Western Railway 
Company $10,000 for paying rate al- 
lowances to the Kokomo (Ind.) Tribune. 

Dillin assessed the fine against the rail- 
road on its plea of no contest to charges 
of violating the law. Four other counts 
were dismissed by the government. 

ICC investigators contended that the 
railroad had allowed $2.10 per ton as a 
delivery allowance on rolls of newsprint 
delivered in Kokomo. Tariff regulations 
permit the allowance on any newsprint 
trucked directly from the rail car to a 
newspaper’s plant. 

Investigators charged that the railroad 
allowed the $2.10 amount on all news- 
print, including some stored in the termi- 
nal warehouse space leased by Kokomo 
Tribune Realty Corp. 
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Past Week’s Range 
of Stock Prices 


NEWSPAPERS 
: 8/29 9/5 
Affiliated Publications (OTC) ........... Bi 8\/, 
American Financial Corp. (OTG) ........ 1 119% 
Booth Newspapers (OTC) ..... 19, 19l/, 
Capital Cities Com. (NYSE) 463, 47\/2 
Com Corp. (OTC) .......... 3 3, 
SOMES GOMMACNYSE) casitncinits ocr cine sic VA bi, 
DowaJonesntOlG)is.2c5.0. vegeakes enue ns 28\/4 
Downe Comm (OTC) . V2 1% 
' Gannett (NYSE) ...... 35'/p 
| Gray Comm (OTC) ... Il', 
| Harte Hanks (NYSE) . 10% 
| Jefferson-Pilot (NYSE) .. 337%, 
BCTHCNTIMCUN SE)» lecacene nee levine serie. 343/, 
Lee Enterprises (AMEX) ..........00.008 1254 13 
Media General ie ab 3434, 35 
Multimedia (OTC) ...... 20 20'/, 
New York Times Laiaex) - 1154 12/5 
HaNaxXTtOlG) Wits ons skatew 3%, 3%, 
Post Corp. (WISC.) (OTC) . 10! 10!/2 
reboecorm |CAMEX)) ces ciancenictrrectsu monroe 145 EVA 
Ridder Publications (NYSE) ............. 1634 174, 
Southam) Press (CE) <2. 0..5...00-s 30 
Bpeidel (OTC) inthinssc cose res 123%, 
Thomson Newspapers (CE) .. 1334 
fammewiincs \(NYSE)) © cates iae 3575 
Times Mirror Coe saeise 177 
Ikoronto: Star’ (CE) i siercrescletce ters x.2.ctystaiatetere 23'/2 
Washington eg AMEX) 20/5 
SUPPLIERS 
mmeoitlete (GE) 22 toe cp ces seecase dawareehe 12 12\/, 
- Addressograph Multi. Hehe] : 1234, 13'4 
Alden Electronics (OTC) .. I | 
CMVETE® {Ko} Kop VERS ioe nee 3% 3, 
Anglo-Canadian (CE) .. 141/, 16!/, 
BalleGonps (OG) ie seer er aise acta 105% 13% 
PAG rorasta( CE) uc enim hon eenacel 18%, 18!/2 
BerkOya PHOLOM(INY SE yitetia. st okie ain'someatsiats 1134 3 
Boise Cascade (NYSE) ... 1314 13! 
Compugraphic (AMEX) . 22 21% 
Compuscan (OTC) ........ Bl, We 
Crown Zellerbach (NYSE) 31%, = 33% 
Cutler-Hammer (NYSE) ... 2975 29 
Bayco(INYSE) eer sects stn coutenaine 16’ 16% 
Digital Equipment (NYSE) .............-. aa, 8958 
Domtar (AMEX) .......... 2I', 22\% 
Dow Chemical (NYSE) 53! 5634, 
) 18 17/4 
) 8% 8%, 
Eastman Kodak (NYSE) ... 1341/, 137', 
Ehrenreich Photo (AMEX) .............085 1134 12 
Pitrat (NYSE) Wn cstecir ce mits aeietete titel lapalers nye 282 29! 
General Electric (NYSE) .. 58 59/2 
Georgia Pacific (NYSE) . 37 367%, 
Srace, W: Ro (NYSE)Icc..- 22\/, 2314 
Great Lakes Paper (CE) 24 24/2 
Great No. Nekoosa (NYSE) 47%, 5034 
Harris erage (INYSE)P Gi escoocetiesecas 2634, 29/4 
Tnmontel (NYSE) ccs ote cere inal TH, ly 
International ae (NYSE) ... 45 
trek Corp: (NYSE)oeccee.. 303, 32 
Kimberly Clark (NYSE) . 40% 44! 
LogEtronics (OTC) ...... _ _ 
MacMillan, Bloedel (CE) ... 32 3234 
Milgo Electronics (AMEX) ...........0005 AWA 17 
Millmaster Onyx (AMEX) ..........00005 7% 8% 
Minnesota Min. & Mfg. (NYSE) . aap 84%, 84!/2 


Photon (OTC) 


Rockwell Intl. 
Singer (NYSE 


Southland Paper (OTC) .....2....c00en00 145, 16!) 
Southwest Forest Ind. (NYSE) ...........- 8i/, 9 
Sun Chemical (NYSE) ......... 1934 
Wheelabrator-Frye (NYSE) 147, 
White Consolidated (NYSE) oe 123% 
Wood Industries (AMEX) * 10 


ADVERTISING AGENCIES 
Doremuss (OG) seme teen cse eens 5y, 5, 


Doyle, Dane, Bernbach (OTC) .......... 1244 12! 
Foote, Cone, Belding (NYSE) Das eceectae 10 10% 
Frank, Clinton E. (OTC) ... 10 10% 
Grey Advertising {Ste} aa ae 9 9 
Interpublic Group (NYSE) ..... 14%, 14% 
Needham, Harper & Steers (OTC) 9 Wy 
Ogilvy, Mather (ONG epee see 19 20 
BRIS Comn(OTC)) conics nicencreraansit nieces % % 
EO Wamthompsonn (NYSE) sere mainGomerces 13Y4 13%, 
Kracy-Locke: (OG)! 2)iosnan tree eclsneeeee ay, 5 
Wells Rich Greene (NYSE) ............++ 1% 1214, 


United Media acquires 


In its first acquisition in the suburban 
field, United Media Inc. has purchased the 
American Printing Co., publisher of 11 
community papers in the Phoenix, Ari- 
zona metropolitan area. UMI president, 
Charles A. Wahlheim said the company 
would establish corporate headquarters in 
Phoenix. 
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‘How-to’ books being 
featured by United 


The Spotlite service of United Feature 
Syndicate has acquired exclusive newspa- 
per serial rights for two books set for 
September release. 

Beginning, September 10, UFS will re- 
lease a five-part series of excerpts from 
Donald J. Hoppe’s book, “How to Invest in 
Gold Coins.” Hoppe is a nationally known 
financial analyst and numismatist. His 
book is published by Arlington House of 
New Rochelle, N.Y. 

A five-part excerpt is scheduled for 
September 17 release of the book, “Sue 
the B*st*rds: The Victim’s Handbook” by 
Douglas Matthews. Matthews is a Har- 
vard Law School graduate and co-author 
of “Almanac of American Politics.” The 
Matthews book is issued by Arbor Honse 
Publishing Co., New York, N.Y. 


Knight News Wire Adds 
Women’s Wear “W” 


The Knight News Wire (KNT) has 
added “W”, the consumer-oriented bi- 
weekly newspaper from the publishers of 
Women’s Wear Daily, to its list of con- 
tributing publications. The Knight News 
Wire, available through the Chicago 
Tribune-New York News Syndicate, be- 
gan operations July 2 and now provides 
service in more than 40 cities. 

Women’s Wear Daily started “W” in 
1972 for style-conscious women in cities 
and suburbs, and in a year its circulation 
rose from 71,059 to 133,595, with its read- 
ership having a median income of $29,479. 


Two Sunday papers 
offered for 45¢ 


The Pennsylvania Mirror, State Col- 
lege, Pa., will publish a Sunday Mirror on 
September 9. 

The edition will contain the full Sunday 
edition of the Philadelphia Inquirer. The 
paper will retail for 45¢. 

The Mirror, which is a subsidiary of the 
Altoona Mirror, conducted a 16-week test 
about a year ago to study the Sunday 
paper. At that time, the publisher said the 
paper would concentrate on local and na- 
tional football coverage. State College is 
the home of Penn State, a nationally- 
ranked football team. 


Redmond firm sells 
Burlington Republican 


The Burlington (Kan.) Daily Republi- 
can has been sold by John Redmond Asso- 
ciates Inc. to Glenn R. German, effective 
October 1. German has been with the El 
Dorado (Kan.) Times as business manag- 
er and advertising director. The Republi- 
can had been in the Redmond family since 
1898. The paper publishes four days a 
week. 
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Rarely has a conservative 
gadfly excited the press the 
way John D. Lofton Jr. has. 


Bill Buckley calls him: “the 
sharpest eye in Washington.” 


Marty Nolan (in Atlantic 
Monthly) calls him: “the I. F. 
Stone of the Right.” 


We call him the hottest new 
columnist in years. 


He’s young, conservative and 


EXPLOSIVE! 


3 times a week 
Scannable and camera-ready 


UNITED FEATURE SYNDICATE 
220 East 42nd Street 
New York, N. Y. 10017 
(212) 682-3020 


Awards 


Sight award 


A partially-sighted journalist and an 
established free-lance science writer are 
among the 1973 recipients of the Ameri- 
can Optometric Association’s Public Ser- 
vice Awards for Distinguished Service in 
Journalism to the Visual Welfare of the 
American People. 

To be honored, September 22, in Wash- 
ington, D.C., for their skillful writing on 
the subject of vision and its care in the 
print media categories are: 

Newspapers—Jim McLain, a staff writ- 
er for the Ventura (Calif.) County Star 
Free Press, which published, on March 
16, 1973, his feature article, “ ‘Low- 
Sighted’ Get Too Little Help”; 

Magazines—Theodore Berland, a free- 
lance writer and author in Chicago, III, 
for his article, “What to Look for in 
Eyeglasses and Contacts,” published in 
the March, 1973, issue of Better Homes 
and Gardens. 

The awards are presented annually by 
the 17,800 member national organization 
to recognize outstanding articles and 
broadcasts which have contributed to the 
public’s greater understanding of the im- 
portance of good vision and its care. 

McLain and Berland will receive their 
awards, consisting of a medallion and 
$500 check, from the association’s pres- 
ident, Dr. Robert E. Day, of Garland, 
Texas, on September 22, in Washington, 
D.C., at a banquet to be held in conjunc- 
tion with the organization’s National 
Communications Forum. 

A journalism major at California State 
Polytechnic University, McLain was a 
copy editor for the Hayward (Calif.) Dai- 
ly Review before joining the Ventura 
County Star-Fress Press as a reporter. 
The son of a business manager for anoth- 
er California newspaper, McLain has pur- 
sued his reporting career despite suffering 
from congenital glaucoma and low vision. 

Berland, a journalism graduate of the 
University of Illinois, has authored eight 
books on various scientific topics, con- 
tributed to a number of other books, writ- 
ten hundreds of magazine articles, and 
won several awards from professional 
health associations for his writing efforts. 
In addition to free-lance writing, Berland 
currently serves as director of public and 
professional relations for the American 
Academy of Ophthalmology and Otolaryn- 
gology and as a science editor in the 
public relations office of the Michael 
Reese Hospital in Chicago. 

Winners of the American Optometric 
Association’s broadcast media awards 
were Larry E. Pearce, manager of radio 
station WJAC in Johnstown, Pa., and Gin- 
ny Wiltse, a reporter for WTIC-TV in 
Hartford, Conn. 


* * * 


AAFP award 

Two woman newspaper editors and a 
writer for the Associated Press have won 
top awards for reporting and writing 
about family medicine in the fourth annu- 
al journalism competition sponsored by 
the American Academy of Family Physi- 
cians. 


Miss Carrol Mills, assistant city editor 
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of the Hayward (Calif.) Daily Review, 
won first award for an article entitled 
“Family Doctor is Making a Gradual Re- 
turn.” First place carries a $1,000 cash 
award. 

Second award winner was Mrs. Kathy 
Hoersten Quirk, modern living assistant 
editor, Dayton (Ohio) Journal Herald, for 
her entry “Family Doctor Making a 
Comeback.” Mrs. Quirk will receive a cer- 
tificate and a $750 cash award. 


The third place award went to Alton 


Blakeslee, Associated Press science editor, _ 


New York, for his entry, “Family Physi- 
cian Filling Gap Left by Vanishing GP.” 
A certificate and a $250 cash award will 
be presented to Blakeslee. 


The American Academy of Family 
Physicians instituted the competition to 
recognize writers and editors instrumental 
in creating public awareness of the na- 
tion’s present health care structure and 
the role of the family doctor in helping 
families benefit from that structure. 


* * * 


SDX winner 
Robert L. Simison, senior in the 
William Allen White School of Journal- 
ism, University of Kansas, was named 
winner of the $2,500 Barney Kilgore 
Award for 1973, sponsored by the Sigma 
Delta Chi Foundation. 


The national award competition is de- 
signed to recognize outstanding qualities 
in college journalists. It is named for the 
late Bernard Kilgore, who was president 
of the Wall Street Journal and honorary 
national president of Sigma Delta Chi, 
professional journalistic society. 

Simison will receive his cash prize dur- 
ing the annual convention of Sigma Delta 
Chi to be held this November in Buffalo, 
N.Y. 

Simison, 21, is editor-elect of the Uni- 
versity of Kansas Daily Kansan. He has 
worked this summer as an intern in the 
Dallas bureau of the Wall Street Journal 
and held internships earlier with the Ro- 
chester (N.Y.) Times-Union and Wichita 
(Kan.) Hagle. 

* * Eo 
Chemistry prize 

Ronald M. Kotulak, science and medi- 
cine editor of the Chicago Tribune, is 1974 
winner of the American Chemical Soci- 
ety’s $2,000 James T. Grady Award for 
Interpreting Chemistry for the Public. 


Kotulak is being recognized for his 
writings on chemistry-oriented subjects, 
in which he demonstrates exceptional abil- 
ity to interpret the often complicated 
facts in terms the public finds interest- 
ing. In particular, he is cited for two six- 
part stories on brain research and malnu- 
trition in the “normal” diet, and four 
feature articles on cancer research, func- 
tions of the lungs, creation of life in the 
laboratory, and possible life on other 
planets. 

As a columnist for the Tribune, now 
syndicated, he has written thousands of 
articles on science topics during his ten 
years as science reporter and editor. He is 


McLain Kotulak 


reported to have stated during an inter-_ 
view that “everything in science and med- 
icine revolves around chemistry,” and this | 


belief is reflected in his writings. 
* * * 


Fourth Estate 


The National Press Club’s first Fourth 


Estate Award for distinguished service to 
journalism will be presented to Walter 
Cronkite, CBS news correspondent, on 
Oct. 19. Cronkite will accept a plaque and 
address a black-tie dinner. 

Donald R. Larrabee, Club president, an- 
nouncing the award, noted that the NPC 
has played host to more heads of state and 
prominent world figures in its 65-year his- 
tory than any other news organization, 
but has never before recognized outstand- 
ing leaders in the profession. Similar 
awards will be made periodically in future 
years. 

e 


Award will recognize 
changed women’s pages 


The Penney-Missouri Newspaper 
Awards Program has added a new catego- 
ry, a special Metro Class for newspapers 
of more than 200,000 daily circulation. 

This adds $1,750 to the cash awards in 
the national competition sponsored by the 
J. C. Penney Company and the University 
of Missouri School of Journalism. Awards 
this year will total about $12,000. 


Prof. Robert Hosokawa, program direc- 
tor, in announcing the new category said, 
“The switch from traditional women’s sec- 
tions to the broader and deeper coverage 
of social issues is accelerating. Nowhere 
is the high caliber of this changing cover- 
age more evident than in the bigger pa- 
pers. 

“They have taken the usual food- 
fashions-furnishings and society news and 
given it added significance. 
publishing just recipes, newspapers are 
covering food costs and nutrition. Instead 
of listing weddings and engagements, edi- 
tors are writing about the various sociolo- 
gical aspects of family life. 

“Big city papers are packaging this 
copy into attractive, readable and _ in- 
formative lifestyle sections—sometimes 
several sections. Women’s pages are 
evolving into quality-of-life sections as 
they combine in-depth socio-economic news 
with home recreation, entertainment, the 
arts and leisure.” 

Although medium-size and _ smaller 
dailies also reflect the change to expanded 
coverage, it is in the big city newspaper 
that the excellence is so evident, Hosoka- 
wa said. 


EDITOR & PUBLISHER for September 8, 1973 


Instead of © 


y 


25th weekly acquired 
by Neighbor group 


The North Georgia Tribune, a weekly 
newspaper, has been purchased by the 
Marietta (Ga.) Daily Journal, according to 
Otis A. Brumby Jr., president and pub- 
lisher of the Journal and Neighbor News- 
papers, Inc. 

The Tribune was purchased from Ralph 
D. Owen and Clifford E. Owen, who have 
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WINNING PAIR—A cool $500 
each went to news photog- 
raphers who covered these fire 
stores. The 8th annual Interna- 
tional Association of Fire 
Fighters media awards went to 
Bob Bartosz, Camden (N.J.) 
Courier-Post, for ‘Keeping a 
Cool Head" (left), the 100,- 
000+ circulation winner. Jo- 
seph H. Gruver, former chief 
photographer for the Annapo- 
lis (Md.) Evening Capital now 
free-lancing, won the under 
100,000 circulation competition 
for "Up to Their Ears'' (be- 


low). 


owned the newspaper since 1944. 

The North Georgia Tribune brings to 25 
the number of weekly newspapers pub- 
lished by the Journal-Neighbor group. The 
Journal, through its subsidiary Neigh- 
bor Newspapers, Inc., publishes 24 subur- 
ban newspapers throughout metropolitan 
Atlanta. In addition, the Journal also pub- 
lishes North Fulton Today, a local news 
oriented afternoon daily newspaper sery- 
ing the Roswell, Alpharetta, and greater 
North Fulton area. North Fulton Today 
was started on August 1. 


1973 


Postal rates up 
for newspapers 


Postal rates for newspapers and maga- 
zines go up September 9. 

The higher rates range from 5 percent 
on some types of third class bulk mail to 
20 percent for certain second class mail, 
which includes newspapers and magazines. 

The new second class rate will be 4.9 
cents per pound for editorial content and 
the following schedule will apply for ad- 
vertising content: zones 1 and 2, 6.8 
cents; zone 3, 7.8 cents; zone 4, 9.7 cents; 
zone 5, 11.8 cents; zone 6, 14 cents; zone 
7, 15.4 cents; and zone 8, 17.8 cents. 

The rate increases are the second phase 
of five such increases the Postal Service 
has scheduled for newspapers, magazines, 
other second class mail, some third class 
nonprofit bulk mail and some fourth class 
categories, mainly books and records. 


Papers pay for press 
room space in capitol 


The Courier-Journal and Louisville 
Times have reimbursed the state for use 
of press room space in the state capitol. 
The papers sent Gov. Wendall H. Ford a 
check for $799.52 as voluntary payment 
for the first six months of this year. The 
amount, according to executive editor Rob- 
ert P. Clark, was based on what the state 
charges for leasing office space at the 
Capitol Plaza building in Frankfort. Clark 
said the paper’s lawyers said private firms 
cannot legally rent or lease space in a 
state building under present state law. 
Therefore, he said, they chose the volun- 
tary payment as a way to “reimburse 
taxpayers for use of their property.” 

e 


Blast damages 
publisher’s home 


An explosive which police said was 
placed against the side of the home of 
newspaper executive Donald C. Rowley 
Friday (August 381) night shook the 
Bunker Hill section of Ashtabula. No one 
was injured. 

Rowley is publisher of the Rowley group 
of Ohio dailies which includes the struck 
Painesville Telegraph. International 
Typographical Union Local 53 struck the 
Telegraph July 6, but the newspaper has 
continued to publish. 

Several windows were broken, and un- 
official reports said there was considerable 
damages to one room of the house. 

Fire damaged a warehouse used for 
storage of newsprint by the Ashtabula 
Star-Beacon in July and there was suspi- 
cion of arson at that time. 

e 


Witmer named 


The Florence (Ala.) Times Tri-Cities 
Daily has appointed the Wallace Witmer 
Company as its general advertising rep- 
resentative effective September 1, 1973. 
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Classified Advertising 


FEATURES 


ANTIQUES 


Antiques in America 
“Antiques in America’”’ is 
written by Harry Baker, a 


newspaperman who grew 
up in the furniture design 
business, 1s himself a collec- 
tor and antiques expert. It 
is specific, illustraied, prac- 
tical. His column is respect- 


ed by professionals but 
profitable to amateurs and 
is written with real Yankee 
humor and literary econ- 
omy. The Washington Post 
and the Baltimore Sun are 
two of the subscribers. For 
samples and prices write 
The Providence Journal, 
Room 416, Providence, R.I. 
02902. 


AVAILABLE 


CONTESTS 


PLAY “BINGO NAMES” IN YOUR 
NEWSPAPER. The new people- 
pleasing fun game for all ages. Read- 
ers use their own names to play this 
fascinating, addictive, computerized, 
alphabetical take-off on ‘Bingo’ ! Im- 
plement for Circulation, Merchant 
Tie-In, etc. (Let us help you count 
the ways!) Send for sample package: 
NUWORD GAME, INC., BOX 4138, 
SOUTHFIELD, MICH. 48075. 


GENERAL 


Re 


CONTEMPORARY FEATURES 


Today’s features for today’s people: 
Contemporary Newsfeature of th 
Week, Changing Woman, Stock Pot, 
Future Tense. The now subjects in now 
style. For samples, write Contemporary 
Features, Box 404, Chappaqua, N.Y. 
10514. Today! 


PARENT TIPS 


SE ™@“"e~E>>PE™'’IEUEr_O>Ooerm>”>n"n—ovwm' 


PAUL’S PARENT TIPS—Lively 
swers to questions all _ kids aA 
adults) pose. 20 years experience. 
Samples. P. Burns, 486 Morse, Day- 
ton, Ohio 45420, 


TRAVEL 


ee mMH-—'--r>™’"UE--o0>OrPO0aWm3"7m™_- 


YOUR WEEKLY TRAVEL and recre- 
ation page or supplement. No work for 
you, only profit. Travel Rates 


| Places, Box 246, Woodside, N.Y. 11377. 


BENEFIT FROM OUR VAST 
NEWSPAPER AUDIENCE 


AUNT MANO NNNN OMNIA MINN UMNUNUIUNMU NHN UIUUNINU UMUC UNUM AAU 


CLASSIFIED ADVERTISING 
Order Blank 


Name 


Address 


City State Zip 


Authorized by 


Classification 


Copy 


ANNOUNCEMENTS 
BOOKS AVAILABLE 


ADVERTISING? Self-study by 175-page 
book, 3 instruction guides, cassette 
tape for $49. (or send 25¢ for info) 
AAI-EP, 655 Teresita, San Francisco, 
Calif. 94127. 


BUSINESS OPPORTUNITIES 


GOOD CLIMATE, growing commerce 
and recreation means Zone 5 dealership 
growth potential I cannot handle. Need 
promotion minded circulator who wants 
self employment. $65,000 cash or will 
split. Box 1426, Editor & Publisher. 


EXCEPTIONAL OPPORTUNITY for a 
totally new patent pending product used 
exclusively in the newspaper industry. 
Trade name is registered. Price includes 
machine for manufacturing special parts 
and complete inventory. Unlimited po- 
tential for only $50,000 complete, Box 
1443, Editor & Publisher. 

IDAHO ANNUAL outdoor magazine. 
Outstanding opportunity in growing 
recreational field. Write P.O. Box 7-F, 
Arvada, Colo. 80001. 


NEWSPAPER APPRAISERS 


APPRAISALS FOR ESTATE, TAX, 
partnership, loan and insurance pur- 
poses. Sensible fees. Brochure. M. R. 
Krehbiel, Box 88, Norton, Kans. 67654. 


NEWSPAPER BROKERS 


MEL HODELL, Newspaper Broker 
1388 N. Euclid, Upland, Calif. 91786 
Daily Sales, Appraisals: (714) 982-0424 
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ANNOUNCEMENTS 
NEWSPAPER BROKERS 


| BILL MATTHEW COMPANY 

| Conducts professional, confidential ne- 
| gotiations for sale and purchase of 
highest quality daily and weekly news- 
papers in the country. Before you con- 


sider sale or purchase of a property 
you should call (813) 446-0871 day- 
time; (813) 733-8053 nights; or write 


Box 3364 Clearwater Beach, Florida 
| 33515. No obligation, of course. 


- JOSEPH A. SNYDER, BROKER 
Western, Mid-Western Newspapers 
2234 E. Romneya, Anaheim, Cal. 92806 


Negotiations for sales, purchasing, ap- 
praising of newspapers our business. 
CLARENCE W. TABB & ASSO., 
6614 Rutgers Street 
Houston, Texas 77005 
Ph (713) 664-9414 
HOWARD W. PALMER, BROKER 

| Eastern Weekly Newspapers 
Rt. 2, Box 314, Signal Mtn., Tenn. 37377 


The DIAL Agency, 1502 Nazareth, 
Kalamazoo, Mich. 49001, Ph: 349-7422. 
“America’s No. 1 Newspaper Broker,” 


ALAN G. LEWIS 
Media Broker 


On file — over 300 active qualified 
buyers for your daily, top weekly or 
shopper. Ridge Road, Hardwick, Mass. 
01037. Phone (413) 477-6009. 


(J Assign a box number and mail my replies daily 


To Run: Weeks ‘Till Forbidden 


Iv’S NOT THE DOWN PAYMENT 
that buys the newspaper—it’s the per- 
sonality and ability of the buyer. This 
is why we insist on personal contact 
selling. 

LEN FEIGHNER AGENCY 
Box 189, Mount Pleasant, Mich. 48858 


Please indicate exact classification in which ad is to appear. 


Mail to: EDITOR & PUBLISHER © 850 Third Ave. © New york, N. Y. 10022 
ETM 
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CLASSIFIED 


Advertising Rates 


“POSITIONS WANTED" 


(Payable with order) 


$1.15 per line, per issue 
$1.25 per line, per issue 
$1.35 per line, 
$1.45 per line. 


per issue 


Count 5 average words per line 
or 38 characters and/or spaces 
3 lines minimum (no abbreviations) 


Add 50c per insertion for box service and 
count as an additional line in your copy. 


Air-mail service on box numbers also 
available at $1.00 extra 


Do not send irreplaceable clippings, 
ete. in response to ‘help wanted’ 
advertisements until direct request is 
made for them. E&P cannot be re- 
sponsible for their return. 


“ALL OTHER CLASSIFICATIONS" 


{Remittance should accompany class- 
Ified copy when submitted unless 
credit has been established). 


$1.70 per line, per issue 
$1.80 per line, per issue 
$1.90 per line, per issue 
$2.00 per line, 


4-weeks 
3-weeks 
2-weeks 


Count 5 average words per line 
or 38 characters and/or spaces 
3 lines minimum (no abbreviations) 


Add 50c per insertion for box service and 
count as an additional line in your copy. 
Air-mail service on box numbers also 
available at $1.00 extra. 


DISPLAY—CLASSIFIED 


The use of borders, boldface type, cuts or 
other decorations, changes your classified 
ad to display. The rate for display-classi- 
fied is $3.60 per agate line—$50.40 per 
column inch minimum space. 


Classified Contract Rates Available 
On Request 


WEEKLY CLOSING TIME 
Tuesday, 4:30 PM New York Time 


Box numbers, which are mailed each day 
as they are received, are valid for 1-year. 


Editor & Publisher 
850 Third Ave., N.Y., N.Y. 10022 
(212) 752-7050 


EDITOR & PUBLISHER for September 8, 


ANNOUNCEMENTS 
NEWSPAPER BROKERS 


CONFIDENTIAL NEGOTIATIONS 
for purchase and sale of 
NEWSPAPERS Weekly 

W. B. GRIMES & CO. 

National Press Building 

Washington, D.C. 20004 

(202) NAtional 8-1133 


Daily 


ROBERT N. BOLITHO 
Newspaper sales, appraisal, consult- 
ine. Now located convenient to Kansas 
City International Airport. Krehbiel- 
Bolitho Newspaper Service. New ad- 
dress: 10000 West 75th Street, Shaw- 
nee Mission, Kans. 66204. Office: (913) 


avoid haggling in your newspaper sale. 
Newspaper Service Co., Inc., P.O. Dr. 
12428, Panama City, Fla. 32401. 


SYD S. GOULD ASSOCIATES 
“the broker with instant buyers” 
SALES, SERVICES, MANAGEMENT 
134 S. Panama St., P.O. Box 7267 
Montgomery, Ala. (205) 262-2411 


NEWSPAPERS FOR SALE 


ZONE 4—Weekly 
gross, $150M net, 
plant, high growth 
references first letter, 
tor & Publisher. 


OFFSET WEEKLY established 1908 
in Area 8. County seat, circulation 
over 4M. Ideal for husband-wife ag- 
gressive team. Good businessman could 
double current $65M gross in a year. 
Computer typesetting, own camera and 
press. Publisher moving back to metro 
area. Award-winning paper. Box 1285, 
Editor & Publisher. 


LEGAL WEEKLY 
CENTRAL NEW JERSEY 


$55,000 gross ean easily be tripled by 
live operator. Fabulous central Jersey 
growth area. Full price only $35,000. 
Half cash required. Good terms, 
OAKWOOD REALTY, BROKERS 
P.O. Box 957, Lakewood, N.J, 08701 
(201) 363-1280 


ENTERTAINMENT, ART WEEKLY 
in Zone 2 capital area; potential; needs 
ad man; possible for team; wonderful 
terms. Box 1422, Editor & Publisher. 


duo $700M plus 
excellent offset 
locale, financial 
Box 1058, Edi- 


|. AREA 1—Weekly with gross of $400,000 


—sales volume growth at 15% per 
annum. Price includes land, offset and 
letterpress equipment, building. Will 
sell business alone. Priced at $325,000 
with land and buildings. Box 1345, 
Editor & Publisher. 


WASHINGTON STATE: Bright, profit. | 


able, growing twice weekly, captive 
shopper, second weekly (new), expan- 
sion plans galore; average 20% growth 
per year last 4 years. Sell $85,000 now, 
higher as acquisitions dictate. Box 
884, Editor & Publisher. 


AREA 3 offset weekly group. Gross 
over $400,000. Profitable. Dynamic 
area, unlimited potential, Want pub- 
licly traded stock for part or all. Box 
1394, Editor & Publisher. 


Rocky Mountain Newspapers 
BILL KING ASSOCIATES 


2025 Foothills Rd., Golden, Colo. 80401. | 


(303) 279-6345 


16,000 CIRCULATION tabloid weekly. 
$125,000 gross, starting third year. 
Good potential. (I’m tired.) Free Press, 
Selma, Ala. 36701. 


EXCLUSIVE COUNTY DAILY in 


Zone 8, grossing over $225M, price 
$237M, building $50M, 29% down. 
Dean M. Sellers, Broker, 808 N, Miller, 
Mesa, Ariz. 85203. 


GROWING AREA, Growing Paper— 
Nobody tops our weekly in one of New 
York’s most scenic areas. Modern off- 
set equipment producing a_ quality 
product. Small enough for a husband- 
wife team, large enough to challenge. 
Priced to sell at $25,000. Box 1487, 
Editor & Publisher. 


1973 


ANNOUNCEMENTS 
NEWSPAPERS FOR SALE 


SEE PUNCH LINE BELOW 


FOR SALE 


73 year old weekly. Modern equip- 
ment. 3 story solid brick building, 
8 room apartment, 6,000 sq. ft. 
for expansion. No parking prob- 
lem. 


In Lakewood, Ocean County, N.J. 
—the hottest growth county in the 


entire nation. Now operating at a 
loss for valid reasons. Ideal proj- 
ect for a qualified man and wife 
team. 


PUNCH LINE IS: Owner now in 
position to accept a heavy loss 
for tax reasons. Send inquiries to 
P. Maimone, 212 Hooper Ave., 
Toms River, N.J. 08753 or call 
(201) 244-3148 after 7 p.m. 


NEWSPAPERS WANTED 


EXPERIENCED NEWSMAN - seeks 
small or medium established weekly, all 
or active interest. Will consider co-op 
or lease with option. Serious, qualified 
buyer, Box 13859, Editor & Publisher. 


WE HAVE QUALIFIED BUYERS for 

dailies and large weeklies. Information 

strictly confidential. 

DIXIE NEWSPAPERS, INC. 
P.O. Box 400, Gadsden, Ala. 35902 

Ph. (205) 546-3356 

NEWSPAPERMAN, 12 years experi- 

ence, desires large weekly/small daily. 

Box 1283, Editor & Publisher. 


PERIODICAL SUBSCRIPTIONS 


FREELANCER’S NEWSLETTER: the 
semimonthly forum where publishers 
announce their needs for freelance 
help on editorial/graphies projects. An 
Invaluable tool for writers, artists, 
editors, photographers, indexers and all 
who freelance in publishing, $16.00 


yearly. New Subscription Department, 
250 W. 57th St., New York, N.Y. 
10019. 


MACHINERY & SUPPLIES 
COMPOSING ROOM 


GOOD BUYS—offset composition equip- 
ment (trade-ins for Compugraphics) 
from clean plants and proud owners: 
Justowriters, used Compugraphies, Fo- 
totype Compositors, Headliners, Fair- 


child PTS 2020, Photon 713-5, Linofilm 
Quick, ATI, Varitypers, etc. National 
Publishers’ Supply Corp.. Berlin, Wis. 


54923 or 18 W. 22nd, NYC 10010. 
JUSTOWRITERS — COMPUGRAPHIC 
All models. Service provided by manu- 
facturer. FHN Business Products, 
Chureh Rd., Mt. N. J. 08057. 
(609) 235-7614. 


ALL MODELS 
Linotypes—Intertypes—Ludlows 
PRINTCRAFT REPRESENTATIVES 
136 Church St., N.Y.C. (212) 964-1370. 


WHO NEEDS TURTLES? You do if 
you don't use jmSpacemakers. 3444 
Country Club Dr., Medina, Ohio 44256. 


Laurel, 


ENGRAVING 


FAIRCHILD SCAN-A-SIZER. Enlarges 
and reduces, duo screens 85 and 65, 
tip-top condition, best offer over $2,800. 


Review Corp., Darien, Conn. 06820. 
Phone (203) 655-1474. 
MAILROOM 


FOR SALE: Cheshire model C auto- 
matie addressing machine. $4500 FOB 
El] Dorado (Kans.) Times. 


MACHINERY & SUPPLIES 
MAILROOM 


MUELLER INSERTING MACHINE 
Model EM10-N. Includes 1 main section 
feeder, 1 opening station, 1 insert feeder 
and conveyor belt delivery unit; with 
electrical equipment and controls. Call 
or write Somerset Publishing Co., 320 
Campus Dr., Somerset, N.J. 08873. 
(201) 469-0400. 


MATERIAL FOR SALE 


SAVE MONEY on cold type paper and 
litho films. National Publishers’ Sup- 
ply (NAPSCO), Berlin, Wis. 54923, 
phone (414) 361-0660, or 18 W. 22nd, 
NYC, 10010, phone (212) 691-9850. 


NEW SPRINT 


ROLLS ALL SIZES—BEHRENS Pulp 
& Paper Corp., 1896 Westwood Blvd., 
Los Angeles, Cal. 90025. (213) 474-6525. 


PERFORATOR TAPE 


NOW STATIC-FREE perf tapes at our 
same prices—lowest in U.S.A. All 
colors. Top quality. 

Call or write: 


PORTAGE (216) 929-4455 
Box 5500, Akron, Ohio 44313 


PRESSES & MACHINERY 


6-UNIT COTTRELL V-15A, in- 
stalled new December 1972. In- 
cludes 30hp drive, 50” roll stands, 
Baldwin water system, hoist, re- 
lated miscellaneous. This is a rare 
buy in a press of this size, this 
age. $100,000. Delivery in 4 weeks. 

OFFSET NEWSPAPER EQUIPMENT 

P.O. Box 226 Norcross, Ga. 30071 

(404) 448-6550 


GOSS UNIVERSAL PRESS _ UNITS, 
roll stands, former, etc. Giveaway 
prices. Bill Schoepke, Paddock Publica- 
tions. P.O. Box 280, Arlington Heights, 
Til. 60006. 


GOSS URBANITE, 6 units, excel- 
lent condition. 

GOSS 4 unit Community. 
GOSS 4 unit Urbanite. 
COTTRELL Y-15A, 5 units, 
1968, with folder. 
COTTRELL 4 or 
excellent condition, 
COTTRELL VANGUARD, 22% x 
31. 2, 3 or 4 unit presses. 
NEWSKING 4 unit, 5 years old. 
COLOR KING 3 unit, new 1968. 


IPEGAalnes 


401 N. Leavitt Street, 
Chicago, Illinois 60612 
Phone: (312) 788-1200 


COLOR KING, 2 units, 2 roll stands, 
quarter folder, counterstacker, electric 
roll hoist, ink agitators, can_ see 
running, about 1964. $32,500. E. H 
Richey Co., 1417 Georgia St., Los An- 
geles, Calif. 90015, (213) 748-5954. 


new 


5 unit V-15, 


WEB PRESS TRADE-INS 
Color King—1965 

II Unit Press complete—$34,000 

III Unit Press complete—$49,000 

IV Unit Press complete—$64,000 

V Unit Press complete—$79,000 
II Unit Pacer 36—New in 1969—Re- 
built by Web Press Corporation, com- 
plete with heavy duty  half-quarter 
double parallel commercial folder, 40hp 
DC drive—$42,000. 
II Unit Thatcher—Rebuilt 18 months 
ago by Web Press Corporation, includ- 
ing new helical gears, complete— 
$30,000. 
Rebuilt Color King units and roll stand 
—$15,000. 
Econ-O-Web perfector press, one to 
eight units, available for immediate 
installation. We will take your trade. 
Send for our complete new and used 
equipment list, and the dealer nearest 
you. 

WEB PRESS CORPORATION 

200 S.W. Michigan Street 
Seattle, Washington 98106 

(206) 762-6770 


MACHINERY & SUPPLIES 


PRESSES & MACHINERY 


For sale exclusively by 


TENAKILL 
ASSOCIATES 


GOSS 
METRO 
PRESS 


Available immediately 


Cutoff 2234 inches, 
web width 57 to 67 inches. 
Erected July, 1969 


Layout of press, left to 
right: 


Mono unit—mono unit— 
folder — 3-color unit — 
mono unit — monc unit 
— mono unit — folder — 
3-color unit — mono unit. 


Each folder is Uniflow, 2-1 
with double former and 
double delivery and 
with four Ferag Conveyors. 


Press dimensions: Length 
—87 ft. 4 in.; width—29 
ft.; height—25 ft. 4 in. 


8 Goss RTP’S 
Web Break Detectors 


GOSS 
HEADLINER 
MARK | 


18 units, arranged as two 
9-unit presses, cutoff 22- 
34,", 9 half color decks, all 
units reversible; 4 double 
2:1 folders, all equipped 
with upper formers. Manu- 
factured 1949-1960. 


Available July 1975. 


TENAKILL 
ASSOCIATES, 
ING, 


(Successors to 
Ben Shulman Assocs.) 


135 Lawrence Street 
Hackensack, N.J. 07602 
Phone: (201) 487-7717 


Telex: 134-513 
TENSHUL HAK 


| perience in 


MACHINERY & SUPPLIES 
PRESSES & MACHINERY 


6-UNIT SUBURBAN, folder. Also 3 
single Suburban units. 3-unit Com- 
munity, Claremont Press, 506 Arballo 
Dr., San Francisco, Calif. 94132. (415) 
587-2866. 


COLE MODEL 101 quarter folder and 
two knife trimmer with vacuum sys- 
tem for Goss Suburban. Like new, half 
price. FOLDER, 909 E. 59th St., Los 
Angeles, (213) 235-3131. 


TWO (2) GENERAL ELECTRIC 150hp 
direct current motors. 230 volts, speed 
400 to 1200, amperes 535, Shunt Stab 
wound, form AA, constant torque, type 
CD 187. Motors from dismantled Hoe 
press. Make an offer. W. Paul Harris, 
Clearwater Sun, Clearwater, Fla. 
33617. PH: (813) 447-6431. 


WANTED TO BUY 


CUTLER-HAMMER 90° __ converging 
transfer switch (stack transfer). Con- 
tact A, R. Shuman, P.O. Box 300, 
Princeton, N.J. 08540. (609) 452-2000. 


NEWSPAPER SERVICES 
CIRCULATION CONSULTANT 


ESTABLISHED REPUTATION. Well- 
experienced on M-E-S papers, large 
and small dailies, all phases of circu- 
lation. Methods and procedures that 
get best results with increased sales 
and revenue. Will organize and train 
staff, set up budget and cost control, 
handle labor relations. Many years ex- 
competitive metropolitan 
Editor & Publisher. 


areas. Box 1875, 


PRESS ENGINEERS 


Newspaper Press Installations 
MOVING—REPAIRING—TRUCKING 
Expert Service—World Wide 
SKIDMORE AND MASON, INC. 
1 Sherman Avenue 
Jersey City, N.J. 07307 
(201) 659-6888 


Help 
Wanted... 


ADMINISTRATIVE 


——— 


| TOP NOTCH ADMINISTRATOR — 


Large, established distribution and pub- 
lication firm presently operating in 4 
states needs top quality administrator 
for San Diego, California branch. Ex- 
perience in advertising and circulation 
helps, but not necessary. Starting salary 
$20,000 plus incentive for right indi- 
vidual. Send resume to CBA of Cal- 
ifornia, Streckles Bldg., 121 Broadway, 
Suite 245, San Diego, Calif. 92101. 


GENERAL MANAGER 
WEBROFESER 


Modern plant offers growth opportunity 
to profit-minded shirt sleeve executive. 
Investment encouraged. Excellent loca- 
tion, Zone 2. High potential over pres- 
ent $1,000,000 volume. Reply in con- 
fidence to Box 1430, Editor & Publisher. 


WANT A RAISE 

15% - 25% - 35% 
If you’re a media executive not dis- 
satisfied with your present job but 
willing to listen to significant career 
opportunity, contact us. We may have 
opening now paying substantially more 
than you make, for which you’re the 
logical person. You can deal discretely 
with our completely ethical firm in 
absolute confidence. We have to stay 
confidential. We're nation’s only Ex- 
ecutive Search Firm exclusively media. 
Most jobs fee paid by employer. Le- 
land _ Gourley, GOURLEY ASSOCI- 
ATES, Suite 200 Capitol Executive 
‘et Box 53404, Oklahoma City, Okla, 


HELP WANTED 
ADMINISTRATIVE 


MANAGEMENT 
PERSONNEL 


AREA #1 


Pressroom Supt. $15-17,000 
System Analyst 16-20,00 
Production Mgr. 30-35,000 
General Manager 17-20,000 
AREA #2 

Pressroom Foreman $14-16,000 


Composing Room Foreman 12-15,000 


Mailroom Supt. 18-20,000 
Asst. Production Mer. 11-14,000 
Composing Room Foreman 13,16,000 
Production Mgr. 18-20,000 
Composing Room Foreman 23-26,000 
Ad Sales to $15,000 
Ad Manager 15-20,000 
Ad Director 14-18,000 
Circulation Director 17-20,000 
General Manager to $25,000+4 
Business Manager 12-15,000 
AREA #3 
Composing Room 

Foreman $16-18,000 
Programmer 12-15,000 
Classified Ad Mgr. 15-17,000 
Circulation Manager 20-25,000 
Circulation Manager 18-20,000 
Circulation Director 17-20,000 
AREA #4 
Production Supy. $16-19,000 
Dir. of Produciton 30-40,000 
Meh. 15-18,000 
Quality Engineer 11-14,000 
Asst. C. R. Mer. 14-16,000 
AREA #5 
Production Engineer $14-16,000 
Production Manager 13-17,000 
Pressroom Foreman 13-15,000 
Asst. Production Mgr. 17-19,000 
Ad Salesmen 14-16,000 
Circulation Manager 13-15,000 
V.P. and G.M. 25-30,000 
Business Manager 13-16,000 
Asst. to President 17-20,000 
AREA #6 
Pressroom Foreman $13-16,000 
Production Manager 16-20,000 
Asst, Circ. Mer. 13-15,000 
Business Manager 20-25,000 
AREA #7 
Production Mgr. $16-19,000 
Ad Salesman 10-13,000 
Ad Director 16-20,000 
AREA #9 
Production Mgr. $25-35,000 


Composing Room Foreman 18-22,000 

Classified Ad Mer. 17-23,000 

Display Ad Manager 17-23,000 

Dir. of Operations 30-35,000 
All Positions Fee Paid 


Patrick J. Quinn, Jr. 
GORDON WAHLS CO. 


Executive Search Consultants 
33 West Second Street 
Media, Pennsylvania 19063 


215-565-0800 


HELP WANTED 
CIRCULATION 


CIRCULATION MANAGER for 7200 


6-day daily. Town 16,000. Permanent. | 


This is not a chain paper. Top salary, 
bonus, depending upon experience, rec- 
ord. Good county seat town, exclusive. 
Ed Livermore, Sapulpa (Okla.) Herald. 
(918) 224-5185 or (918) 224-3247 
(home). 


PROMOTION MANAGER for a pro- 
gressive daily-Sunday newspaper. We 
want a person with ideas plus vision 
and imagination who can build circu- 
lation, No strong restrictions on pro- 
motion money spent—just so we get 
results. Prefer individual who has had 
actual circulation experience. You will 
be recognized in keeping with your 
ability and results secured. Starting 
salary $200 week plus bonus. Many 
fringes: free life insurance, Blue Cross 
for family, retirement, etc. Car fur- 
nished. Write Box 1438, Editor & Pub- 
lisher and give full particulars about 
yourself and experience. 


NORTH + SOUTH - EAST - WEST 


E&P CLASSIFIED ADS 
COVER THE JOB MARKET! 


NORTH 


SMALL AREA 1 DAILY needs edi- 
torial, feature writer who can do 
it all when needed. Independent, 
liberal, strong on local issues. Full 
particulars to Box xxx, Editor & 
Pubisher. 


87 APPLICANTS 
5 lines, 3 times 
Total cost: $28.50 


SOUTH 


SPORTS EDITOR—Medium sized 
daily with unusual concentration 
of colleges and high schools in cir- 
culation area desires sports editor 
for building department, enthusi- 
astic coverage and writing occa- 
sional column. Zone 4, Apply to 
Box xxx, Editor & Publisher. 


56 APPLICANTS 
7 lines, 4 times 
Total cost: $49.60 


EAST 


REPORTER with editorial ambi- 
tions. Zone 2, 30,000 weekly. Box 
xxx, Editor & Publisher. 


46 APPLICANTS 
3 lines, 4 times 
Total cost: $22.40 


WEST 


TOP EDITOR for metro daily in 
Zone 9. Position demands person 
of power, ability and statue. Must 
be capable of building or revamp- 
ing staff and will handle entire 
Editorial responsibility. Send re 
sume and salary requirements to 
Box xxx, Editor & Publisher. 


67 APPLICANTS 
7 lines, 4 times 
Total cost: $49.60 


AND ALL POINTS IN BETWEEN! 


Don't think the editorial depart- 


ment has an exclusive on our 
readership —in weeks to come 
we'll show you how we've staffed 
all the other departments in 
newspapers around the country. 


Editor & Publisher 
Classified Ads are 
as effective in the 
newspaper community 
as your newspaper's 
classifieds are in 
your community. 


EDITOR & PUBLISHER for September 8, 1973 


HELP WANTED 
CIRCULATION 


COME GROW WITH US 


We're looking for an ambitious district 
manager who is willing to work hard to 
get ahead. We have a fine product in a 
rapidly growing area. As we continue 
to grow, those responsible will grow 
with us. We offer a good starting sal- 
ary, bonus plan and company benefits. 
Send resume to David D._ Stillwell, 
Naples Daily News, Naples, Fla. 35940. 
No phone calls please. 


CIRCULATOR — True opportunity to 
organize and lead a substantial de- 
partment, emphasis on_ sales. Com- 
petitive field. Solid knowledge of fun- 
damentals important. 6-day PM, Zone 
2, well over 50M now. Please write 
your full history, with present com- 


pensation, in confidence. Box 1423, 
Editor & Publisher. 

OPPORTUNITY 
Our medium size daily (70,000) is 


seeking a No. 2 person who wants to 
be No. 1, to assist our Circulation 
Manager in full range of duties, in- 
eluding marketing, promotion and dis- 
tribution planning. Our candidate also 
develops budgets, executes department 
programs and directs the supervision 
of ‘distribution manager, mailroom 
and office personnel. 

An experienced self-starter, eager for 
a challenge will start at $11-12,000 
plus excellent benefits. We need you 
now! Send resume stating qualifications 
and salary expectations to Box 1485, 
Editor & Publisher. 


ASSISTANT CIRCULATION manager 
—Northern California suburban daily 
seeks person with good educational 
background, sales and administrative 
ability to assist circulation manager. 
Some daily newspaper circulation ex- 
perience desirable. Experience in news- 
paper sales, production or business of- 
fice helpful. Send letter and written 
resume of background, experience and 
qualifications, including minimum sal- 
ary requirement to Box 1364, Editor & 
Publisher. All applications will be 
treated confidentially. 


CLASSIFIED ADVERTISING 


WE’VE JUST PROMOTED the classi- 
fied manager who produced a 30% gain. 
We need a successor who'll try for a 
gain on top of that. Phone room, Tech- 
nological expertise vital. Paid company 
benefits, commission on _ progressive 
Gannett paper. Send full resume and 
salary needs to Paul Flynn, Advertising 
Director, Huntington Publishing Co., 
Huntington, W. Va. 25701. 
CLASSIFIED MANAGER—One of the 
fastest growing weekly classified de- 
partments in the country needs a real 
fire eater to take the reins and con- 
tinue the trend. Hard work, good pay. 
Zone 9, Box 1380, Editor & Publisher. 


DISPLAY ADVERTISING 


MAN OR WOMAN managerial oppor- 
tunity. Strong on sales, with drive and 
ambition. Philadelphia Suburban week- 
ly. Salary, commission, bonus. SUB- 
URBIA WEEKLY, P.O. Box 8, Bala 
Cynwyd, Pa. 19004. 


SOUTHWEST FLORIDA Gulf daily. 
Are you the Pro with track shoes that 
will round out our display department? 
Fastest growing Florida daily. Salary, 
liberal] commission plan, hospitalization, 
retirement plan. Phone or write, Mar- 
shall Wyatt, Ad Director, Naples Daily 
News, 1075 Central Ave., Naples, Fla. 
33940. 


WE’RE STILL GROWING and need a 
good, experienced adman with ideas to 
SELL new accounts and service some 
old ones for Nevada's newest, largest 
(3,600) weekly. Start $150. You’ll work 
with small crew of professionals in a 
new, ultra-modern offset plant, located 
in thriving, growing small town in the 
last and best of the West. And you'll 
have a chance to learn all departments 
including production. Write fully, with 
photo and sample layouts, to Ca] Sun- 
derland, Humboldt Sun, P.O. Box 912, 
Winnemucca, Nev. 89445. 


EDITOR & PUBLISHER 


HELP WANTED 
DISPLAY ADVERTISING 


PROMISING FUTURBE for advertising 
salesman in rapidly expanding weekly 
local TV guide. Possible statewide ad 
manager position within 24 months. 
Zone 7 with freedom of Big Skv Coun- 
try. Box 1432, Editor & Publisher. 


ADVERTISING MANAGER with 
strong background in promotion, sales 
and layout. Excellent salary plus com- 
mission and plenty of benefits. Work 
with young, aggressive staff on prize- 
winning daily jin southwest Missouri 
(near Kansas City). Write or call Ben 
F. Weir Jr., Business Manager, 
Nevada Publishing Co., 131 S. Cedar, 


advertising and want to be your own 
boss, our organization is ready to 
branch out and needs good people who 
want to make top dollar. You ean be 
come publisher plus %. Investment of 
$5000 required. Call Mr. Hunter, (312) 
471-2734. 


ADVERTISING 
MARKETING MANAGER 


Sacramento, California 


The Sacramento Bee has an un- 
usual opening in its sales organi- 
zation for a person seasoned in 
selling newspaper advertising in a 
competitive market. The person we 
are looking for has a proven record 
himself as a salesperson, can initi- 
ate sales ideas, discipline facts and 
figures and supervise spec layout 
staff to backstop aggressive sales 
force. Good salary plus liberal va- 
cation, medical and retirement ben- 
efits. Apply in person or send de- 
tailed resume outlining experience, 
general qualifications and_ salary 
requirements to: 


Personnel Department 
McClatchy Newspapers 
21st and Q 
Sacramento, California 95816 


(An Equal Opportunity Employer) 


WANTED: Aggressive ad man/business 
manager for county seat Western week- 
ly. Some editorial background desirable. 
Hospitalization, life insurance, pension 
plan furnished. Good salary and com- 
missions. Great hunting and_ fishing 
area. Send resume including education. 
References required. Northside News, 
P.O. Box 468, Jerome, Idaho 83338. 
Attn: Blake Patterson, Publisher. 


SALESMAN WANTED for small but 
modern 6-day offset paper with monthly 
supplement. Beginning base pay $7200 
plus 5% commission on sales. Some 
travel available to experienced person. 
Write Lew Williams, Daily News, Box 
79, Ketchikan, Alaska 99901. 


AD MANAGER—Chanee to build strong 
sales team in fast growing area in New 
England, so tell us all in one letter: 
Good track record of display ad sales: 
plus-business promotions; ability to 
manage, train staff of 5. Excellent sal- 
ary and bonus. Ocean and_ mountain 
recreation. Resume to include earning 
record. Box 1460, Editor & Publisher. 


ADVERTISING SALESMAN — with 
ability to write some news, Experience 
on free circulation helpful. Should 
reach 5 figure salary in 6 months. Job 
open now, Area 5. Send_ references 
to Box 740, Editor & Publisher. 

WANTED: AD MANAGER AND 
SALESMAN. HERALD, MONTGOM- 
ERY, WEST VIRGINIA, 25136. 


BEAUTIFUL AREA on the salt water, 
northern Area 9, needs an aggressive 
advertising man for weekly newspaper 
and related publications. Reply to Box 
1470, Editor & Publisher. 


MAJOR NEWSPAPER GROUP seeks 
management trainee for Midwest daily. 
Some newspaper sales experience, and/ 
or masters degree helpful. We need a 
bright, hard working individual willing 
to put out maximum effort for maxi- 
mum dollars and rapid promotion. 
Starting salary, $20,000 plus henefits. 


Send resume to Box 1385, Editor & 
Publisher. 
for September 8, 1973 


HELP WANTED 
EDITORIAL 


STRONG EDITORIAL PERSON needed 
for Western county seat weekly. Great 
hunting and fishing area. Send resume 
including education, experience, hob- 
bies, current photo. References required. 
Northside News, P.O. Box 468, Jerome, 
Idaho 83388. Attn: Blake Patterson, 
Publisher, 


GENERAL ASSIGNMENT 
photographer. 


reporter- 
Experienced. Some fea- 


tures. Afternoon offset, 12,500. Write 
Editor, Roswell (New Mexico) Daily 
Record. Send references. 


DESKMAN 

Under 40,000 evening and Sunday Zone 
5 operation delivering prize-winning 
product seeks deskman to join staff of 
26. Involved is copy reading, head 
writing, participation in news decision, 
picture selection, makeup, working with 
professional staff. Ultra-modern office 
and plant, newly remodeled quarters. 
Excellent starting pay, year end bonus, 
free insurance, other generous benefits. 
Write Box 1412, Editor & Publisher. 


MANAGING EDITOR for good South 
Carolina weekly. Send snapshot with 
complete data indicating experience and 
educational background. State minimum 
salary acceptable. This is an excellent 
opportunity in maior university com- 
munity. Box 1449, Editor & Publisher. 


EXECUTIVE SPORTS EDITOR 


To ramrod fast-moving, fast-growing 
5OM-plus morning daily’s staff of 6 in 
South Florida. Heavy emphasis on or- 
ganization and administration, ‘‘people’”’ 
angles, horizontal, airy makeup. Sports 
newsman—not fan—required. Position 
leans slightly more toward administra- 
tion and deskwork than writing. Send 
resume, clips, references and salary re- 
cuirements to Box 1456, Editor & 
Publisher. 


WANT REPORTER to handle woman’s 
page, other features and stories for good 
South Carolina weekly located in out- 
standing university community. Send 
complete details including experience, 
training and snapshot. Box 1453, Editor 
& Publisher. 


EDITOR 
Enthusiastic young editor to assume in- 


creasing responsibilities in publication 
of national magazine. Should have 
pilot’s license and interest in travel 


aspects of general aviation. Write Brad 
Bierman, Publisher and Editor, Avia- 
tion Travel, Box 7070, Arlington, Va. 
22207. 


SPORTS EDITOR for 9,500 circulation 
6-day PM daily in southwest Nebraska. 
Sports coverage includes more than a 
dozen area high schools as well as 
McCook College. Present sports editor 
retiring. Ideal working conditions in- 
cluding profit sharing. Excellent com- 
munity. Gene Morris, Managing Editor, 
McCook (Neb.) Daily Gazette. 


ASSOCIATE sEDITOR 


Large creative service offers unusual 
opportunity for up and coming news- 
man with at least three years experi- 
ence in newspaper field, Must be able 
to manage people, demonstrate imag- 
inative layout ability, and write ef- 
fectively. To such a person, unlimited 
opportunities for advancement exist. 
New York City based. Send resume, 
salary requirements, telephone number 
to Box 1414, Editor & Publisher. 


ART DIRECTOR/EDITOR 


The best art director has an editor’s 
instincts; an urge not only to present 
attractively but to communicate as 
well. Our need: A person marrying both 
concepts. Someone who has editing 
background but the vision and sense of 
a photographer, artist and designer. 
Someone who goes heyond the hest lay- 
out editor in presentation skills but who 
knows about the importance of words 
and ideas in total communication. Ex- 
pect to continue to be both editor and 
designer on our metro daily/Sunday 
features team (magazine, section fronts, 
etc.)—with the emphasis on art di- 
rection. Send us samples and your 
views. Box 1471, Editor & Publisher. 


HELP WANTED 
EDITORIAL 


COPY EDITOR—Fast, accurate, im- 
aginative, pains-taking, for one of the 
East’s best middle-sized PM’s. Excellent 
area in which to live, new plant, chal- 
lenging atmosphere, demanding editors. 
Resume to Box 1465, Editor & Publisher. 


COPY EDITOR 


The Fresno Bee has staff opening for 
a pro—a “heavyweight”’ who can swing 
from rim to telegraph desk to makeup 
to slot with ease . . . a person who can 
write hard-news heads that will with- 
stand scrutiny a person whose 
news judgment is solid, imagination 
limber and stability certain. Heavy vol- 
ume, fast-dealing desk, three editions 
daily. Circulation 115M PM, 140M 
Sunday AM. Salary up to $16M plus, 
based on experience and ability. Lib- 
eral employee benefits. Personal inter- 
view required before hiring, Send re- 
sume, clips of your work to: 
PERSONNEL DEPARTMENT 

McClatchy Newspapers 

THE FRESNO BEE 

1559 Van Ness Ave. 

Fresno, Calif. 93786 


An Equal Opportunity Employer 


IMMEDIATE OPENING for a writer 
on the grow. Here you’ll have a chance 
to do some investigative reporting, fea- 
ture writing, page layout and photog- 
raphy in addition to straight news 
work, If you'd like to work on one of 
west Michigan’s best offset dailies, con- 
tact me now. Fred VandenBrand, Man- 
aging Editor, Grand Haven Tribune, 
Grand Haven, Mich. 49417. 


TELETYPE OPERATOR 


Metropolitan daily in Zone 2 offers 
real opportunity for person with good 
background in electronics and interest 
in latest communications systems. 
$16,000-18,000 to start. Send full re- 
sume including education details to 
Box 1486, Editor & Publisher. 


GENERAL ASSIGNMENT REPORTER 
wanted for afternoon daily of 17,500. 
Midwest background preferred. Oppor- 
tunity for wide range of writing and 
reporting. Good starting salary, paid 
pension program, excellent fringe bene- 
fits. Write giving all details to: Dick 
Watts, Editor, Pharos-Tribune & Press, 
517 Broadway, Logansport, Ind. 46947. 


FEATURES COPY EDITOR 


We're looking for an experienced desk- 
man with an eye for style and crea- 
tivity in writing and a flair for make- 
up and design. You’ll be working with a 


| group of top-flight writer-editors who 


approach each project as something 
more than just a job. Energy and ideas 
are crucial in preparing daily and 
Sunday entertainment and feature sec- 
tions on Zone 5 metro. Send samples. 
Box 1475, Editor & Publisher. 


WE’VE GOT AN IDEA about news 


coverage — local, in-depth, different 
and in a wider area. To make it a 
reality, we need to expand our staff 


and staff management. We're looking 
first for 2 top-notch managers with 
solid experience. Call one a city ed- 
itor, the other a managing editor. 
That'll do until we talk. We're a 
medium sized Southeast daily looking 
towards a new staff of 20 profes- 
sionals. Send full resume to Box 1801. 
Editor & Publisher. 


REPORTER—1 year experience pre- 
ferred but will consider promising 
J-Grad for lively 15,000 daily com- 
mitted to complete local coverage. In- 
clude 2 clips in letter of application to 
Robert J. Ritchie, Editor, Daily Ob- 
server, Toms River, N.J. 08753. 


FREE PLACEMENT SERVICE 
Daily Newspapers 


Send us your resume: we will duplicate 

and refer it on current job openings. 

Full range of editorial, advertising, 

circulation and back shop jobs usually 

available. 

New England Daily Newspaper Assn. 
340 Main St., Room 627 
Worcester, Mass, 01608 
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HELP WANTED 


EDITORIAL PRODUCTION 


EDITORIAL PRODUCTION 


Opening with Chilton Book Cc 


ages «\ 


Radnar, Pennsylvania, requires 1-2 
years previous training in art scal- 


ing, specing and cast off of m 
scripts, and production of mec 
icals, For an interview, call: 
Ms. Fran Varello 
(215) 687-8200, ext. 221 


FREELANCE 


oo 


AVEL FEATURES 


anu- 


han- 


4 


AND PHOTOS 


. Submit to Soul Journey Mag- 
Box 336, Washington, D.C. 
LIBRARIANS 
Te SSS 
METROPOLITAN DAILY, Zone 5, 
seeks assist to head of Reference 
Department, Library degree and news- 
paper experience required, Box 1212, | 


Editor & Publisher. 


MAINTENANCE 


LINOFILM MAINTENANCE MAN for 


newspaper and comm il 
cated in beautiful Nort 
open. Excellent benefit 
cluding profit sharing. © 
Johnson, Clarke Publ 
N.W. Overton, Portlan 
(508) 226-6201. 


MISCELLANEO) 


OPENINGS IN PENNSYLVAN 
types. 
Publishers’ Association, 2717 
Front St., Harrisburg, Pa. 171 


PHOTOGRAPHY 


CHIEF PHOTOGRAPHER—Seve 


30,000 AM offset daily in Zone 3 


of 50,000. Formal 
journlaism desirable. 
planner and manager. 


training in 


Send 


and salary requirements to Box 


Editor & Publisher. 


PRODUCTION 


Must be a 


int lo- 


Write Pennsylvania Newspaper 


North 


n-day, 
city 


ood 
Ime 
1381, 


HELP WANTED 
PRESSROOM 


PRESS FOREMAN for small offset 
daily. Good pay and benefits ready for a 
person who can direct the operation of 
a well-staffed pressroom and who will 
work for the newspaper and not the 
union. Southeast. Box 1440, Editor & 
Publisher. 


GENERAL PRESSROOM FOREMAN. 
We are looking for a person to super- 
vise our morning-evening-Sunday press- 
room operation, daily combined 58,000, 
Sunday 63,000. Letterflex with Goss 
Headliner 6 units and halfdeck. Chal- 
lenging job with opportunity for further 
advancement. Please send experience 
and references to Ogden Nutting, Gen- 
eral Manager, Ogden Newspapers, 1500 
Main St., Wheeling, W. Va. 26008. 


PRESSROOM FOREMAN 


We need a no-nonsense experienced pro 
who can take on the challenge of a 
6-day AM operation. New Scott Super 
70 press. Must be union man. Strong 
leadership abilities a must. Reply in 
confidence with full resume and salary 
requirements. Chart area 2. Box 1429, 
Editor & Publisher. 


| HEAD OR ASSISTANT pressman, Goss 


Urbanite, for suburban Denver group 
plant. Minimum 2 years experience. 
4-day, 40-hour week, 3 days to enjoy 


mountains. Call collect: (303) 892-5551. 


WANTED: Experienced pressman and 
foreman for Goss Offset. The Fayette 
Tribune, Oak Hill, West Virginia 25901. 


EDITOR & PUBLISHER Classified Ads 
are as effective in the newspaper com- 
munity as your newspaper’s classifieds 
are in your community. 


PRODUCTION 


~~ 


CALIFORNIA 


SUBURBAN DAILY 


| has opening for composing room fore- 


oto- | 


man. Must have complete knowledge of 
old type processes, including camera. 
Photon experience desirable. Composing 
room operating under union contract. 
Good salary; good benefits, good op- 
portunity for right person. Send re- 
plies in strictest confidence to Box 
1397, Editor & Publisher. 


PRODUCTION 


HELP WANTED 
PRODUCTION 


GOOD COMBO litho cameraman- 
pressman for busy Western weekly. 
Great hunting and fishing area. Send 
resume including education, experience, 
hobbies and current photo. References 
required. Northside News, 
468, Jerome, Idaho 83338. Attn: 
Patterson, Publisher. 

PLANT ENGINEER, experienced, with 
degree in Mechanical or Electrical En- 
gineering or equivalent experience. 
Some experience in Air Conditioning 
highly desirable. Midwest location with 
combined circulation of 250,000. Write 
giving education, experience and _ sal- 
ary requirements to Box 1484, Editor 
& Publisher. 


PUBLIC RELATIONS 


EAST COAST 


electric utility seeks 
manager of internal communications 
to take over and revitalize employee 
newspaper and to originate, plan and 
coordinate other employee communica- 
tions programs and media. Utility ex- 
perience preferred but not required. 
Box 1481, Editor & Publisher. 


INDUSTRIAL 


PUBLIC RELATIONS 
$12,000-$14,000 


Connecticut 
seeking an 


firm is 
with a 


industrial 
individual 


newswriting background and ca- 
pable to be editor of a company 


newspaper. 
Will also assist in writing press 
releases and performing other 
public relations functions, Please 
reply in confidence to: 

Box 1467 
An Equal Opportunity Employer m/f 


SYNDICATE SALES 


FEATURES SALESMEN for syndicate. 
All zones. Resumes to Centurion Press 
International, Box 14456, Las Vegas, 
Nev. 89114. Inquiries kept confidential. 


PRODUCTION 


ENGINEER M.E. OR E.E. 


To work for large Northeast Daily newspaper. Must 
have the qualifications and degrees to handle the 
maintenance and installation of all mechanical and 


electronic equipment in our new and up-to-date 
newspaper plant. Knowledge of newspaper equip- 
ment desired but not necessary. Excellent oppor- 
tunity for person of our choice. Good pay, incentive 
and fringes. Please state qualifications in first 
resume. All replies confidential. 

Write Box 1490, Editor & Publisher. 
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EDITOR & PUBLISHER for September 8, 


a 
HELP WANTED 
SALES 


SALESMEN 


NEWS INK SALES 


Unique positions available to 
individuals who are knowledgeable 
in Web Offset operation. 


Although we prefer someone with 
a sales background, we will 
consider individuals who are 
experienced pressmen or familiar 
with press operations and have 
sales ability. 

We presently have openings in the 
Midwest and Southwest areas 
(including Florida). 

If you want to join a leader in the 
graphic arts field, come to Sun 
Chemical, where you're offered 
an excellent earnings potential 
with salary, bonus eadiesr as part 
of package. 

Please send resume in confidence 
or contact; 


TOM WITKOWSKI 
Sun Chemical Corporation 


General Printing Ink Div. 
135 W. Lake St. 


Northlake, III. 60164 
An Equal Opportunity Employer 


Positions 
Wanted... 


ADMINISTRATIVE 


CREATIVE NEWS EXECUTIVE with 
major daily has skills to manage paper. 
Strong, effective performance in news, 
features, Sunday, management roles. 
Resume. Box 1466, Editor & Publisher. 


PROFIT-ORIENTED EXECUTIVE 


Experienced all phases. Executive 14 


years in advertising, personnel, cir- 
culation, assistant business/ general 
manager. Strong negotiations, OSHA, 


EEOC. Will relocate. For resume call 
or write A. J. Pranger, 8 Roselin Ave., 
Quincy, Mass, 02169. (617) 472-7000 
office, 479-4974 home. 


OVERWORKED EDITORS AND PUB- 
LISHERS: Where do you need help the 
most—editorial, administrative, sales? 
I’ve done it all. And I’ve got an MBA 
to bring management objectives to any 
assignment. Let me help you make your 
publication grow! Box 1348, Editor & 
Publisher. 


EXPERIENCED, mature, profit or- 
iented, yet young enough at 43 to be- 
come an asset to your paper and com- 
munity for many years. For details, 
write Box 1420, Editor & Publisher. 


NEWSPAPER COUPLE in early 30's 
seeks opportunity to manage and ex- 
pand community newspaper with option 
to buy. Reportorial and managerial ex- 
perience on large dailies. Resume on 
request. Box 1421, Editor & Publisher. 
YOUNG EXECUTIVE can operate your 
15,000-30,000 circulation daily or help 
you set policy at group level. Has dra- 
matically improved every situation en- 
countered. Anxious to join progressive » 
management for long haul. Box 1459, 
Editor & Publisher. 


FACE FACTS 


You need someone NOW to convince 
your readers and advertisers that your 
paper improves their minds and their 
profits. As a, much experienced news- 
paperman, I can do that for you. Box 
14838, Editor & Publisher. 


GENERAL MANAGER/AD _DIREC- 
TOR. At 31, experience includes man- 
agement of 19M daily, ad agency, 
newspaper ad sales and teaching uni- 
versity course in advertising design and 
sales. Box 915, Editor & Publisher. 
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9 > 
Positions Wanted... 
PERSONNEL AVAILABLE FOR ALL NEWSPAPER DEPARTMENTS & ALLIED FIELDS 


CARTOONISTS 


CARTOONIST with heavy credentials 
seeks newspaper post. Currently doing 
two syndicated features. Age 35. Sam- 


ples. Box 1357, Editor & Publisher. 
CIRCULATION 
MATURE MANAGER supervisor 25 


years all phases, full of vim and vine- 
gar, high on sales, service, collections 
and promotions, look me over. Box 1450. 
Editor & Publisher. 


CIRCULATION MANAGER; Capable, 
qualified assistant ready to step up; 
prefer daily up to’ 20,000 in Zone 3 or 
4; Strong in leadership and motivation. 
Box 1350, Editor & Publisher. 


CIRCULATION EXECUTIVE 
Experienced department manager-37- 
with 15 years of proven success on 
major East Coast 7 day AM metro as 
district manager, area supervisor, chief 
supervisor city-suburban zone manager, 


promotion manager, sales manager, 
marketing manager. Position must he 
challenging, rewarding and offer op- 
portunity for advancement. Available 


immediately and willing to relocate. 
Resume upon request. Bob Passero, 2412 
Hartford Dr., Glendora, N.J. 08029. 


EXPERIENCED SUPERVISOR seeks 
to become Assistant Home Delivery 
Manager, Home Delivery Manager, in a 
large company, or Assistant Circulation 
Manager, Circulation Manager, in a 
small company. Black man, family 
man, age 31, 13 years experience with 
major newspapers with 100M to 500M 
dailies and Sundays/District Manager 
type/Little Merchant and_ others/BS 
Business Administration. Prefer Zone 
9, 8, consider others. Box 1370, Editor 
& Publisher, 


DISPLAY ADVERTISING 


AD MANAGER-PLUS, with 35°% sales 
increase in current job with multi- 
weekly and shopper, seeks greater po- 
tential. Box 1480, Editor & Publisher. 


WORKING AD DIRECTOR, non-metro 
daily. 50, BJ Missouri, $250. Area 3, 
4, 6, 8. Box 1081, Editor & Publisher. 


YOUNG, 
salesman needs a challenge, 
move into management. Would 
Zone 7, 8 or 9. Box 1478, Editor 
Publisher. 


AGGRESSIVE advertising 
wants to 
like 
& 


EDITORIAL 


SPORTS WRITER—Young, 
award-winner experienced in _ layout, 
editing, column and feature writing, 
beat reporting. Bored with general as- 
signment wire service reporting. Will 
travel. Box 1446, Editor & Publisher. 


energetic 


EDITOR, small daily or good weekly; 
or wire editor, city editor medium 
daily; 14 years varied experience. Box 
1410, Editor & Publisher. 


COMMUNITY NEWS motivated, award- 
Winning editor-writer seeks to escape 
frigid snowbelt. Staff teamwork, typo- 


graphical excellence stressed. Call (406) | 


683-2141. 


EDITOR White House speech 
writer desires return to Journalism 
as editor, editorial director or 
Washington correspondent. Excel- 
lent news background. Box 1458, 
Editor & Publisher. 


SALLY QUINN is in New York. I’m 


staying in Washington, D.C. Seek writ- | 


ing job, Talented, versatile, Hill ex- 
perience, aspiring reporter, age 27, 
good investigative work, speech writing, 
photography. Box 1445, Editor &) 
Publisher. 

MATURE, EXPERIENCED _- sports- 
writer-editor, outdoor writer, photog- 


rapher in 22nd year same job. Reason 
for making change not job-connected. 
Know all sports. Write Box 1348, Editor 
& Publisher. 


EDITOR & PUBLISHER 


EDITORIAL 


INDUSTRIOUS June BA seeks first 
newspaper job. Eager to learn the 
trade. Resume and references upon _re- 
quest. Don’t be sad, hire the grad. Box 
1464, Editor & Publisher. 


EXPERIENCED WRITER, _ photogra- 
pher, graphics, printing, BA Photo- 
journalism, MS Mass Communications. 
Box 155, Saratoga, Calif. 95070. 


1973 BA WANTS reporting job, sports 
or news, any size paper. Prefer New 
York State, but will relocate. Box 1437, 
Editor & Publisher. 


PUBLISHED NOVELIST, top editor, 
seeks magazine work in New York City. 
Box 1441, Editor & Publisher. 

COURT AND/OR POLICE BEAT—5 
years on suburban newspaper chain, 2 
years on military newspapers, 5 years 
PR work in New York area. Instinct for 
news. Features with impact. Heavy re- 
write with color and speed. College 
majors: Journalism, Theology. Single, 
47, male. Box 1462, Editor & Publisher. 


PICTURE DESK/CITY DESK. Mr. 
Editor: Are you ready to upgrade photo 
usage? I’m your man. Responsible, ex- 
perienced newsman, 20 years plus on 
dailies. Knows picture editing, caption- 
ing, layout, writing, photography. Box 
1349, Editor & Publisher. 


FORMER MANAGING EDITOR, now 
editor in industry, seeks responsible 
news job on medium or small daily em- 
zine local news, Experienced all 
including editorial page. Mid- 
t small town native, AB, SDX, fam- 
y. Box 1455, Editor & Publisher. 


JOURNALISM TEACHER wants posi- 
tion as reporter. Roger Anderson, 6319 
Lakewood Blvd, S.W., Tacoma, Wash. 
98499. Tel: (206) 582-1345 


YOUNG MAN, WILLING WORKER, 
SEEKS JOB ON NEWSPAPER. BOX 
1382, EDITOR & PUBLISHER. 


HUNGRY, HONEST investigative re- | 
porter. White ghetto male. Limited ex- 
perience. Want challenge. Travel any- 
where, Salary $175. Box 1431, Editor 
& Publisher. 

CONSERVATIVE EDITORIAL 
WRITER — Young and_ experienced. 
Skilled with wit, humor and wisdom. 
Box 1447, Editor & Publisher. | 


— — | 


BEST MAN FOR YOUR 
OPENING PROBABLY 
IS NOT LOOKING 


We have a file and contact with all 
level media executives who are not 
dissatisfied with present job. But we've | 
persuaded the more ambitious ones— | 
the kind you want— to listen to sig- 
nificant career opportunities. Dedicated | 
professionals who will not answer blind 


ad but will deal through ethical, con- | 
fidential Media Executive Search firm | 
like ours. We’re nation’s only_head 


3 = : etl 
dealing exclusively in Media | 


Leland Gourley, GOURLEY 


hunters 
Executives. 


ASSOCIATES, Suite 200 Capitol Ex- | 
ecutive Bldg., Box 53404, Oklahoma | 
City, Okla. 73105. (405) 521-9721. 

REPORTER, Business, Legislation, 


Land Use, seeks Zone 2 or 3 location; 


WIND TAPE, BUT IF YOU DIDN’T 
ANSWER MY JUNE 30 AD—ALL IS 
NOT WRITE WITH YOUR WORLD. 
“TOP DOLLAR” MEANS A MEASLY 
$950 MINIMUM. BOX 55123, SEAT- 
TLE, WA, 98158. 

WEEKLY EDITOR seeks position as 
editor or city editor with 10,000+ 
daily. Excellent references, 10 years 
experience, winner of numerous awards, 
Seek challenging post. Box 1398, 
Editor & Publisher. 


STYMIED FEMALE assistant city ed- 
itor and prize-winning reporter now on 
leading Eastern paper, 15 years ex- 
perience. Want change and challenge. 
Box 1444, Editor & Publisher. 
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for September 8, 


EDITORIAL 
COPY DESK/EDITOR—26 years ex- 
perience in Southwest, East. Age 53. 
Prefer Zone 6. Consider others. Box 


1442, Editor & Publisher. 


AGRIBUSINESS EDITOR—An experi- 
enced, authoritative farm, food industry 
and feature writer, nationally recog- 
nized, winner of numerous awards, 
seeks relocation for further challenges 
on metro daily or syndicate. Capable of 
handling one of today’s fastest growing 
fields. Box 1434, Editor & Publisher. 


REPORTING POSITION on_ daily 
wanted by woman, 24. Currently sole 
reporter on news-oriented weekly. 
Background: Master of Arts in _ poli- 
ties and economie history, University 
of Glasgow, Scotland; member Mc- 
Govern and Nader staffs. Available end 
Septemher. Write obin Gallaher, 
Silverton Standard, Silverton, Colo. 


MA, 3 years reporting experience with 
emphasis on features seeks reporting 
spot on medium sized daily, any Zone. 
Available at end of September. Box 
1474, Editor & Publisher. 


ive or beat. 8 


REPORTER. Investi 
years experience, James A. Eberle, 
7307 W. 54th St., Overland Park, 
Kans. 66202. (913) 8381-1957, 
ETERAN NEWSPAPERMAN with 
experience in both letterpress and off- 
set, and daily, weekly and Sunday 
newspapers; strong on local coverage, 
makeup and accuracy. Prefer Zones 2 
and 3. First consideration is job satis- 
faction, salary is secondary. Box 1468, 
Editor & Publisher. 


YOUNG BUT EXPERIENCED Chicago 
editor/writer, 24, seeks position as fea- 
ture writer or reporter for good-sized 
daily newspaper. 2 years of full-time 
experience as editor of two internation- 
al in-house magazines (100,000 circula- 
tion) and one year as columnist, feature 
writer and reporter for chain of 22 
Chicago community newspapers (320,000 
circulation). BA in English; grad work 
in Urban Government and _ Politics. 
Have traveled extensively, covered 
sports, local government, conferences— 
you name it. Box 1469, Editor & 
Publisher. 


IF YOU'RE LOOKING for a sharp 
layout wire editor who’s fed up with 
the grist most papers bore their readers 
with, who digs out top readership 
stories, who prefers UPI, I’m your man. 
30x 1472, Editor & Publisher. 
BRIGHT, SELF-STARTING MAJ, some 
experience, wants spot as reporter or 
deskman, Prefer sports, but flexible. 
Know camera, layout, go anywhere. 
Drive. Jeff Landaw, 37 City Blvd., 
Staten Island, N.Y. 10301. (212) 
-3634. 


EDITORIAL 


MY CRAFT: Features, sports, news. 
And at 25, I'll still listen to you. 2 
years experience, camera ability, enter- 
taining style, BA in Journalism. 
Weekly, small daily or publie informa- 
tion desired. Anywhere. Edison Vogel, 
9355 Moon Rd., Saline, Mich. 48176. 
SPORTSWRITER, 25, 3 years experi- 
ence (pro heat, desk, scholastic and 
weekly column); desires reporting job 
in northern California area, Box 1476, 
Editor & Publisher. 


OUTDOOR WRITER-PHOTOGRA- 
PHER, northern Zone 1, can _ hike, 
snowshoe, ski for offbeat features and 
photos. Rural background, 26, family. 
References National Forest, State Fish 
and Game, universities. Worked for 
weekly, 2 large dailies total 6 years. 
Prefer high country, Idaho, Zone 9, 
start spring 1974. Box 1477, Editor & 
Publisher. 


YOUNG SPORTS WRITER, currently 
with Florida PM daily seeks more 
writing challenges, some desk, profes- 
sional and prep experience. College 
graduate, clips on request. Box 1482, 
Editor & Publisher. 


FREELANCE 


ee eee 


SWISS BASED WRITER seeks work 
as correspondent, stringer, researcher 
for American publications. Journal sm, 
PR experience. Bilingual, Geneva resi- 
dent. Box 1874, Editor & Publisher. 


WRITER, photographer, experienced 
freelance and newsman leaving in Fall 
for Australia, New Zealand, Southeast 
Asia, India, Russia, Europe, Africa. 
Traveling 1 to 2 years; flexible arrange- 
ments. Box 1457, Editor & Publisher. 


PHOTOGRAPHY 


PHOTOGRAPHER, photo-reporter, 27, 
married, BS Journalism ’72, military 
photo service, 4 years daily paper, 
layed off due to strike, NPPA, SDX, 
prefer Zone 1,2,6,7,9, but consider all 
offers. Box 1479, Editor & Publisher. 


PRODUCTION 


PRODUCTION MANAGER—Composing 
Room Superintendent. Know cold type 
operation. Union Law. Prefer West 
Coast. All replies answered. Box 1463, 
Editor & Publisher. 


LINOFILM, Photon, TTS and teletype 
equipment maintenance man. Also key- 
line, camera and darkroom experience. 
20 years printing. Box 1473, Editor & 
Publisher. 

OFFSET combination man in mid-20's 
with some management, camera, press 


experience, seeks newspaper position. 
Box 1405, Editor & Publisher, 


E&P Employment Zone Chart 


Use zone number to indicate location without specific identification 


Shop Talk at Thirty v5 rover v. Brown 


‘ e 
Grand jury leaks 

The Agnew case is prompting some 
soul-searching in newspaper offices, as to 
the ethics of publishing information about 
grand jury investigations, ordinarily 
secret matters, which has been leaked to 
the press. We feel the subject will be 
debated more widely in the future. It is 
being mentioned occasionally in print but 
editors have not yet chosen sides on the 


issue 
y, ordinary grand jury investi- 
confidential but 


gations should remain 
does the “public’s right to know” take 
precedence when a high public official is 
involved? 

One side of the argument has been 
presented by David S. Broder, a Washing- 
ton Post political writer, who recently 


vhich printed 
absolve them- 
quoting the 

that ‘the 
» who give this 


5 


wrote that the newspapers 
the Agnew “leaks’’ cannot 
selves of responsibility by 
Vice President’s statement 
blame must rest with tho 
information to the 


Mr. Broder’s comments which follow 
may prompt some editor to give us a 
contrary view so far unnoted: 

“There are many reasons why the press 
ought to be wary of ‘f ng’ leaked in- 


formation from criminal inve tions. 
For one thing, the lesson we were sup- 
posed to have learned from the McCarthy 
era was that responsible journalism re- 
quires that accusations against individuals 
not be delivered naked to the reader but 
be presented with due regard to the ac- 


i+ 
Ivy 


cuser’s motives and credibil 

“Those who ‘fence’ leaked information 
forget that we as journalists have just as 
much stake in the probity of the criminal 
justice system as any other citiz 
while back, several hundred An 
newspapers published Jack Ander 
columns containing verbatim excerpts of 
Watergate grand jury testimony. 

“Not a single editor I know 
that the grand jury system could 
repeated disclosure of confidential testi- 
mony. Not a single editor contended that 
the rights of accused persons cannot be 
protected if accusations made in that non- 
adversary forum are publicized. Nonethe- 
less, the leaked testimony was published— 
and to hell with the consequences. 

“By trafficking in leaked information, 
on Agnew the press has begun to accept 
and to propagate the thoroughly un- 
American notion that some people— 
namely, prominent politicians—are guilty 
until proven innocent. 

“Tn this climate, what we need from our 
leading newspapers is not lofty detach- 
ment, but the reassertion of some funda- 
mental truths. 

“One truth is that Agnew is innocent. 
He is innocent (and not just presumed 
innocent) because he shares with you and 
me the blessing of citizenship in a country 
whose forefathers decided that the bur- 
den of proving any one of us guilty falls 
entirely on the state, through a deliber- 
ately laborious process of indictment, 
prosecution and conviction at public trial 
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survive 


in a court of law. 

“And that is a process in which the 
press interferes, not only at its own peril, 
but at hazard to the most important of 
everyone’s fundamental rights.” 

® 


Strike is settled 
at Morgantown, W. Va. 


Newspaper Guild members returned to 
their jobs at the Morgantown (W.Va.) 
Dominion-Post today under a strike settle- 
ment reached during the Labor Day week- 
end, 

The West Virginia Newspaper Publish- 
ing Co. formerly published the Dominion- 
News and Post, but combined the papers 
during the six-week strike. A company 
spokesman said the Dominion-Post would 
serve both morning and afternoon sub- 
scribers. 

About 75 guild members left their jobs 
July 25 in a dispute regarding wage and 
benefits provisions of their first contract 
with the company. 

The Guild inititially asked for a $300 
minimum for editorial personnel with four 
years’ experience, but settled for $168.50 
during the last week’s final bargaining 
session. The contract was ratified by the 
employes Saturday. 

Membership in the Guild was kept on a 
voluntary basis. 


Watergate and comets 


Senator Howard Baker Jr., (R-Tenn.) 
vicechairman of the Senate Watergate 
committee, will address a luncheon of the 
Associated Press Managing Editors Asso- 
ciation at Orlando, Fla., November 19. 

Richard D. Smyser of the Oak Ridge 
(Tenn.) Oak Ridger, chairman of the con- 
vention program committee, said the edi- 
tors also will be given a technical briefing 
on the Kohoutek comet, which will be the 
subject of news stories when it becomes 
visible to the naked eye in mid-November. 


Minn. shield 
law is tested 
for first time 


The first challenge to Minnesota’s 
newsman’s shield law was taken under 
consideration by District Judge Otis H. 
Godfrey Jr. 

The judge directed that questions for a 
proposed deposition from a St. Paul 
Dispatch-Pioneer Press reporter be put in 
writing and submitted to the court. 

The issue arose from a lawsuit brought 
by Richard and Laurel Seebeck, St. Paul, 
against M.S.C. Inc., a Bloomington bill 
collection agency. The couple asks $15,000 
damage for what they contend was 
harassment and deceptive and illegal col- 
lection practices allegedly used by the 
firm which sought to collect a delinquent 
bank loan of $408. 


Deposition sought 


Joe Delmont of the St. Paul newspapers 
wrote a story on collection firms that was 
published on July 1, 1973 and Richard 
Imerick, counsel for the agency, subpoe- 
naed the reporter for a deposition and for 
all of his notes, documents and records 
used in producing the story. 

Delmont asked that the subpoena be 
killed under a provision of the law provid- 
ing newsmen protection from revealing 
information sources and unpublished ma- 
terials. 


Emerick told the court that Delmont’s 
deposition would be used in the defa- 
mation suit. He said Delmont’s article 
dealt with the Seebeck case although nei- 
ther the couple nor the agency were 
named in the story. 


Emerick said he should be permitted to 
take a deposition from the reporter and 
that Delmont could assert the privilege 
whenever he felt a question violated his 
rights under the 1973 shield law. 


However, the judge directed Emerick to 
write the questions intended for Delmont 
and submit them to both the court and to 
Gordon Shepard, Delmont’s counsel. The 
judge said Shepard could make objections 
to any questions and the court would rule 
on the application of the newsman’s privi- 
lege law. 
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Please 


ont use 
our name 
invain. 


The name Xerox is one of the most 


famous in America. We're very flattered. 


But we'd like to remind you that 
just as there are ways you can use our 
name, there are ways you shouldn't. 

Despite what you may say, there is 
no such thing as a xerox. 

In other words, you can’t make a 
xerox. You can’t go to the xerox. And 
you can’t xerox anything. Ever. 

On the other hand, you can make 


XEROX® is a trademark of XEROX CORPORATION 


copies on the Xerox copier. 
You can go to the Xerox copier or 
the Xerox computer. 
And you can read a Xerox textbook. 
We're happy to have you use 
our name. 
All we ask is that you use it the way 
the good law intended. 


XEROX 


In Pittsburgh if food ad 
readers buy more food at the 
advertised store*—why 
wouldn’t that concept pertain 
to your product, too? 


GROUCHY 
EAPENDITURES 
W73 


Just out! 1973 Grocery Expenditures Study.* 
Where they buy, why, how much, what day, etc. 


52 INFORMATIVE PAGES 912.50 
Order your copy now. 


SCRIPPS-HOWARD NEWSPAPERS 


A recent two-week diary kept by 1800 
households in the Pittsburgh SMSA 
provided detailed proof that house- 
holds which read particular food chain 
ads spent no less than 63% more 

per week at that chain! Example: 
Kroger’s share of expenditures from all 
households was 14.9%. But their 
share from their ad readers jumped to 
27.4% !** If this consistent pay off 
proof makes sense to food advertisers 
—why shouldn’t the concept work 

for your product, too? 


a **Page 36, 1973 Grocery Expenditures conducted by 
i (4 


Guide-Post Research, In 


_ The Pittsburgh Press 


P. O. Box 566 


_ Pittsburgh, Pa. 15230 


